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Carmen  loves  us,  too 

Were  helping  young  people  appreciate  Carmen 
with  our  Teacher’s  Day  at  the  Lyric  Opera. 

The  Chicago  Tribune  and  the  Lyric  Opera’s 
Committee  on  Education  now  sponsor  regular 
briefing  sessions  for  Chicagoland  teachers.  Teachers 
attend  dress  rehearsals,  hear  discussions  by  lead- 
ing  conductors,  directors  and  singers  so  they  can 
prepare  students  to  see  and  understand  opera. 

Teacher’s  Day  at  the  Lyric  has  helped  bring  new 
appreciation  to  tens  of  thousands  of  teachers  and 
youngsters.  The  Chicago  Tribune  and  the  Lyric 
Opera. . . together,  we  make  beautiful  music. 


(Chic^^o  CTiibun^ 

A  step  ahead  of  the  times. 


James  Reston 


Bill  Liston 


William  Dorman 


Sylvia  Porter 
Elliot  Norton 
Bob  Considine 
Harold  Banks 
Larry  Claflin 
John  Roche 
Arthur  Daley 
Tim  Morgan 


Marianne  Means 


Max  Lerner 


Anthony  LaCamera 
John  Langone 


Albert  Duhamel 


Wendell  Colton 


Russell  Baker 


Sam  Shulsky 
C.L.  Sulzberger 


Dorothy  Manners 


lake  our  word 


Cornelius  Dalton 


Bill  Duncliffe 
Jim  Morse 


Edson  Smith 


George  Minot 
Red  Smith 


for  it 


Tom  Wicker 


Jim  Bishop 
Rex  Reed 


J.  Kingsbury  Smith 


William  S.  White 


Boston  does. 


When  Boston  really  wants  to  get  the  word,  they  come  to  us. 

For  features,  for  news,  for  what’s  doing,  what’s  selling,  what’s 
Boston  and  the  world  all  about.  It’s  all  there  everyday  and 
Sunday  in  the  big  new  superpaper.  The  Record  American/ 
Herald  Traveler.  With  a  daily  circulation  of  more  than 
415,000.  And  a  Sunday  circulation  of  more  than  515,000. 

And  that’s  the  word. 


Rose  Walsh 


Max  Frankel 


Dear  Abby 
Jack  O’Brian 


BOSTON  HERALD  TRAVELER 
Record^^  American 

The  first  and  last  word  on  everything. 


During  the  first  8  months  of  1972. . . 

The  Evening  and  SuiMby 

Bulletin  puMl^lied  2,216,000 

moielinesM  ^ 
Display  Advertising 
than  were  pubUsheitui 
the  2nd  largest 
Philadelplua  newspaper 


What  a  powerful  endorsement  of  The 
Evening  and  Sunday  Bulletin  as  an  advertising 
medium! 

Display  advertising  is  placed  by  retail¬ 
ers  of  all  types  and  sizes— from  department 
stores,  discount  houses  and  food  chains  to 
downtown  specialty  shops  and  suburban  shop¬ 
ping  centers.  It’s  also  placed  by  national 
advertisers  of  such  products  as  food,  auto¬ 
mobiles,  beverages,  cosmetics,  household 
equipment,  appliances,  etc. 

And  in  just  the  first  8  months  of  this 
year,  display  advertisers  put  25,663,000  lines 
into  The  Evening  and  Sunday  Bulletin— an 
amount  so  high,  it  tops  the  amount  placed  in 
the  2nd  largest  Philadelphia  newspaper  by 
2,216,000  lines!  The  Bulletin’s  lead  is  the 


equivalent  of  923  full  pages  of  advertising. 

Advertisers  put  more  into  The  Bulletin 
for  one  reason:  they  get  more  out  of  it.  And 
readers  get  more  out  of  it,  too.  That’s  why  more 
copies  of  The  Evening  and  Sunday  Bulletin  are 
bought  than  any  other  Philadelphia  daily- 
Sunday  newspaper.  In  fact,  in  Greater  Phila¬ 
delphia,  The  Bulletin  has  over  a  million  more 
circulation  every  seven  days  than  any  other 
newspaper. 

Display  advertisers  and  newspaper 
readers  agree:  The  Evening  and  Sunday 
Bulletin  is  their  best  buy. 

Source— Circulation:  Newspaper 
Publishers’  Statements  to  ABC  for  3/31/72. 
Advertising:  Media  Records. 


The  Evening  and  Sunday  Bulletin 

Largest  in  Circulation  Largest  in  Total  Display  Advertising 


Nearly  everybody  reads  The  Bulletin. 
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850  Third  Avenue,  New  York,  N.Y.  10022 
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OCTOBER 

26- 28 — University  of  Wisconsin  Journalism  Institute's  circulation  seminar. 
Madison. 

27- 29 — Florida  Newspaper  Advertising  Executives.  Holiday  Inn,  Tallahassee. 

28- 29 — New  England  Newspaper  Mechanical  Conference.  Statler  Hilton, 
Boston. 


NOVEMBER 

2- 4— Ohio-Pennsylvania  Newspaper-in-the-Classroom  seminar.  Atwood 

Lake  Lodge,  Dellroy,  Ohio. 

3- 4 — Texas  Press  Association  news  and  photo  conference.  East  Texas  State 
University,  Commerce. 

4- 7 — Texas  Circulation  Managers  Association.  Holiday  Inn,  El  Paso. 

5- 17 — API  New  Methods  of  Newspaper  Production  seminar.  Columbia 
University. 

10- 11 — University  of  Wisconsin  Journalism  Institute's  editorial  seminar  on 
Investigative  reporting.  Ramada  Inn,  Waukesha. 

11 -  Hoosler  State  Press  Association  newsroom  seminar.  Holiday  Inn, 
Indianapolis. 

12- 15 — SNPA  convention.  Boca  Raton  Hotel  &  Club.  Boca  Raton.  Fla. 

13- 14— Advertising  Research  Foundation  Conference.  Hilton  Hotel,  New 
York  City. 

14- 17 — AP  Managing  Editors.  Hotel  Muehlebach,  Kansas  City,  Mo. 

15- 17 — National  Conference  of  Editorial  Writers.  Charlotte,  N.C. 

15-18 — Newspaper  Management  seminar.  Center  for  Tomorrow,  Ohio  State 
University,  Columbus. 

15-18 — Sigma  Delta  Chi  convention.  Statler  Hilton  Hotel,  Dallas.  Tex. 

26-Dec.  8 — API  City  Editors  seminar  (for  newspapers  over  75,000  circu¬ 
lation).  Columbia  University. 

DECEMBER 

10-13 — SNPA  Foundation  Workshop:  Investigative  reporting.  University  of 
Florida,  Gainesville. 


JANUARY 

7- 19 — API  Women's  Page  Editors  seminar.  Columbia  University. 

18-20 — New  England  Association  of  Circulation  Managers.  Marriott  Motor 
Hotel,  Newton,  Mass. 

18-21 — New  England  Press  Association.  Sheraton-Boston,  Boston. 

21-23 — International  Newspaper  Advertising  Executives  Association.  Walt 
Disney  World,  Orlando,  Fla. 

2 1 -Feb.  2 — API  Sports  Editors  seminar.  Columbia  University. 

FEBRUARY 

4-16 — API  Newspaper  Promotion  and  Public  Relations  seminar.  Columbia 
University. 

25-27 — New  York  State  Publishers  Association.  Thruway  Hyatt  House, 
Albany. 

18-March  2 — API  Managing  Editors  and  News  Editors  (for  newspapers 
over  50,000  circulation).  Columbia  University. 

MARCH 

2-4 — Maryland,  Delaware,  D.C.  Press  Association  convention.  Sheraton- 
Lanham,  Washington  Beltway. 

4-16 — API  Management  and  Costs  seminar  (for  newspapers  over  75,000 
circulation).  Columbia  University. 

18-30 — API  Classified  Advertising  Manager's  seminar.  Columbia  University. 

APRIL 

1-6— API  Newspaper  Personnel  Management  seminar.  Columbia  University. 

8- 20 — API  City  Editors  seminar  (for  newspapers  under  75,000  circulation). 
Columbia  University. 


MAY 

1-4 — American  Society  of  Newspaper  Editors.  The  Shoreham,  Washington, 
D.C. 

1 3-16— Institute  of  Newspaper  Controllers  and  Finance  Officers.  Doral 
Country  Club,  Miami,  Fla. 

13-25 — API  Management  and  Costs  seminar  (for  newspapers  under  75,000 
circulation).  Columbia  University. 

21-25 — International  Federation  of  Publishers.  (FIEJ).  Vienna,  Aus. 

JUNE 

3-15— API  Telegraph  Editors  and  Copy  Desk  Chiefs.  Columbia  University. 

17-29 — API  Publishers,  Editors  and  Chief  News  Executives  (for  newspapers 
under  50,000  circulation).  Columbia  University. 
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ERNEST  J.  LOEBBECKE 


TWO  MORE  "National 
Companies  are 


ff 


J.  B.  FUQUA 


Investing  Millions  in 


THE 

WATERFALL 
ENTRANCE 
TO  THE 
DEVELOPMENT 


GILCREASE  HILLS, 


a  new  1,644  acre  “full  life”  resi- 
V  dential  development,  just  7  min- 
utes  from  downtown  Tulsa,  is  being 
developed  by  Fuqua  Industries,  Inc. 
and  The  Tl  Corporation  (of  California) 
and,  when  completed,  will  add  a  QUAR- 
TER  BILLION  DOLLAR  suburb  to  the 
city.  J.  B.  Fuqua,  Chairman  of  the  Board  and 
Chief  Executive  Officer  of  Fuqua  Industries, 
Inc.  and  Ernest  J.  Loebbecke,  Chairman  of  the 
Board  and  Chief  Executive  Officer  of  The  Tl  Corpor¬ 
ation  (of  California)  have  expressed  their  faith  in  the 
continuing  growth  power  of  Tulsa,  most  recently 
spurred  by  the  new  Inland  Port  and  the  announce¬ 
ment  of  a  new  nine-block  downtown  complex.  And 
.  .  .  their  Gilcrease  Hills,  glowing  with  more  than 
$8,000,000  already  invested  in  streets,  recreational 
facilities,  buildings  and  new  homes  is  another  reason 
Tulsa  is  Terrific!!  Follow  Gilcrease  Hills  with  your 
marketing  and  advertising  programs  in  the  two  domin¬ 
ant  media  of  TULSA.  .  . 


THE  $250,000 

INFORMATION 

CENTER 


THE  OIL  CAPITAL  NEWSPAPERS 


morning  /  evening  /  Sunday 
Two  Independent  and  separately  owned  Newspapers 
-  Representatives  —  BR  ANH  AM-MOLONEY 


AN  OCEAN  PORT 


^WCATiON  .AW  ryp 
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Lett  To  Right:  Don  Hill,  Chief  of  Landmark  Washington  Bureau, 

M.  Wayne  Woodlief,  Staffer  and  a  Neiman  Fellow,  Larry  Cheek,  Staffer 


Landmark  News  Service  —  a 
helping  hand  for  editors 

Every  newspaper  publisher  and  editor  knows 
that  frequently  a  locally  developing  news  article 
leads  back  to  Washington.  And  in  Washington  he 
needs  a  staff  of  capable  reporters  to  track  down 
leads,  spot  new  trends,  check  on  facts,  cover  the 
various  hearings  of  committees,  agencies  and 
other  governmental  bodies.  That’s  why  Landmark 
News  Service  was  established. 

Headed  by  Bureau  Chief  Don  Hill,  LNS  pro¬ 
vides  a  helping  hand  to  editors  of  the  six  Landmark 
newspapers  in  Virginia  and  North  Carolina.  Its 
small,  competent  staff  of  specialists  know  their 
way  around  the  maze  of  bureaus  and  agencies. 
They  know  who  to  contact  to  get  the  answers 
editors  need. 

Although  LNS  Washington  Bureau  members 
develop  feature  material  of  regional  interest,  they 
devote  most  of  their  time  and  talent  to  finding 
the  answers  to  the  specific  requests  of  editors.  In 
this  manner  each  Landmark  newspaper  is  better 
equipped  to  provide  more  thorough  news  cover¬ 
age  and  more  penetrating  analysis  of  a  given  situa¬ 
tion  for  its  readers. 

We  think  it  helps  us  produce  quality  news¬ 
papers.  And  that’s  what  Landmark  is  all  about. 

1  LANDMARK 

\/  COMMUNICATIONS.  INC. 


150  W.  Brambleton  Ave.,  Norfolk,  Va.  23501 

The  Virginian-Pilot  Ledger-Star  Norfolk,  Va. 

The  Roanoke  T imes  The  World-News  Roanoke,  Va. 
Greensboro  Daily  News  The  Greensboro  Record  Greensboro,  N.  C. 

LANDMARK  =  Quality  Newspapers 


CA  TCH-lines 


By  Lenora  Williamson 

A  HUGE  “CENSORED”  blazed  across  the  otherwise  blank 
front  page  of  the  October  10  issue  of  the  Connellsxille  (Pa.) 
Daily,  Courier.  Vicepresident  Janies  G.  Driscoll  said  the  shock 
treatment  was  intended  to  show  readers  “what  a  catastrophe  it 
would  be  if  their  freedoms  of  the  speech  and  the  press  had 
been  stripped  away.”  The  regular  front  page  was  run  on  page  3. 

#  ■*•  * 

FOR  FRIDAY  THE  13th  READERS  who  might  not  have 
thought  up  their  own  advance  list  of  all  the  things  that  could 
happen  on  such  a  day,  New  Britain  (Conn.)  Herald's  Robin 
C.  Spencer  made  a  few  notations.  “  .  .  .  Your  number  is  drawn 
in  the  lottery  as  a  $5,000  winner  and  you  can’t  find  your  ticket 
...  A  thread  is  showing  on  that  new  $40  sweater  ...  so  you 
decide  to  pull  it.  You  can’t  find  your  glasses,  decide  to  drive 
your  car  anyway  .  .  .  and  there’s  this  red  light  you  didn’t  see 
.  .  .  and  this  car  coming  the  other  way  .  .  .  with  flashing  red 
lights.” 

«  #  * 

AN  ELEVATOR  carrying  about  40  newsmen  and  cameramen 
slid  two  stories  down  into  the  Higbee  department  store  base¬ 
ment  instead  of  going  up  during  Senator  McGovern’s  campaign 
visit  in  Cleveland.  The  Los  Angeles  Times  deskman  headed 
the  wire  report;  “40  Newsmen  in  Lift  Get  a  Letdown.” 

*  ft-  * 

SLICE  OF  WRY  is  the  column  authored  by  Ozzie  St.  George 
for  the  St.  Paul  Pioneer  Press,  and  John  Sonderegger’s  sports 
column  in  the  St.  Louis  Post-Dispatch  is  “Write  On.” 

«  «  * 

“OH,  HOW'  WE  DANCED  ...”  The  new  rage,  says  Florida 
Magazine  of  the  Orlando  Sentinel  is  touch  dancing —  “You 
remember:  back  when  one  actually  held,  yes  held,  one’s  part¬ 
ner  in  one’s  arms  rather  than  staring  at  him  from  across  the 
room,  or  ignoring  him  completely.”  The  unsigned  piece  quotes 
an  Orlando  instructor  who  says  the  town  is  one  of  the  leaders 
in  the  comeback.  “The  number  of  waltzers  and  potential  waltz- 
ers  around  would  make  Johann  Strauss  proud.” 

*  *  * 

IN  THE  PRESS  BOX  is  the  title  of  the  Bakersfield  Cali¬ 
fornian  sports  column  by  sports  editor  Larry  Press. 

*  *  * 

WOULDN’T  IT  BE  NICE  TO  HAVE  one  of  those  future- 
machines  to  aim  at  Thursday  afternoon,  November  19,  in  the 
general  vicinity  of  Charlotte,  N.C.  The  machine  could  indeed 
save  a  lot  of  yes-he-will-win-no-he-won’t  guessing,  since  the 
National  Conference  of  Editorial  Writers  will  be  listening  that 
afternoon  to  columnist  James  J.  Kilpatrick  and  Vermont  Roy¬ 
ster,  former  editor  of  the  Wall  Street  Journal,  and  Boh  Boyd, 
chief  of  the  Knight  Newspapers  bureau  in  Washington.  Their 
subject:  “What  Happened  in  the  Presidential  Election?” 

•»•  *  * 

AFTER  FINDING  A  BILLFOLD  in  a  parking  lot.  a  .St. 
Petersburg  Times-Evening  Independent  classified  ad  man  no¬ 
ticed  identification  with  a  local  address  so  he  drove  round  to 
restore  the  wallet  to  its  owner  later  in  the  evening.  Dan  Trem- 
bulak  identified  himself  as  a  Times-Independent  staffer,  and 
got  this  reply:  “It’s  about  time!”  The  lady  said  she  had  been 
trying  to  reach  the  paper  by  telephone  to  run  an  ad  about  her 
loss.  Dan  handed  the  billfold  to  the  surprised  woiild-he  ad¬ 
vertiser. 

#  *  » 

DO  YOU  PREFER  CHILI,  CHILLI,  OR  CHILE?  In  re¬ 
sponse  to  a  recent  mention  of  the  Arizona  Republic's  sponsor¬ 
ship  of  a  chili  recipe  contest,  a  reader  sends  along  a  release 
from  the  New  Mexico  State  University  cooperative  extensive 
service  detailing  various  spellings  of  the  dish.  If  you  live  in 
New  Mexico  ’tis  said  the  “chile”  spelling  is  more  frequent. 
In  the  vegetable  marketing  world,  however,  “chili”  or  “chilli” 
is  popular.  'The  release  and  Catch-lines  agree  that  no  matter 
how  you  spell  it,  chile  is  still  chile — and  a  good  thing  too. 
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SPRINGFIELD  MASS  -  PROGRESSIVE . . . GROWING! 

For  you  nostalgia  buffs  —  the  picture  above 
was  taken  on  September  22,  1872  —  a  little 
over  a  hundred  years  ago  —  if  you  want  a 
blow  up  write  us. 

We’re  not  going  to  show  a  picture  of  what  we 
are  today — you  wouldn’t  believe  the  contrast! 

However  in  just  the  past  10  years  we’ve  added 
thousands  to  our  population,  millions  to  our 
EBI  and  remapped  downtown  Springfield!  Big 
industries  are  moving  in  —  big  retailers  have 
opened  shop  and  more  are  busy  procuring 
acreage! 

Ask  us  next  year.  We’ll  show  you  a  shot  of 
Main  Street  Springfield  that  would  make  any 
market  envious! 

You  too  can  be  in  that  big  picture  thru  the  . . . 


SPRINGFIELD  NEWSPAPERS 

MORNING  UNION  •  EVENING  DAILY  NEWS  •  SUNDAY  REPUBLICAN 

Represented  by  Newhouse  Newspapers 


Editor  &.  Publisher 

®  THE  FOURTH  ESTATE 

Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 


*^4»,  »' 


Charter  Member,  Audit 
Bureau  of  Circulations 
Member,  American 
Business  Press  Inc. 


6  Mo.  average  net  paid  June  30,  1972 — 26,0S( 
Renewal  rate — 76.97% 


Hope  for  the  future 

The  Inter  Aineiit;in  Press  .\ss(x iation,  wliieh  has  almost  a  2h-year 
history  of  liattling  lor  press  Ireetlom  anil  the  right  to  know  in  many 
(oimtries  of  this  hemisphere  with  some  siutess,  may  have  stored  an¬ 
other  \ittory  in  .S;mtiago,  Clhile,  this  week  hy  extracting  from  Presi¬ 
dent  .Salvador  Allende  ;i  promise  that  he  would  preserve  press  freedom 
in  that  country  and  provide  a  supply  of  newsprint  on  which  to  puhlish. 

There  must  he  an  understanding,  of  course,  that  Allende  is  an 
iivowed  .Marxist  and  that  the  words  “press  freedom”  mean  dilferent 
things  to  dilferent  itleologies.  'The  present  hazard  is  that  the  trend  of 
(ihilean  economics  may  make  the  words  meaningless  to  everyone.  If 
inllation  is  not  stemmed — lOO"',  in  the  last  nine  months — if  wages 
continue  to  increase  through  government  decree  to  keep  up  with 
inllation  anil  prices  kept  down  hy  other  decrees,  the  nation’s  inde¬ 
pendent  news|)apers  may  be  forced  into  hankruptcy.  In  that  way  the 
government  will  achieve  its  objective.  (Ian  that  be  called  a  free  press? 
To  the  .Marxist,  who  will  sav  that  the  government  has  stepped  in  to 
preserve  the  press,  the  answer  will  he  "yes.”  I'o  everyone  else  it  will 
mean  the  end  of  free  and  independent  newspapers. 

The  nation’s  largest  and  oidy  independent  newsprint  mill  is  already 
faiing  iiankruptcv  and  government  takeover  because  of  the  same  eco¬ 
nomic  conditions.  The  promise  is  the  newsprint  will  he  supplied  to  all 
newspapers  regardless  of  who  controls  the  mill.  The  ipiestion  is  "how 
much?" 

These  may  he  lynical  ipiestions  hut  necessary  because  nothing  has 
realh  changed  for  the  emhattleil  independent  newspapers  of  Chile. 

The  newspapers  of  other  Latin  .\merican  countries  are  also  fat  ing 
severe  restrictions  of  their  freedom. 

It  is  a  dark  period  for  freedom — as  dark  as  anv  during  the  history 
of  the  1A1*.\  since  Ifl.aO. 

W'e  think  that  lAl’A  President  John  Watkins  summed  up  the  need 
for  that  organization  anti  others  like  it  around  the  world  when  he 
told  tlie  assembly  in  Santiago: 

“Where  an  ideal  suth  as  the  one  we  defend  is  concerned,  there  are 
no  lioundaries.  When  we  meet,  when  we  act,  nationalities  simply  do 
not  exist.  We  speak  in  dilferent  languages  and  accents,  hut  we  say 
and  feel  the  same  thing.  In  a  wortl,  we  are  journalists  and  when  one 
of  us  is  attaiketl,  we  are  all  attacked.” 

Anti,  so  it  is,  in  our  opinion,  whether  we  are  talking  aliout  a  weekly 
editor  in  a  small  town  in  the  I'.S.,  or  a  major  etlitor  or  reporter  for  a 
metro|K)litan  newspaper,  or  the  newspapers  in  Chile,  Peru,  Brazil,  etc. 
The  worlil  is  too  small  for  us  tt)  say  any  longer  that  it  tloesn’t  concern 
us. 
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letters 


CLICHE  PHOTOS 

I’ll  second  Robert  E.  Lee’s  suggestion  for 
a  contest  for  the  “best  substitute  for  (  beck¬ 
passing,  platpie-bandling  and  cIuIj  oflicer 
picture,”  (E&P,  October  7  letters). 

There  must  be  hundreds  of  association 
public  relations  practitioners  like  me  who 
go  through  this  routine  dozens  of  times  a 
year,  and  while  we’re  a  pretty  creative 
bunch,  our  creativity  on  this  subject  is  wear¬ 
ing  thin.  I  know  I  would  appreciate  some 
fresh  ideas. 


Enclosed  is  a  print  of  a  recent  attempt 
at  a  “new  angle”  on  the  check-passing  bit. 

bile  the  |>hotographic  techniciue  leaves  a 
bit  to  be  desired,  the  idea  came  off  ])retty 
well.  At  least,  it  works  if  your  pass-er  is 
.S-feet-T  and  your  i)ass-ee  is  6-feet-4. 
Madison,  Wis.  Jack  E.  Hi.akk 

Director  of  public  relations. 

Cl  edit  Union  National  Association  Inc. 

*  ♦  * 

BUM  RAP 

The  reference  by  letter  writer  Herb  Roth¬ 
man  (E&P,  Sept.  30,  1972)  to  Kent  State 
Journalism  interns  as  “10-week  wonders” 
was  generalized  and  a  bum  rap. 

We  had  two  Kent  State  interns  in  our 
newsroom  this  summer  and  they  not  only 
knew  how  to  work  under  deadline  pres¬ 
sure  but  also  displayed  good  training  in 
most  of  the  fundamentals  of  journalism. 

■As  previous  managing  editor  of  another 
newspaper  I  had  occasion  to  employ  as  in¬ 
terns  students  from  several  other  “|)restige” 
schools  of  journalism  and  my  opinion  is 
that  Kent  State  students  stack  up  better 
than  most. 

In  all  fairness  I  should  point  out  that 
I’m  a  Kent  State  grad.  too.  But  at  the 
same  time  my  recollection  is  that  reporting 
under  deadline  pressure  received  heavy 
stress. 

I  might  also  add  that  interns  are  sup¬ 
posed  to  be  receiving  training  from  the 
newspapers  which  employ  them  and  it 
seems  to  me  that  instead  of  waiting  to 
lodge  a  gripe  about  a  story  which  wasn’t 
turned  in  until  weeks  after  the  event  the 
editors  of  Mr.  Rothman’s  paper  should 
have  made  darn  sure  the  story  was  turned 


in  when  it  was  supposed  to  be  turned  in. 
That’s  what  editors  are  for. 

Arnold  Millkr 
(Managing  editor,  Elyria  (Ohio)  Chronicle- 

Telegram  ) 

*  *  * 

It  is  my  turn  to  be  amused,  by  Herb 
Rothman  who  wrote  (E&P  9  '30  72)  that 
he  and  his  Gramercy  (N.Y.)  Herald  staff 
were  amused  over  comments  in  a  previous 
E&P  bit  about  Kent  .State  U.  J-students 
and  deadlines. 

Rothman  wrote  ruefully  about  his  K.SU 
intern  who  turned  in  a  story  after  the  10- 
week  internship  ended;  a  story  that  had 
been  assigned  the  second  week  the  J-stu- 
dent  was  there. 

Does  Rothman  realize  his  complaint  con¬ 
demns  his  own  ability  as  a  manager  and  as 
a  mentor,  what  with  his  failure  to  get  the 
assigned  story  on  time  from  the  budding 
journalist. 

I’m  sure  journalism  faculty  want  interns 
treated  with  consideration,  but  hardly  with 
that  much  defference. 

As  a  KSU  j-student  2,S  years  ago,  I  was 
kept  hopping  by  Editor  Earl  Stowitts  and 
City  Editor  Bill  Maroney  (both  now  de¬ 
ceased)  during  my  summer  at  the  Amster¬ 
dam  (N.Y.)  Evening  Recorder. 

Dick  Ellkrs 

(Reporter,  Cleveland  Plain  Dealer) 

*  ♦  * 

Herb  Rothman,  publisher  of  the  Gram- 
ercy  (N.Y.)  Herald,  reports  an  unsatis¬ 
factory  experience  with  a  Kent  State  “10- 
week-wonder”  intern. 

Mr.  Rothman,  in  a  letter  in  E&P  (Se|)- 
tember  30)  says  his  intern  completed  a 
second-week  assignment  after  his  10-week 
term  was  over  and  suggests  that  such  stu¬ 
dents  should  work  for  quarterlies  if  this  is 
the  result  of  “learning  about  deadline  pres¬ 
sure”  in  Kent  State’s  school  of  journalism. 

This  gives  Kent  a  bum  rap.  This  per¬ 
formance  is  not  rejiresentative  of  the  gen- 
arally  high  calibre  of  Kent's  interns  and 
graduating  seniors. 

I  have  recruited  at  Kent  State,  as-  well  as 
at  other  Ohio  colleges  and  universities,  since 
196.3.  I  have  always  found  Kent  .State  to 
have  well-prepared  candidates. 

Kent  State,  by  coincidence,  has  the  sec¬ 
ond  largest  college  re|(resentation  on  the 
staff  of  the  Plain  Dealer.  .Among  12  alumni 
are  our  news  editor,  acting  day  city  editor 
and  chief  of  our  jiolice  bureau. 

In  our  highly  competitive  intern  program 
Kent  State  has  been  represented  in  six  of 
the  last  eight  years.  We  look  forward  to 
its  “10-week-wonders.” 

Cleveland  Lewis  B.  Edwards 

Assistant  managing  editor,  the 
Plain  Dealer. 

*  *  * 

NEWSPAPER  HOBBY 

Newspapers  are  a  hobby  of  mine.  My 
brother-in-law.  for  a  number  of  years  was 
press  foreman  for  the  Daily  Chief  Union, 
Upiier  Sandusky,  Ohio,  and  I  was  a  per¬ 
sonal  friend  of  the  Ralph  Crapperhoiise, 
publisher  and  editor  of  the  weekly  tabloid, 
Delrnarva  News,  Selbyville.  Delaware. 

I  have  enjoyed  reading  the  Daily  Chief 
Linion’s  copy  of  Editor  &  Piirlisher.  while 
on  vacation  in  Ohio,  and  this  summer  I 
decided  to  get  my  own  subscription.  Since 


September  9th,  I  have  been  a  subscriber 
and  really  find  the  publication  one  of  the 
most  interesting  periodicals  to  come  across 
my  desk. 

Your  article  on  the  background  of  what 
happened  at  Munich  was  very  enlightening. 

I  edit  a  monthly  church  paper  for  the 
congregation  (260  families)  and  from  time 
to  time  I  find  ideas  that  ran  be  used  or 
means  of  illustrating  articles  by  what  I  find 
in  the  daily  jiapers.  Also,  I  like  to  be  able 
to  talk  intelligently  on  many  subjects  with 
the  members  of  my  church  as  well  as  at 
speaking  engagements. 

Keep  up  the  good  work  in  E&P.  I  am 
well  aware  of  how  often  people  can  criti¬ 
cize,  but  how  reluctant  to  praise.  I  think 
you  deserve  some  praise  on  your  publica¬ 
tion. 

Selfix-ville,  Dela.  John  A.  Irwin 

Pastor  of  the  Salem 
United  Methodist  Church. 

*  *  * 

HYPOCRITES 

Many  members  of  the  press  continue  to 
attempt  to  make  an  issue  of  the  so-called 
Watergate  Caper.  Those  practicing  jour¬ 
nalists  who  approved  of  and  or  applauded 
the  jiublication  of  stolen  classified  docu¬ 
ments  (Pentagon  Papers  and  India-Pakis- 
tan  policy  documents)  and  who  now  rise 
up  in  righteous  indignation  over  an  alleged 
“bugging”  incidpnt  of  extremely  small  (if 
any)  national  significance  (except  in  the 
minds  of  a  few  members  of  the  working 
press  who  probably  visualize  some  kind  of 
award  at  the  end  of  that  illusory  rainbow) 
are  without  doubt  the  biggest  hypocrites 
now  occupying  space  on  this  planet. 

I  don’t  think  anyone  could  even  begin 
to  calculate  the  column  inches  of  space  and 
the  minutes  of  broadcast  time  devoted  to 
this  “issue”  about  which  the  public  obvi¬ 
ously  just  j)lain  doesn’t  give  a  damn.  Maybe 
this  kind  of  ludicrous  behavior  by  many 
news  people  has  something  to  do  with  the 
fact  that  believability  of  the  press  is  at  an 
all  time  low  as  reported  recently  by  E&P. 
Kansas  City,  Mo.  Rorert  D.  Gingrich 
*  *  * 

GREELEY  ANNIVERSARY 

Would  Editor  &  Pi:bi.isher  call  the  at¬ 
tention  of  its  readers  that  November  29 
marks  the  centennial  of  the  death  of  Horace 
(ireeley,  one  of  the  greatest  editors  of  the 
19th  Century? 

(Greenwich,  Conn.  William  R.  Fink 

President,  The  Horace  Greeley 
Journalism  Society  of  America. 


Short  Takes 

The  engineers  were  responsible  in  large 
part  for  the  preparation  of  the  slope 
where  the  skin  run  has  been  in  operation 
for  the  past  two  winters. — North  Attlebo¬ 
ro  (Mass.)  News-Leader. 

*  ♦  ♦ 

.  .  .  ordered  an  international  walk  to  put 
the  winning  run  on  base,  and  it  worked. — 
Minneapolis  (Minn.)  Tribune. 

*  if 

Saying  that  he  and  associates  held 
many  other  documents,  A  .  .  .  warned:  “If 
necessary,  the  sandal  will  be  enormous.” — 
Richmond  (Va.)  Times-Dispatch. 

♦  ♦  * 

It  was  the  only  sustained  drive  of  the 
night  for  the  Saints,  covering  74  yards  in 
10  days. — St.  Louis  Globe-Democrat. 
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Allende  gives  lAPA  pledge 
to  maintain  press  freedom 

By  Robert  U.  Brown 


Having  given  the  Inter  American  Press 
Association  the  cold  shoulder  during  its 
28th  general  assembly  in  Santiago,  Chile, 
declining  an  invitation  to  speak  before  the 
group  that  has  been  critical  of  his  treat¬ 
ment  of  the  independent  press  and  his 
attempts  to  take  over  the  nation’s  major 
newsprint  plant,  President  Salvador  Al¬ 
lende  surprisingly  invited  eight  members 
of  the  association  to  meet  with  him  at  his 
residence  October  12. 

In  a  two-hour  interview  he  gave  assur¬ 
ances  that  freedom  of  the  press  will  be 
maintained  in  Chile  and  that  newsprint 
will  be  supplied  to  all  newspapers,  re¬ 
gardless  of  what  may  happen  to  the  news- 
p  rint  company. 

The  delegation  reported  to  the  I A  PA 
assembly  the  following  general  statements 
made  by  the  President,  a  self-avowed 
.Marxist: 

•  “That  his  government  will  keep 
strictly  within  the  framework  of  the  con¬ 
stitution; 

•  “That  in  the  political,  economic  and 
social  process  that  he  is  carrying  out,  the 
freedoms  of  the  Chilean  people  will  not  be 
infringed; 

•  “That  freedom  of  the  press  and,  gen¬ 
erally,  freedom  of  expression  will  be 
upheld  at  any  cost; 

•  “That  regardless  of  whatever  fate  of 


the  Compania  Manufacturera  de  Papeles 
y  Cartones  may  be,  or  whatever  feasible 
formula  might  be  found  for  its  operation, 
he  could  assure  us  that  there  would  al¬ 
ways  be  a  timely  and  adequate  supply  of 
newsprint  for  all  papers,  whatever  their 
editorial  policy.” 

The  group  that  met  with  Allende  in¬ 
cluded:  the  new  president  of  lAPA,  Rod¬ 
rigo  Madrigal  Nieto,  La  Repablica,  San 
Jose,  Costa  Rica;  the  chairman  of  the 
executive  committee,  George  Beebe,  Miami 
Herald',  the  former  president  of  the  asso¬ 
ciation,  Andrew  Hei.skell,  chaiiman  of 
Time  Inc.;  the  chairman  of  the  committee 
on  freedom  of  the  press,  German  E.  Or- 
nes,  El  Caiihe,  Santo  Domingo;  Juan  Val- 
maggia.  La  Nacioa.,  Buenos  Aires;  Julio 
de  Mesquita  Neto,  O  Entado  de  Sao  Paulo, 
Brazil;  Arturo  Uslar  Pietri,  El  Nacional, 
Caracas,  Venezuela;  Enrique  Santos,  El 
Tiempo,  Bogota,  Colombia. 

The  government  has  made  an  unsuc¬ 
cessful  bid  to  buy  out  shareholders  and 

WELCOMING  the  president  of  the  Chilean 
Senate,  who  addressed  the  lAPA  Assembly  in 
Santiago:  From  left — Enrique  Urrutia  Manzano, 
president  of  the  Supreme  Court  of  Chile;  Sen. 
Ignacio  Palma;  lAPA  president-elect  Rodrigo 
Madrigal  Nieto  of  Costa  Rica;  Robert  U.  Brown, 
publisher  of  E&P;  Raymond  E.  Diz  of  Ohio;  and 
George  Beebe  of  Miami. 


gain  control  of  the  newsprint  firm.  The 
lAPA  at  this  meeting,  and  frequently  in 
the  past  months,  has  expressed  concern 
that  government  control  of  the  newsprint 
supply  would  constitute  a  threat  to  inde¬ 
pendent  and  opposition  newspapers.  Be¬ 
cause  of  lOOVr  inflation  in  Chile  in  the  last 
nine  months,  government-directed  wage 
increases  to  keep  up  with  inflation,  and 
government-controlled  prices,  the  paper 
company  has  admitted  it  is  losing  millions 
of  dollars  and  cannot  continue  much  long¬ 
er.  If  bankruptcy  is  declared,  the  gov¬ 
ernment  is  expected  to  inteiwene  and  take 
over  the  mill  which  supplies  60 of  the 
nation’s  newsprint  needs.  A  government- 
owned  mill  supidies  the  balance. 

The  lAPA  report  on  press  freedom 
wi-itten  before  the  visit  with  Allende, 
said : 

“Although  Chilean  newspapers  continue 
to  be  published  freely,  without  official 
restrictions  of  any  kind,  the  independent 
and  opposition  press  has  come  up  against 
a  series  of  factors  during  the  last  11 
months  which  worries  them.  Many  news¬ 
papers  have  been  progressively  weakened 
as  a  result  of  the  government’s  economic 
policy.  At  the  same  time,  the  position  of 
the  independent  press  has  deteriorated  as 
a  lesult  of  the  channeling  of  a  large  part 
of  the  government’s  advertising  to  pro¬ 
government  papers  as  a  result  of  finan¬ 
cial  problems  that  have  arisen  since  virtu¬ 
ally  all  banks  have  passed  into  the  hands 
of  the  State. 

“The  offensive  of  the  pro-government 
press,  as  well  as  that  of  their  official 
spokesmen,  against  the  independent  press 
has  increased  in  intensity.  Papers  that 
(Continued  on  page  10) 
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Allende^s  pledge 

{Continued  from  page  9) 


favor  the  government  start  campaigns  to 
damage  the  prestige  of  the  independent 
press,  as  well  as  their  publishers,  editors 
and  writers.  Many  times  government 
officials  take  part  in  these  campaigns. 

“The  systematic  attacks  against  indepen¬ 
dent  i)apers  and  journalists  apparently 
.seek  to  intimidate  those  who  won’t  give 
in  to  the  government’s  way  of  thought. 
Also,  many  journalists  have  been  subject¬ 
ed  to  judicial  complaints  for  comments 
considered  offensive  by  the  government 
and  which  come  under  the  ruling  of  a  law 
of  excejition  which  dates  back  many 
years.  Whereas  it  is  true  that  the  courts 
have,  uj)  to  the  moment,  rejected  many  of 
these  cases,  the  increasing  use  of  this 
system  is  considered  as  another  to  harass 
the  editors  of  the  independent  press. 

“By  taking  undue  advantage  of  these 
procedures,  they  have  abused  the  power 
to  command — administratively — the  im¬ 
prisonment  of  journalists,  before  their 
cases  can  he  heard  by  the  courts  and 
before  the  competent  judge  can  reach  a 
decision. 

Governnicnt  intervention 

“A  situation  which  worries  the  publish¬ 
ers  and  editors,  particularly,  is  that  of  the 
paper  Ln  Mnnnna  of  Talca.  During  eight 
months,  La  Manana  has  suffered  govern¬ 
ment  intervention.  The  efforts  of  the  Na¬ 
tional  Press  Association  to  get  the  gov¬ 
ernment  to  suspend  this  intervention  have 
proved  fruitless.  However,  the  case  was 
taken  before  the  courts  and  recently  the 
Supreme  Court  ruled  against  the  inter¬ 
vention  on  the  ground  of  unconstitutional¬ 
ity  and  ordered  that  the  paper  be  given 
hack  to  its  legitimate  owners.” 

(To  date  the  government  has  not  obeyed 
the  court  order.) 

“The  collapse  of  the  paper  company 
will  make  it  more  difficult  to  obtain  ade¬ 
quate  supplies  of  newsprint.  Paper  im¬ 
ports  are  prohibited,  so  it  will  he  up  to  the 
State  to  authorize  them  or  not. 

“For  all  these  reasons,  the  independent 
newspapers  express  fears — seemingly 
well  founded — that  they  may  disappear  in 
Chile  and  thus  shatter  the  history-long 
tradition  of  a  fiee  press”  the  report  con¬ 
cluded. 

lAPA  mission  restated 

In  opening  the  lAPA  sessions,  president 
John  C.  A.  Watkins,  Providence  (R.I.) 
Journnl-Bnllvtin,  stated  in  a  message: 
“We  do  not  come  to  Chile  in  an  attitude  of 
defiance,  as  has  been  charged  in  some 
newspapers.  We  are  ideased  to  note  that 
the  newspapeis  are  free  to  publish  what 
they  please  and  we  hope  and  trust  this 
will  continue  to  be  the  case.  Here,  howev¬ 
er,  and  in  many  other  countries,  including 
my  own,  there  are  pressures  at  work 
against  the  independent  press. 

“The  Inter  American  Press  Association 
must,  and  will,  continue  vigorously  de¬ 
fending  the  right  of  newspapers  to  inform 
and,  more  importantly,  the  right  of  our 
people  to  be  informed. 

“We  will  continue  this,  our  main  mis- 


CHILEANS  at  lAPA  assembly:  Hernan  Cubillos 
and  Fernando  Leniz,  principal  officers  of  El 
Mercurio,  Santiago,  which  has  been  under  at¬ 
tack  by  the  Allende  government. 

sion,  in  spite  of  rebuffs  and  insults  by 
governments,  because  we  know  we  are 
right.  We  have  become  accustomed  to  re¬ 
buffs  and  insults  since  the  very  beginning 
of  our  existence.  And  we  are  unimpressed 
by  the  frequently  heard  charge  that  we 
intervene  in  the  internal  affairs  of  coun¬ 
tries.  It  has  been  said  before,  but  it  is 
worth  repeating:  where  an  ideal  such  as 
the  one  we  defend  is  concerned,  there  are 
no  boundaries.  When  we  meet,  when  we 

act,  nationalities  simply  do  not  exist.  We 
speak  in  different  languages  and  accents, 
but  we  say  and  feel  the  same  thing.  In  a 
word,  we  are  journalists — and  when  one 
of  us  is  attacked,  we  are  all  attacked.” 

Watkins  w'as  unable  to  attend  the  meet¬ 
ing,  being  hospitalized  in  Providence.  His 
remarks  were  read  for  him. 

German  Ornes,  chairman  of  the  commit¬ 
tee  on  freedom  of  the  press,  said  “freedom 
of  the  press  has  undergone  an  alarming 
deterioration”  in  the  last  five  years 
throughout  the  hemisphere. 

.Sorioiis  period  of  crisis 

Having  examined  the  situation  in  every 
countiy  during  a  two-day  session,  the 
committee  concluded  in  its  report  to  the 
assembly: 

“The  continental  press  is  going  through 
one  of  the  most  serious  pei  iods  of  crisis  in 
all  its  hi.story. 

“The  lAPA,  in  spite  of  all  difficulties, 

mu. rt  inten-sify  its  fundamental  task  of 
helping  the  peoples  who  have  been  de¬ 
prived  of  their  right  to  be  informed  and 
the  journalists  who  are  threatened  by 
regimes  that  disregard  human  rights. 

“Of  special  and  continuing  concern  to 
this  organization  has  been  any  attempt 
either  by  governments  or  private  individ¬ 
uals  to  control  the  production,  importation 
or  distribution  of  newsprint. 

“Today  Chile  is  a  case  in  point. 

“In  Guyana,  at  the  beginning  of  this 
year,  the  government  added  newsprint 
and  printing  equipment  to  a  broad  list  of 
items  requiring  a  permit  for  importation. 
The  Guyana  Mirror,  an  opposition  publi¬ 
cation,  con.sequently  was  forced  to  suspend 
publication  for  a  time  when  its  newsprint 
stocks  ran  out  while  it  waited  in  vain  for 
a  gov'ernment  peimit  to  import  additional 
supplies. 

“In  Mexico,  the  situation  is  unique.  A 
group  of  publishers  in  association  with 
the  federal  government  exercise  a  monop¬ 
oly  over  the  distribution  of  newsprint 
through  the  coiporation  known  as  PIPS  A 
{Continued  on  page  36) 


Nieto  of  Costa  Rica 
is  lAPA  president 

Rodrigo  Madrigal  Nieto,  La  Repnbiira, 
San  Jose,  Costa  Rica,  was  elected  pres¬ 
ident  of  the  Inter  American  Press  Associ¬ 
ation  at  the  general  assembly  in  Santiago, 
Chile,  last  week.  He  succeeds  John  C.  A. 
Watkins,  Providence  (R.I.)  Journal  and 
Bulletin. 

Robert  U.  Brown,  Editor  &  Publisher, 
was  elected  first  vicepresident. 

Other  officers  chosen  are:  second 
vicepresident — Julia  de  Mesquita  Neto,  O 
Estado,  Sao  Paulo,  Brazil;  treasurer — 
Raymond  Dix,  {Vooster  (O.)  Record; 
secretary — Horacio  Aguirre,  Diarios  Lon 
Anterras,  Miami;  and  chairman  of  the 
executive  committee — George  Beebe,  Mi¬ 
ami  (Fla.)  Herald. 

Elected  to  the  hoard  of  directors  were 
(*incuml>ent)  : 

♦George  Beebe. 

Pedro  Beltran  Ballen,  La  Prensa,  Lima, 
Peru. 

♦Brady  Black,  Cincinnati  (O.)  Enquirer. 

George  Burt,  Louisville  (Ky.)  Times. 

♦Pedro  Joaquin  Chamorro,  La  Prensa, 
Managua,  Nicaragua. 

♦Jose  Dutriz  Jr,  La  Prensa  Grafica, 
San  Salvador. 

♦Maximo  Gainza,  La  Prensa,  Buenos 
Aires. 

♦Andres  Garcia  Lavin,  Xovedades  de 
Yucatan,  Mexico. 

♦Marian  S.  Heiskell,  \eu>  York  Times. 

Raul  Eduardo  Kraiselburd,  El  IHa,  La 
Plata,  Argentina. 

♦Rodrigo  Madrigal  Nieto. 

Rafael  Molina  Morille,  El  \acional, 
Dominican  Republic. 

Pedro  Penzino,  El  Nacional,  Caracas. 

♦William.  P.  Williamson,  Brazil  Herald, 
Rio  de  Janeiro. 

♦Amadeo  J.  Bailetta  Jr,  El  Mundo, 
Havana  (in  exile). 

♦Roberto  Garcia  Pena,  El  Tiempo,  Bo¬ 
gota. 

Hector  Gonzales,  El  Rancaquine,  Ran- 
caqua,  Chile. 

Bernaido  Feldman,  Jorn/ido,  Trelew, 
Argentina. 

Peter  Manigault,  Charleston  (S.C.) 
.Vcics  and  Courier,  was  elected  chairman 
of  the  lAPA  Technical  Center,  of  which 
E.  W.  Scripps,  Scripps  League  Newspa¬ 
pers  is  president. 

Charles  Scripps,  Scripp.s-Howard 
Newspapers,  was  named  president  of  the 
IAP.\  Scholarship  Fund. 

Gen.  Smith  is  cited 

Stanford  Smith,  an  Army  Reserv'e 
brigadier  general,  who  is  general  manag¬ 
er  of  the  American  Newspaper  Publishers 
Association,  has  been  awarded  the  Legion 
of  Merit  by  President  Nixon  for  the  dis¬ 
tinguished  manner  in  which  he  served  as 
Department  of  Defense  Project  Officer 
for  the  XXth  Annual  Congress  of  the 
Interallied  Confederation  of  Reserve 
Officers  in  Washington,  D.C.,  in  August.  It 
was  the  first  time  the  Confederation  of 
NATO  Reservists  had  met  in  the  United 
States. 
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39  photographers  collect 
prizes  in  Inland  contest 


Kuser  is  Inland 
leader;  Lehman 
is  next  in  line 

R.  George  Kuser,  Jr.,  publisher  of  the 
Troy  (Ohio)  Daily  News,  was  elected 
j)resident  of  the  Inland  Daily  Press  Asso¬ 
ciation,  regional  daily  newspaper  associa¬ 
tion  with  502  member  newspapers  in  25 
states,  Canada  and  Bermuda,  at  the  annu¬ 
al  meeting  in  Chicago  this  week. 

Kuser  succeeds  Warren  G.  Wheeler,  Jr., 
executive  vicepresident  and  general  man¬ 
ager  of  the  South  Bend  (Ind.)  Tribune, 
who  becomes  chairman  of  the  board. 

The  association’s  new  vicepresident  is 
Edward  Lehman,  editor,  publisher  and 
president,  Lonymont  (Colo.)  Times-Call, 
and  president  of  the  Loveland  (Colo.)  Re¬ 
porter-Herald.  Lehman  was  also  named 
president-elect  for  the  association  year  be¬ 
ginning  next  October. 

Three  new  members  of  the  board  of 
directors  al.so  were  elected.  They  are: 
Stuart  Awbrey,  editor  and  publisher, 
Hutchinson  (Kans.)  News;  John  M.  Lav- 
ine,  publisher-editor,  Chippewa  Falls 
(Wis.)  Herald-Tele  pram.  Portage  (Wis.) 
Register  and  Bamboo  (Wis.)  News- 
Republic;  and  John  B.  Winsor,  chairman, 
Winsor  Newspapers,  Canton,  Ill. 

C.onimunity  scr>ice  award 

The  Rapid  City  (S.D.)  Journal  won  the 
1972  Community  Service  Award  for  its 
continuing  coverage  of  the  city’s  disas¬ 
trous  flood  and  for  keeping  the  community 
thoroughly  informed  of  emergency 
piocedures  and  rehabilitation  information. 

The  award  is  made  annually  by  the 
University  of  Missouri  School  of  Journal¬ 
ism  to  one  member  of  the  Inland  Daily 
Press  Association. 

James  W.  (Rusty)  Swan,  publisher  of 
the  Journal,  accepted  the  award  trophy 
from  Roy  M.  Fisher,  dean  of  the  Missouri 
school. 

The  Journal,  Fisher  noted,  “proved  to 
be  the  city’s  main  source  of  dependable 
information  in  the  flood  crisis,  and 
provided  community  leadership  that  was 
indeed  the  very  spirit  of  community  ser¬ 
vice  that  the  award  exemplifies.’’ 

Cited  for  government  news 

Twenty-four  daily  newspapers  received 
awards  for  outstanding  reporting  of  local 
government  news  in  a  contest  sponsored 
by  the  University  of  Wisconsin  School  of 
Journalism  for  members  of  the  Inland 
Association.  Professor  Harold  L.  Nelson, 
director  of  the  school,  presented  the 
awards. 

First  place  winners  were  the  Boonville 
(Mo.)  News,  Red  Wing  (Minn.)  Republi¬ 
can-Eagle,  Bloomington  (Ind.)  Herald- 
Telephone,  Springfield  (Ill.)  State  Jour¬ 
nal  and  Detroit  News. 

This  is  the  second  consecutive  year  that 
both  the  Boonville  News  and  Red  Wing 
Republican  Eagle  have  taken  top  honors 
in  their  divisions. 

(Continued  on  page  34) 


In  the  Inland  Daily  Press  Association’s 
32nd  annual  news  pictures  contest,  which 
drew  more  than  2,000  entries,  the  top 
honor — the  Sweepstakes  trophy — was  won 
by  David  Snodgress,  Bloomington.  (Ind.) 
Herald-Telephone,  for  a  feature  photo 
titled,  “Visiting  Day — Indiana  State 
Farm.’’ 

The  picture  also  won  one-year  posses¬ 
sion  of  a  second  traveling  trophy  for  the 
best  picture  submitted  by  a  full-time  pho¬ 
tographer  on  a  newspaper  of  less  than 
50,000  circulation. 

39  full-time  and  part-time  photogra¬ 
phers  and  three  newpapers  received 
wards  in  the  contest.  Trophies  and  certifi¬ 
cates  were  presented  at  the  annual  meet¬ 
ing  of  the  association  (October  17)  in 
Chicago. 

Other  winners  to  take  home  traveling 
trophies  included:  Jack  Lenahan,  Chicago 
Sun-Times,  for  a  sports  picture,  “Swish.” 

Jim  Carr,  Dubuque  (Iowa)  Telegraph- 
Herald,  for  “Smalltown  Mayor.” 

Greg  Sorber,  Leavenworth  (Kas.) 
Times,  for  a  spot  news  picture,  “Parents 
Run  to  Child.” 

In  color  competition,  open  to  all  news¬ 
papers,  John  Austad,  Chicago  Tribune, 
was  the  trophy  winner  for  “Roundup.”  He 
won  the  same  trophy  last  year. 

A  seventh  trophy  went  to  the  Milwau¬ 
kee  (Wis.)  Journal  for  use  of  pictures  in 
the  presentation  of  a  news  or  feature 
story. 

The  awards  were  presented  by  John 
Boyd  Rogers,  lecturer  in  photography  at 
the  Medill  School  of  Journalism,  North¬ 
western  Univeisity,  which  annually  spon¬ 
sors  the  contest. 


The  list  of  winners  (all  classes  are  for 
black  and  white  pictures  only  except  clas¬ 
ses  C  and  D) : 

CLASS  .A-Division  1  (Staff  Photogra¬ 
phers,  Newspapers  of  50,000  Circulation 
or  More) 

SECTION  1— Spot  News 

1.  Don  Casper,  Chicago  Tribune, 
“Family  Mourns  Son” 

2.  Henman  Allen,  Detroit  News, 
“Stalking  a  Gunman” 

3.  Ott  Gangl,  Akron  Beacon  Journal, 
“Rolling  Stones  Concert” 

SECTION  2— Sports 

1.  Jack  Lenahan,  Chicago  Sun-Times, 
“Swish” 

2.  Joe  Kordick,  Chicago  Sun-Times, 
“Baseball’s  Ins-and-Outs” 

3.  Don  Bierman,  Chicago  Daily  News, 
“Tangle  Foot” 

SECTION  3 — Feature 

1.  Richard  Olsenius,  Minneapolis 
Tribune,  “Lost  in  Space” 

2.  C.  Osgood,  Chicago  Tribune,  “Good 
Fortune,  Inc.” 

3.  Don  Bierman,  Chicago  Daily  News, 
“Superstar  Worship” 

SECTION  4 — Picture  Series 

1.  Val  Mazzenga,  Chicago  Tribune, 
“Hostages  Nightmare” 

2.  C.  O.sgood,  Chicago  Tribune,  “Hal- 
sted  Street — Backbone  of  America” 

3.  John  H.  White,  Chicago  Daily  News, 
“The  Joys  of  Learning” 

(Continued  on  page  34) 


SWEEPSTAKES  WINNER  in  Inland  Daily  Press  Association's  annual  news  pictures  contest: 
"Visiting  Day — Indiana  State  Farm,"  by  David  Snodgres,  Bloomington  (Ind.)  Herald-Telephone. 
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ABC  newspaper 
audience  study 
wins  ‘go  ahead’ 

Members  of  the  newspaper  division  of 
the  Audit  Bureau  of  Circulations  ap¬ 
proved  continuation  of  the  newspaper 
audience  research  project  after  a  sharp 
exchange  of  views  at  their  annual  session 
in  Chicago  (Octolier  18). 

Forces  led  by  John  H.  Kauffinann,  presi¬ 
dent  of  the  Washington  Stnr-Xews,  who 
is  an  ARC  director,  said  he  doubted  the 
ABC  studies  would  be  a  model  of  ac¬ 
curacy.  In  the  face  of  general  approval 
of  the  project  in  the  newspaper  division’s 
board  of  directors,  Kauffmann  said  the 
studies  should  not  be  made  in  competitive 
newspaper  markets. 

“I  don’t  want  to  see  one  paper  take  ad¬ 
vantage  of  another  through  such  a  sample 
in  competitive  markets,”  Kauffmann  de¬ 
clared.  He  noted  that  the  ABC  telephone 
survey  sample  is  represented  as  being 
more  accurate  than  other  surv'eys  ‘‘just 
because  some  ARC  staff  members  might 
listen  in  to  a  couple  of  phone  calls.” 

Kauffmann  said  the  newspaper  audience 
project  should  be  scrapped  just  as  was 
done  with  the  ABC  proposal  to  audit 
crowds  at  trade  shows,  similar  events. 
“Don’t  sucker  newspapers  into  this,” 
Kauffmann  urged. 

Donald  Abert,  publisher  of  the  Mil- 
ivnukee  Journal  and  Sentinel,  defended 
the  project,  which  got  under  way  with 
tests  in  three  markets. 

Abert  said  the  data  is  needed  so  news¬ 
papers  can  give  their  advertisers  “what 
they  say  they  want  and  what  ad  agencies 
tell  us  they  want.”  They  want  to  know, 
he  said,  what  kind  of  people  the  news¬ 
papers  serve. 

Magazines  are  already  benefitting  from 
such  studies,  Abert  said,  and  agencies  in¬ 
sist  that  they  need  the  data. 

The  studies  cost  between  $8,000  and 
$10,000  in  major  markets  and  between 
$4,000  and  $6,000  in  smaller  cities.  ABC 
reported  that  48  newspapers  ha%’e  sub¬ 
scribed  for  the  service  but  several  hundi*ed 
participants  will  be  necessary  to  keep  the 
project  from  being  a  flop. 

Herbert  D.  Manoloveg  of  McCann-Erick- 
son  argued  in  favor  of  the  project,  saying 
that  an  attack  upon  it  is  unrealistic.  Sam¬ 
ples  from  the  studies  can  definitely  help 
sm.aller  newspapers  obtain  national  adver¬ 
tising,  he  said. 

At  the  end  of  the  lengthy  debate,  a 
show  of  hands  indicated  the  newspapers 
want  ABC  to  go  ahead  with  the  research. 


New  paper  goes  p.m. 

The  County  Times,  published  at 
Piesque  Isle  since  February  11  as  a  morn¬ 
ing  newspaper  for  northern  Maine,  has 
been  changed  to  afternoon  publication, 
publisher  Karl  Hall  announced,  as  the 
result  of  a  public  opinion  survey.  The 
paper  claimed  a  paid  ciiculation  of  6,219 
in  a  recent  statement.  It  has  been  strug¬ 
gling  with  financial  j)roblems. 


Jailed  reporter’s 
bids  for  freedom 
are  turned  down 

Two  attempts  for  freedom  by  former 
Xewnrk  Xews  reporter  Peter  J.  Bridge 
were  denied  this  week  by  the  courts. 

Judge  H.  Curtis  Meaner  in  a  closed 
door  hearing  October  18  turned  down  an 
appeal  by  Bridge’s  attorney  Edward  Gil- 
hooly.  The  state  prosecutor  told  newsmen 
that  Gilhooly  was  planning  to  carry  the 
appeal  to  the  Appellate  Division  of  Su¬ 
perior  Court  and  the  State  Supreme  Court. 

Gilhooly  also  asked  that  Bridge  be  freed 
on  bail  pending  further  appeals.  This  plea 
was  also  rejected. 

Bridge  has  been  in  jail  since  October  4 
for  refusing  to  answer  questions  in  a 
grand  jury  investigation.  He  must  remain 
in  jail  until  the  grand  jury  is  discharged 
or  until  he  agrees  to  answer  the  questions. 

The  grand  jury  has  handed  up  a  sealed 
presentment.  The  court  has  given  nine 
persons  criticized  in  the  presentment  10 
days  to  appeal  any  portion  of  what  is 
contained  in  the  presentment.  The  dead¬ 
line  is  October  24. 

There  were  reports  around  the  court 
house  that  the  jury  was  looking  into  the 
reliability  of  Bridge’s  sources  for  the 
story. 

Knight  Newspapers 
report  big  gains 

A  strong  surge  of  advertising  linage 
and  circulation  gains  by  all  11  newspapers 
in  the  group  gave  Knight  Newspapers 
Inc.  record  earnings  for  the  third  quarter 
and  for  nine  months  of  1972. 

Third  quarter  net  income  was  reported 
as  $4,408,000,  42  cents  a  share,  compared 
with  $3,229,000,  31  cents  a  share,  year 
ago,  with  operating  revenues  of  $74,512,- 
000  this  year  and  $64,557,000  last  year. 

For  nine  months  the  report  showed  net 
income  of  $13,847,000  as  compared  with 
$10,682,000  on  operating  revenues  of 
$224,842,000  as  compared  with  $195,497,- 
000.  Per  share  earnings  increased  from 
$1.02  to  $1.32. 

The  Knight  papers  enjoyed  an  18  per¬ 
cent  increase  in  adv'ertising  revenue  to 
$161,885,000  for  nine  months.  For  the 
Philadelphia  Inquirer  the  third  quarter 
linage  gain  was  12.6  percent  and  for  the 
Detroit  Free  Press  it  was  14.5  percent. 

(Other  financial  reports  on  page  38) 


New  Montreal  publishers 

Southam  Press  Ltd.  announced  that 
Mark  Farrell,  publisher  of  the  Wind¬ 
sor  Star,  will  succeed  Charles  H.  Peters 
as  publisher  of  the  Montreal  Gazette.  Pe¬ 
ters  is  retiring  after  44  years  with  the 
Gazette. 

J.  Patrick  O’Callaghan,  executive  assis¬ 
tant  to  the  managing  director  of  Southam 
Press,  Ltd.,  will  succeed  Farrell  as  pub¬ 
lisher  of  the  Windsor  Star. 


Nominations  posted 
for  APME  directors 

Nominations  of  16  executives  of  Associ¬ 
ated  Press  newspapers  to  fill  eight  vacan¬ 
cies  on  the  board  of  directors  of  the  Asso¬ 
ciated  Press  Managing  Editors  Associa¬ 
tion  have  been  announced.  Voting  will 
take  place  at  the  APME  convention  in 
Kansas  City,  November  14-17. 

The  nominations  follow: 

For  three-year  terms,  vote  for  seven: 
John  R.  Finnegan,  St.  Paid  (Minn.) 
Dispatch-Pioneer  Press; 

John  Focht,  Alton  (Ill.)  Evening  Tele¬ 
graph  ; 

Robert  Haiman,  St.  Petersburg  (Fla.) 
Times; 

A.  Edward  Heins,  Des  Moines  (Iowa) 
Register  and  Tribune; 

Frank  E.  Johnson,  Arizona  Daily  Star 
(Tucson)  ; 

Jenkin  Jones  Jr.,  Tulsa  (Okla.) 
Tribune; 

Harold  V.  Lappin,  Saginaw  (Mich.) 
Xews; 

Allan  M.  Lazarus,  Shreveport  (La.) 
Times; 

John  H.  McMillan,  Worcester  (Mass.) 
Telegram ; 

Edward  D.  Miller,  Allen-toivn  (Pa.) 
Call-Chronicle ; 

Alan  D.  Moyer,  Wichita  (Kans.)  Eagle 
and  Beacon; 

Paul  A.  Poorman,  Detroit  (Mich.) 
Xews ; 

Darrell  Sifford,  Charlotte  (N.C.)  Xews; 
Joseph  M.  Ungaro,  Providence  (R.I.) 
Evening  Bulletin. 

To  represent  newspapers  with  le.ss  than 
25,000  circulation  (vote  for  one) : 

Warren  Lerude,  Reno  (Nev.)  Evening 
Gazette; 

Bernard  E.  Sitter,  Cumberland  (Md.) 
Xews. 

• 

Drug  probe  writer 
ordered  to  testify 
before  grand  jury 

David  M.  Lightman,  a  Baltimore  Sun 
reporter  who  investigated  drug  problems 
in  Ocean  City,  Md.  last  summer  and  wrote 
a  series  of  stories,  lost  an  appeal  from  a 
contempt  citation  in  the  Maryland  Court 
of  Appeals  this  week. 

The  highest  state  court  affirmed  a  spe¬ 
cial  court’s  finding  that  Lightman  could 
be  directed  to  tell  a  grand  jury  the  loca¬ 
tion  of  a  pipe  shop  where  he  said  he  had 
been  offered  marijuana.  Also,  the  jury 
wanted  the  names  or  descriptions  of  the 
proprietor  and  all  persons  whom  Light¬ 
man  saw  engaged  in  illegal  activity  there. 

Lightman  contended  Maryland’s  shield 
law,  the  oldest  one  in  the  country,  pro¬ 
tected  him  against  being  compelled  to 
identify  confidential  sources.  The  court 
said  he  had  queried  the  store  proprietor  as 
“a  private  citizen”  and  did  not  say  he 
was  gathering  information  as  a  newsman. 
This  personal  effort  at  investigation  of 
crime,  the  court  held,  left  the  reporter  sub¬ 
ject  to  the  grand  jury’s  call  for  informa¬ 
tion. 
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FTC  seeks  budget  funds 
to  continue  ad  rate  probe 


By  Jerry  Walker  Jr. 

So  what  has  happened  to  the  Federal 
Trade  Commission’s  full-scale  investiga¬ 
tion  into  newspaper  advertising  pricing 
practices  that  has  been  talked  about  for 
five  years? 

The  FTC’s  interest  in  pricing  struc¬ 
tures  appears  very  much  alive. 

The  basis  for  stating  this  is  a  statement 
contained  in  a  budget  justification  report 
that  was  submitted  by  the  FTC  to  the 
House  Appropriations  Subcommittee  on 
Agriculture-Knvironmental  and  Consumer 
Protection  on  a  request  for  fiscal  year 
197:i  funds. 

The  FTC  cited  one  of  its  significant 
current  activities  as  investigations  under 
the  Clayton  Act  and  noted  that  “The  Com¬ 
mission  is  proceeding  with  several  investi¬ 
gations  in  this  important  area.” 

Volume  rates  mentioned 

In  particular,  the  FTC  said  it  was 
working  on  a  “detailed  enforcement  pro¬ 
posal  aimed  at  curing  significant  discrimi¬ 
nation  which  may  be  present  in  the  sale  of 
newspaper  and  magazine  advertising  by 
major  metropolitan  dailies,  consumer 
magazines,  and  other  media.” 

The  report  adds  that  “allegations  are 
that  discriminatory  rate  structures  are 
widespread  in  the  newspaper  and  maga¬ 
zine  field  which  provide  substantially  low¬ 
er  rates  for  high  volume  and  persistent 
advertisers.  Significant  anticompetitive 
effects  from  these  practices  may  have  oc¬ 
curred  which  are  nationwide  in  scope.” 

Editor  &  Publisher  contacted  Carl 
Hevener,  an  attorney  in  the  Bureau  of 
Competition,  who  has  been  in  charge  of 
the  FTC’s  newspaper  rate  investigation, 
and  he  said  the  budget  request  could  be 
interpreted  to  mean  only  one  thing,  that 
the  rate  probe  is  still  an  “open  matter.” 

Hevener  said  he  was  not  at  liberty  to 
say  whether  a  recommendation  had  been 
made  by  the  Bureau  of  Competition  to  the 


SWEET  TWO  MILLIONTH— Rote  Caton  and 
Carol  Olsen  took  time  off  from  phone  duties  to 
help  celebrate  the  two  millionth  want  ad  in  the 
San  Jose  Mercury  and  News.  Classified  adver¬ 
tising  manager  Harland  M.  Henry  served  the 
"victory"  cake  to  his  staff  as  well  as  others  from 
throughout  the  plant.  He  said  this  was  the  third 
year  in  a  row  for  two  million  ads. 


Commission  that  certain  aspects  of  news¬ 
paper  rate  practices  be  challenged.  “Let’s 
just  say  the  matter  is  still  on  the  back 
burner,”  Hevener  said. 

Hevener  would  not  comment  on  the 
phrasing  “substantially  lower  rates  for 
high  volume  and  persistent  advertisers.” 
Is  the  FTC  now  considering  a  ban  on 
volume  and  frequency  discounts  as  well  as 
an  end  to  dual  rate  structures  for  local 
and  national  advertisers? 

Many  newspapers  who  have  switched  to 
single  rates  have  conceded  that  having  a 
“national”  rate  and  a  “local”  rate  for  the 
same  ROP  space  was  discriminatory.  But 
these  newspapers  and  ethers  have  main¬ 
tained  that  frequency  and  volume  prices 
are  justifiable  discounts  and  are  excep¬ 
tions. 

Hevener,  whose  job  as  a  staff  attorney 
is  to  collect  facts,  analyze  them  and  make 
a  judgment,  said  he  is  satisfied  that  this 
portion  of  the  job  has  been  completed.  He 
said  the  requests  for  information  sought 
from  20  of  the  largest  newspapers  in  1967 
has  been  completed  without  resorting  to 
subpoenas.  He  said  he  was  anxious  to  see 
something  come  out  of  his  four  years  of 
work. 

• 

Worrell  Newspapers 
buy  Calif,  daily 

Tlie  Pittsburg  (Calif.)  Post-Dispatch 
has  been  sold  to  Worrell  Newspapers  Inc. 
of  California,  a  newly-organized  subsidi¬ 
ary  of  Worrell  Newspapers  Inc.,  of  Bris¬ 
tol  Virginia-Tennessee. 

Sale  of  the  newspaper  was  announced 
October  5  by  Mrs.  Barbara  Bishop,  pub¬ 
lisher  and  majority  stockholder  of  the 
Post-Dispatch,  and  T.  Eugene  Worrell, 
president  of  Worrell  Newspapers.  Leroy 
Keller  acted  as  broker  in  the  transaction. 

Purchase  of  the  Post-Dispatch  brings  to 
26  the  number  of  daily  and  weekly  news¬ 
papers  in  the  Worrell  group. 

The  new  president  and  publisher  of  the 
Post-Dispatch,  a  7,000  circulation  daily, 
who  assumes  his  duties  today,  is  John  W. 
Fitzwater,  who  has  been  national  adver¬ 
tising  director  for  the  Bristol  Herald 
Courier  and  Virginia-Tennessean  for  the 
past  year. 

• 

J-grad  program  halted 

Plans  for  a  new  UCLA  graduate  school 
of  journalism  have  been  suspended  and 
the  present  graduate  program  will  be 
phased  out  after  the  academic  year.  Ex¬ 
ecutive  Vicechancellor  David  Saxon  has 
announced.  Lack  of  funds  is  the  reason 
Saxon  gave,  according  to  the  UCLA  Re¬ 
porter,  a  journalism  news  bulletin. 
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Government  agency 
to  subsidize  news 
training  program 

The  U.  S.  Environmental  Protection 
Agency  has  granted  Syracuse  University 
$12,000  for  a  first-of-its-kind  project  to 
train  environmental  news  reporters.  Each 
of  20  journalism  students  is  assigned  to 
one  of  20  counties,  from  Virginia  to  Wis¬ 
consin,  which  have  identified  an  environ¬ 
mental  problem. 

Each  student  will  travel  to  his  assigned 
county  to  gather  the  information  he 
needs,  and  will  write  a  series  of  articles 
which  he  will  submit  for  publication  in  a 
local  newspaper. 

The  20  are  students  in  an  investigative 
reporting  class  in  the  S.  1.  Newhouse 
School  of  Public  Communications.  Cathy 
Covert,  associate  professor  of  journalism 
and  the  class’s  instructor,  said  the  $12,000 
grant  will  pay  the  travel  and  lodging 
expenses  for  each  student’s  visits. 

Eva  Archer,  Milwaukee  Journal 
Edith  Asrow,  Wilmington  (Del.)  News- 
Jou  mal 

Peter  A.  Brown,  Cleveland  Press 
Nancy  J.  Burt,  Harrisburg  (Pa.)  Patri¬ 
ot  News 

Judy  Lynne  Casanova,  White  Plains 
(N.Y.)  Reporter-Dispatch 
Robert  Chisholm,  Syracuse  Herald- 
Journal 

Ron  Czajkowski,  Annapolis  (Md.)  Capi¬ 
tal 

Dennis  Deninger,  Binghamton  (N.Y.) 
Sun-Bulletin 

Anestis  John  Diakopoulos,  Richmond 
(Va.)  Times-Dispatch 
Judith  M.  Doherty,  Pittsburgh  (Pa.) 
Press 

Alan  R.  Drooz,  Albany  Knickerbocker 
News 

Ronald  P.  Gallagher,  New  Brunswick 
(N.J.)  Home  News 

Christine  Hasselback,  Buffalo  Evening 
News 

Robert  A.  Heisler,  Newsday 
Pattie  A.  Higgins,  Middletown  (N.Y.) 
Times-Herald  Record 

Kathleen  Keller,  Prince  George’s  (Md.) 
Sentinel 

Ted  Manna,  Rochester  Times-Union 
Ray  Potter,  Dayton  News 
Jayson  Stark,  Haggerstown  Herald 
Alison  Gail  Stewart,  Montgomery  Coun¬ 
ty  (Md.)  Sentinel 

After  they  return  in  November,  each 
student  will  write  his  article  under  the 
supervision  of  Miss  Covert  and  to  the 
specifications  of  the  participating  newspa¬ 
per. 

Receiving  the  grant  allowed  the  class  to 
choose  counties  with  significant  problems, 
rather  than  limiting  the  choice  to  how  far 
students  could  cheaply  travel,  Miss  Covert 
said. 

Changes  to  offset 

The  81-year-old  Ojai  (Calif.)  Valley 
News,  a  twice-weekly  newspaper,  has  an¬ 
nounced  that  it  has  changed  its  printing 
process  from  letterpress  to  offset. 
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R.  Hoe  &  Co.  reorganization 
awaits  settlement  of  suits 

llv  Craig  Tomkinson 


A  reorganization  of  the  financially  crip¬ 
pled  R.  Hoe  &  Co.,  based  solely  on  the 
former  press  manufacturer’s  saw  divi¬ 
sion,  will  become  a  reality  if  negotiations 
on  suits  involving  the  Hoe  Trustee,  al¬ 
leged  secui'ed  creditors,  stockholders,  two 
former  Hoe  officials,  and  an  accounting 
firm,  reach  a  satisfactory  end. 

That  was  the  w'ord  from  one  of  the 
attorneys  for  the  Trustee  who  told  E&P 
that  despite  the  many  suits  involved  set¬ 
tlement  as  a  package  is  being  sought. 

Two  of  the  earliest  suits  against  R.  Hoe 
&  Co.,  which  filed  for  reorganization  un¬ 
der  Chapter  X  of  the  Bankruptcy  Act  in 
July  19fi9  (E&P.  July  12,  1969)  involved 
stockholders  and  alleged  secured  credi¬ 
tors. 

On  behalf  of  stockholders,  several  class 
action  suits  and  one  derivative  suit,  were 
brought  against  Hoe  and  its  former  man¬ 
agement.  There  was  also  a  suit  filed  by 
James  Talcott,  Inc.,  (a  New  York  City 
factoring  firm),  two  banks  and  two  insur¬ 
ance  companies,  claiming  to  he  secured 
creditors  through  loan  of  nearly  $12. .5  mil¬ 
lion  to  Hoe  in  .4pril  1969.  A  suit  filed  on 
behalf  of  the  Hoe  Trustee  challenged  Tal- 
cott’s  .secured  creditor  position. 

.^uit  against  nianagemenl 

After  a  year’s  investigation  into  the 
causes  for  the  financial  collapse  of  Hoe, 
attorneys  in  1971  filed  suits  claiming 
mismanagement  against  former  Hoe’s 
board  chairman,  Thomas  F.  Hanley; 
former  president,  Arthur  Gordon;  the  ac¬ 
counting  firm.  Lybrand  Ross  Bros.  & 
Montgomery.  $40  million  in  damages  were 
asked  (Fl&P  July  10,  1971.) 

Despite  the  plethora  of  suits  brought  in 
the  Hoe  case,  action  on  all  of  them  has 
been  set  aside  in  favor  of  negotiated  set¬ 
tlements. 

According  to  the  proposals  now  being 
worked  out,  the  original  stockholder  class 
action  suits  would  he  settled  with  payment 
of  $1.2.')  million  to  the  stockholders.  It  is  a 
partial  settlement  because  the  stockhold¬ 
ers  would  be  given  recognition  of  their 
losses  and  given  a  position  as  unsecured 
creditors  of  reorganized  R.  Hoe  &  Co. 

The  suits  charging  mismanagement 
would  be  settled  by  payment  of  $.3.2.')  mil¬ 
lion  by  the  defendants  to  the  Hoe  Trustee. 

The  Tiustee  has  proposed  that  settle¬ 
ment  of  the  Talcott  .suits  be  through  pay¬ 
ment  of  $.').4  million  to  the  five  parties  in 
the  Talcott  suit.  This  would  amount  to  a 
total  .settlement  of  $10.7  million  when 
added  to  the  $.'5.3  million  already  paid 
Talcott  by  the  Hoe  Trustee. 

One  stumbling  block  to  acceptance  of 
this  proposal  is  that  Talcott  has  claimed  it 
is  entitled  to  interest  on  the  original  loan 
above  the  additional  $.'5.4  million.  The 
Trustee  has  stipulated  that  that  figure 
includes  interest  and  principal. 

At  a  hearing  on  the  Hoe  case  Tuesday 
(October  17),  U.S.  District  Court  Judge 


Sylvester  J.  Ryan,  threatened  Talcott  with 
pursuit  of  the  Trustee’s  suit  challenging 
Talcott’s  secured  creditor  claim  if  some 
agreement  is  not  reached  .soon.  It  was 
agreed  that  negotiations  would  continue. 

Jack  Hahn,  an  attorney  for  Talcott,  told 
E&P  that  Talcott  has  a  contractual  agree¬ 
ment  stii)ulating  payment  of  13.5  percent 
annually  on  the  original  loan. 

He  said  that  while  the  Trustee  wants 
the  $5.4  million  settlement  to  include  a 
waiver  of  interest,  and  while  the  two 
banks  and  two  insurance  companies  are 
willing  to  waive  the  interest,  “Talcott  is 
not  prei)ared  to.’’  He  did  indicate  though 
that  Talcott  “is  willing  to  make  an  adjust¬ 
ment”  in  the  interest  figure. 

No  appeals 

It  was  also  related  in  court  Tuesday 
that  despite  original  stockholder  objec¬ 
tions  to  the  court  approved  sale  of  some 
$9  million  worth  of  Hoe  assets  to  Wood 
Industries  Inc.  for  $4  million,  there  have 
been  no  appeals  filed. 

The  attorney,  talking  to  E&P  following 
the  hearing  on  Tuesday,  said  no  appeals 
are  anticipated  before  the  deadline  early 
in  November. 

The  Court  order,  entered  last  month 
(September  5),  approved  sale  of  Hoe’s 
remaining  usable  press  division  invento¬ 
ry;  and  a  relatively  new  44,000-square 
foot  building  with  eight  and  a  half  acres 
of  land,  to  Wood  for  $4  million.  (E&P, 
August  5).  The  buliding  and  land  are  at 
Dunellen,  New  Jersey. 

The  court  order  also  stipulates  that  a 
five  percent  royalty  Wood  had  agreed  to 
pay  on  Hoe  products  and  services  will  he 
leduced  to  one  j)ercent  and  Wood  will  be 
released  from  paying  royalties  at  the  five 
percent  level  on  Hoe  equipment  and  serv¬ 
ices  already  made.  Wood’s  paid  or  ac¬ 
crued  royalties  as  of  mid-Septeml)er 
amounted  to  $275,000. 

,\t  the  time  the  new  agreement  was 
proposed,  prior  to  the  September  5  court 
order,  attorneys  for  certain  major  Hoe 
stockholders  registered  opposition  to  the 
plan.  But  no  subsequent  appeal  of  the 
order  has  been  filed. 

Wood's  obligation 

The  new  court  order  okays  an  amend¬ 
ment  of  the  oiiginal  agreement  between 
the  Hoe  Trustee  and  Wood  whereby  Wood 
acquired  certain  Hoe  press  division  assets 
in  June  1970.  Included  in  the  transaction 
was  the  right  to  use  the  Hoe  name  with 
regai  d  to  printing  presses. 

Wood  now  uses  the  name  Hoe  in  the 
name  of  its  new  division,  Wood-Hoe,  an 
entity  separate  fiom  any  of  the  court 
negotiations,  suits  or  actions  mentioned 
earlier  in  this  article. 

One  other  non-printing  press  division 
was  also  sold  to  an  outside  firm  and  the 
Hoe  saw  division  is  being  retained  as  the 
(Continued  on  page  16) 


Washington  Post 
‘on  the  button’ 
in  new  building 

Ninety-five  years  of  journalistic  history 
in  Washington,  D.C.  were  memorialized 
(October  16)  when  the  new  building  of 
the  Washington  Post,  as  modern  as  a 
space  .satellite,  was  dedicated.  It  is  the 
sixth  building  to  be  occupied  by  the  Post 
since  the  paper  was  founded  December  6, 
1877  by  Stilson  Hutchins  in  a  city  then 
known  as  the  “graveyard”  of  newspapers. 

Presiding  at  the  ceremonies,  Katharine 
Graham,  publisher,  noted  that  the  Post 
was  located  in  the  center  of  the  nation’s 
ca])ital  city  and  the  heart  of  an  exi)anding 
community.  Mrs.  Graham  said  that  was 
where  the  Po.st  belonged  and  intended  to 
stay. 

“We  don’t  intend  to  move,”  she  told 
several  hundred  peoi)le  seated  in  the 
blocked-off  street,  on  a  cool  day  when  a 
pale  October  sun  shone  fitfully  and  sharp 
October  breezes  made  topcoats  in  order. 

Other  speakers  were  Mayor  Walter 
Washington  and  Secretary  of  State 
William  P.  Rogers,  who,  befoie  joining 
the  Nixon  Administration,  was  a  chief 
counsel  and  a  director  of  Post  companies. 

In  introducing  the  Secretary  of  State, 
Mrs.  Graham  said  asking  a  representative 
of  the  Nixon  Administration  to  keynote 
the  Post  dedication  was  akin  to  asking 
President  Anwar  el-Sadat  of  Egypt  to 
keynote  a  convention  of  B’Nai  B’rith. 

Rogers  lesponded  by  noting  that  the 
Po.st  was  limning  a  .series  of  articles  “at¬ 
tacking  the  Admini.stration  of  which  I  am 
l)roud  to  be  a  jiart.”  He  said,  however, 
that  “The  Post  doesn’t  reflect  Government 
policy,  in  fact  doesn’t  even  acknowledge 
that  we  have  a  policy.” 

Nevertheless,  the  Secretary  said  in  a 
more  .serious  vein,  the  Post  is  very  impor¬ 
tant  in  the  life  of  the  Capital  and  of  the 
government. 

The  government  could  not  exist  without 
a  free  press,  he  said,  and  regardless  of 
what  the  paper  thinks  about  the  govern¬ 
ment  “now  is  the  time  to  express  our 
ajqireciation  of  a  free  press. 

It  was  customary  at  dedications  of 
buildings,  Mrs.  Graham  said,  “to  cut  a 
ribbon.”  But  this  time,  she  said,  “I’m 
going  to  ask  Bill  to  step  up  here  and 
press  a  yellow  button.”  The  Secretary 
stepped  up,  pressed  the  button,  and  start¬ 
ed  a  press  rolling  on  a  4-page  special 
edition  of  the  Po.st  containing  the  story  of 
the  ceremonies  and  the  history  of  the 
newspaper. 

Mrs.  Graham  introduced  Mayor  Wa.sh- 
ington  as  an  endurable  man  who  adminis¬ 
ters  the  government  of  the  District  of 
Columbia.  The  Mayor  said  the  Post  has 
put  new  vitality  into  the  community  and 
that  he  was  glad  it  was  “going  to  stay.” 
The  newspaper  and  the  city,  he  said,  were 
“going  forward”  and  he  hojied  the  Post 
would  “keep  it  going.” 

If  he  were  to  use  a  jihrase  endemic  to 
certain  large  areas  of  the  city,  the  Mayor 
remarked,  “I  would  say  to  Mrs.  Graham, 
Right  On!” 


EDITOR  SC  PUBLISHER  for  October  21,  1972 


14 


‘Sticky’  problems  admitted 


with  new  political  ad  law 


A  White  House  staff  assistant  reminded 
representatives  of  the  newspaper  indus¬ 
try,  at  a  Washington  meeting  (October 
10),  that  the  Federal  Election  Campaign 
Act  forbids  premium  rates  on  advertising 
for  federal  office  candidates. 

“All  political  ads  must  be  sold  at  a 
comparable  rate  to  that  charged  for  gen¬ 
eral  advertising,”  said  David  G.  Wilson, 
an  assistant  to  President  Nixon,  in  a  dis¬ 
cussion  of  the  new  law  with  a  score  of 
newspaper  association  managers.  The 
meeting  had  been  arranged  at  tbe  sugges¬ 
tion  of  Herbert  G.  Klein,  director  of  the 
Office  of  Communications. 

Admittedly,  Wilson  said,  this  can  be  a 
sticky  problem  for  newspapers.  For  fur¬ 
ther  guidance  he  referred  to  the  Comp¬ 
troller  General’s  regulations  which  say 
newspapers  must  charge  the  same  rate  for 
political  advertising  as  for  similar  general 
advertising. 

Caution  on  sponsorship 

Wilson  also  cautioned  newspapers 
against  soliciting  corporations  to  sponsor 
political  ads  since  most  of  them  would 
probably  cost  more  than  $100  and  would 
require  the  person  paying  for  the  ad  to 
file  a  report  with  the  Comptroller  Gener¬ 
al. 

In  the  case  of  negative  ads,  Wilson 
said,  a  statement  must  be  filed  for  a  per¬ 
son  purchasing  the  space  to  the  effect  that 
the  ad  is  not  sponsored  directly  or  in¬ 
directly  by  the  candidate  w'hom  it  sup¬ 
ports,  or  any  candidate  whatsoever. 

The  new  law  has  run  into  First  Amend¬ 
ment  problems,  with  suits  being  filed  by 
the  New  York  Times  and  several  groups. 
In  addition,  Wilson  noted,  there  is  a  prob¬ 
lem  of  whether  a  candidate  can  prevent  a 
supporter  from  publishing  an  ad  on  his 
behalf.  Wilson  said,  the  Act  says  yes. 

(The  dreem'illc  Delta  Democrnt-TimeH 
in  Mississippi  is  rejecting  all  ads  from 
candidates  for  federal  office  on  the 
ground  that  the  Campaign  Act  is  uncon¬ 
stitutional  in  so  far  as  it  sets  rates  that 
newspapers  may  charge  for  advertising.) 

Questions  and  answers 

A  question-and-answer  session  with 
Wilson  covered  these  points: 

Q.  Who  is  to  define  the  word  “derogato¬ 
ry?” 

A.  Derogatory  is  anything  that  opposes 
a  candidate.  I  believe  it  also  applies  to  an 
issue.  If  the  candidate  is  prominently 
identified  with  an  issue  and  the  ad  comes 
out  on  the  other  side,  it  might  be  held  to 
be  a  derogatory  ad. 

Q.  Who  is  charged  with  making  this 
decision? 

A.  The  newspaper  basically  would  have 
to  do  it.  Your  good  faith  would  be  shown 
if  you  determined  it  was  a  derogatory  ad 
and  published  the  disclaimer.  Then  the 
newspapers  will  have  no  liability.  It  might 
come  against  the  advertiser.  There  are 
problems  for  newspapers  here,  I  agree. 


Q.  Is  an  ad  deemed  to  be  on  behalf  of 
the  candidacy  of  a  federal  candidate  if  he 
is  identified  in  it  directly  or  by  implica¬ 
tion,  by  voice  or  image? 

A.  Yes. 

Q.  Or  it  advocates  his  candidacy? 

A.  I  believe  it  goes  further  than  that. 
Actually,  if  it  could  be  identified  with 
him,  if  he  is  not  identified  directly,  the 
Comtroller  General  description  is  fairly 
broad. 

Q.  Yes,  it  says  directly  or  by  implica¬ 
tion.  So  if  he  is  identified  in  an  ad,  it  is 
deemed  to  be  on  behalf  of  his  candidacy 
and  goes  in  his  expenditure  limitation. 

A.  Yes. 

Q.  Our  candidate  for  Governor  came  to 
Washington  and  had  his  picture  taken 
with  President  Nixon.  The  ad  copy  given 
to  the  newspapers  which  was  sent  out,  by 
the  Republican  State  Committee  has  a  pic¬ 
ture  of  the  President,  the  candidate  for 
Governor  and  says,  “Bowen  hears  you, 
vote  Republican,  November  7th.”  Now,  do 
they  run  that  ad  without  the  certification 
of  the  President? 

A.  That  is  a  good  question. 

Q.  I  am  counsel  for  our  State  associa¬ 
tion.  I  am  sitting  there  with  40  telephone 
calls  on  this  subject.  I  am  telling  them 
they  cannot  run  it. 

A.  Does  it  actually  urge  support  for  the 
President  or  just  have  the  picture? 

Q.  The  regulations  say  that  it  is  deemed 
to  be  on  behalf  of  the  candidate  if  he  is 
identified  or  advocates  the  candidacy.  It 
doesn’t  say  the  ad  has  to  advocate  the 
candidacy.  It  says  they  have  to  identify 
him  by  word  or  image. 

A.  I  suggest  you  ask  Philip  Hughes, 
Office  of  Federal  Elections  at  the  General 
Accounting  Office.  There  are  an  awful  lot 
of  these  sticky  areas. 

Basically  in  these  problems,  they  do 
have  formuas  for  apportioning  the  various 
costs  of  the  advertisement.  If  it  is  clearly 
for  two  candidates,  they  will  split  it  be¬ 
tween  them  as  to  the  spending  limitation. 
But  this  gets  very  sticky. 

Q.  Do  all  these  restrictions  apply  also 
to  these  public  releases  we  get  in  tbe 
guise  of  news? 

A.  Not  really.  You  would  have  to  get 
that  in  under  periodicals,  things  like 
flyers. 

Q.  They  are  in  my  definition  very  often 
advertising. 

A.  If  they  are  advertising,  then  Section 
612  would  apply.  I  would  presume  anyway 
if  they  come  from  the  Committee  for  Re- 
Election  they  probably  have  the  commit¬ 
tee’s  name  on  there  and  the  officers  of  the 
committee. 

Q.  They  do  not  include  an  order. 
(Laughter) 

Q.  The  first  word  in  an  ad  that  says, 
“Unless  you  want  to  wake  up  Wednesday 
morning  and  see  George  McGovern  Pres¬ 
ident,  get  out  and  vote  Tuesday.”  Would  I 
need  McGovern’s  certification.  (Laughter) 
A.  That  one  I  will  leave  up  to  your 
discretion. 
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Chi.  Tribune  names 
marketing  director 


Several  appointments  have  been  an¬ 
nounced  by  the  Chicago  Tribune,  in  mar¬ 
keting,  editorial  and  personnel  depart¬ 


ments. 

Thomas  P.  O’Don¬ 
nell  has  been  named 
marketing  director 
of  the  Tribune  and 
Ch  icago  Today, 
with  supervision  of 
research  services, 
promotion  and  pub¬ 
lic  relations,  educa¬ 
tional  services  and 
the  creative  services 
departments  of  both 
newspapers.  He  has 
been  manager  of  re¬ 
search  services. 

Clarus  J.  Backes  is  new'  editor  of  Chi¬ 
cago  Tribune  Book  World  after  free¬ 
lancing  in  Spain  and  England.  He  had 
been  articles  editor  of  the  Sunday  Maga¬ 
zine  staff  of  the  Tribune. 

How’ard  Hay  becomes  personnel  man¬ 
ager  succeeding  Lindsey  A.  Van  Vlissin- 
gen,  who  moved  to  assistant  to  the  editor, 
Clayton  Kirkpatrick.  Hay,  formerly 
Lindsay-Schaub  Newspapers  personnel 
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singen. 

John  B.  Timberlake,  who  has  been  mar¬ 
ket  research  manager  for  the  Tribune, 
has  been  appointed  manager  of  research 
services  for  that  newspaper  and  Chicago 
Today. 


Court  says  ‘militant’ 
doesn’t  libel  party 

A  district  court  judge  in  San  Antonio 
dismissed  a  $5  million  libel  claim  against 
Express  Publishing  Co. 

The  suit  was  filed  August  29  by  Ramsey 
Muniz,  Raza  Unida  Party  candidate  for 
governor  of  Texas,  against  the  San  An¬ 
tonio  Express  and  \ews. 

Rey  Perez,  Muniz’  attorney,  said  he 
would  appeal  from  the  court  decision  that 
a  story  calling  the  Raza  party  “militant,” 
was  not  libelous. 

Perez  said  “militant”  denoted  the  party 
is  a  “warfare,  warring  combative  and  vio¬ 
lent”  organization. 

Judge  E.  L.  Williams  said  his  definition 
of  militant  is  “aggressive,  outgoing,  hard¬ 
working  and  progressive.” 


Two  presses  for  Tulsa 

A  caption  (E&P,  October  14,  page  56) 
erroneously  reported  the  signing  of  a  con¬ 
tract  for  a  new  eight-unit  Wood-Hoe 
Colormatic  press  for  the  Tulsa  new'spa- 
pers.  The  order  calls  for  two  eight-unit 
presses  equipped  with  automatic  reels, 
eight  color  cylinders,  three  color  couples 
and  double  3:2  ratio  folders.  New  design 
concepts  are  directed  at  ink  suppression, 
noise  abatement  and  dust  removal  in  the 
pressroom. 
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Ad-ventures 


Dollar  report.  Advertising:  Information 
Services  Inc.,  a  media  measuring:  conii)any 
owned  liy  24  ad  agencies,  will  include  dol¬ 
lar  expenditures  in  newspapers.  The 
tiim’s  vicepresident,  J.  J.  Safirstein,  said 
(|uarterly  and  special  monthly  reports, 
will  show  dollar  volume  for  national  ad¬ 
vertising  and  two  retail  outlets  (Singer 
and  .Sears  Uoehuck)  in  100  newsj)apeis  in 
'i.')  markets,  including  each  newspaper  in 
tlie  top  21  markets,  which  account  for  .oT'f 
of  national  revenue,  and  selected  samples 
fiom  the  othei-  markets.  The  report  will 
show  dollar  expenditures  by  month  and 
(piarter  but  will  not  include  space  in  Pnr- 
(tilr  and  Fiiniihj  Wctkly;  only  what  ap- 
l)ears  in  the  locally-edited  supplements. 
The  report  will  also  omit  categories  such 
as  schools,  industrial,  and  service.  The 
format  will  show  subscribers  the  dollar 
amount  placed  for  about  .'k.oOO  products, 
and  whether  the  ad  lan  daily  or  Sunday, 
in  color,  or  black  &  white,  UOP  or  insert, 
and  the  name  of  the  paient  comt)any. 
.'safirstein,  who  is  located  at  .08!)  P'ifth 
Avenue  in  New  York  City,  said  the  .serv¬ 
ice  is  available  to  members  and  non- 
members  of  .4IS  at  a  cost  of  $7.")0  foi-  four 
(piarterly  leports.  Monthly  reports  will  be 
sold  separately. 

*  *  * 

Ad  testing.  .SV.  Petn-ahm-q  (Fla.)  Timex 
is  testing  claims  made  in  advertising  and 
then  publishes  the  findings  in  a  weekly 
column,  called  “Watch  This  Space.”  .Ad¬ 
vertising  in  all  media  is  reviewed,  but 
emphasis  seems  to  be  on  television  com- 
meicials.  .According  to  managing  editor 
Robert  Haiman,  testing  has  shown  about 
half  of  the  claims  to  be  unfounded. 
.Among  the  jiroducts  te.sted  .so  far  have 
been  Pampers  (I  locter  &  flamble)  ;  Cris- 
co,  Dexola,  Dixie  Lily  and  Wes.son  cooking 
oils;  I.”)  brands  of  i)anty  hose;  .All  laundry 
detergent  (Lever  Bros)  ;  Bayer  aspirin, 
and  a  weight-re<iucing  wraj). 

No.  1  in  space.  Delta  .Airlines  is  the 
largest  user  of  newsitaper  ad%’ertising 
s|)ace  in  the  transportation  industry,  ac¬ 
cording  to  its  agency,  Burke  Dowling 

.Adams  division  of  BBDO.  The  company, 
which  has  an  advertising  budget  of  about 
.?17  million,  invested  58';  in  newspapers 
to  reach  prime  prospects.  The  second 
largest  allocation  is  for  radio.  Delta’s  ad 
message  is  mainly  informational. 

^  *  4: 

Staking  a  claim.  In  its  new  marketing 
br(M-hure,  the  lUndder  (Colo.)  Daily 

('<imera  says  21]  million  lines  of  advertis¬ 
ing  it  will  i)ublish  this  year  make  the 
Ridder-owned  paper  the  nation’s  “Biggest 
small  newspaper”  (22,000  weekdays  and 
Sunday). 

♦  *  * 

Sales  Ideas.  Gannett’s  idea  man  J.  War¬ 
ren  McClure,  vicepresident  marketing,  has 
assembled  in  a  144-page  newspaper-size 
paper  a  collection  of  unusal  ad  gimmicks 
garnei’ed  from  5.3  Gannett  newspapers. 
The  sales  tool  was  unveiled  to  Gannett 
publishers  at  a  group  meeting  in  Lansing 
recently  and  was  presented  to  members  of 
the  New  York  State  Dailies  Advertising 


By  Jerry  Walker  Jr. 


Managers’  Bureau  meeting  (October  15). 
The  paper  shows  examples  of  “Buffer 
Strips,”  “Magic  Margins,”  “Saturate  Ads,” 
and  50  other  ideas.  McClure  said  extra 
copies  will  be  available  at  $25  to  non- 
Gannett  ))apers  in  January.  (You  can  put 
that  last  line  under  “Free  plug.”) 

♦  *  3f! 

Meeting  notes.  Cresmer,  VV'oodward, 
O’Mara  &  Ormsbee’s  annual  sales  confer¬ 
ence  will  take  place  (October  29-31  in 
Dallas.  It’s  the  first  time  in  the  South¬ 
west.  CWO&O  hosts  a  meeting  for  the 
papers  it  repre.sents  to  discuss  sales  ideas 
.  .  .  The  Buieau  of  .Advertising,  which  is 
preparing  to  unload  a  barrage  of  lesearch 
aimed  at  strengthening  the  newspaper’s 
ad  position  in  retail  and  national  aclvertis- 
ing,  will  jireview  the  first  one  entitled, 
“The  Five  Dimensions  of  the  New'spaper 
Medium,”  at  the  SNP.A  Convention 
November  12-15  at  Boca  Raton,  Fla.  This 
study  is  based  on  $110,000  worth  of  i-e- 
search  which  the  Bureau  believes  will  en¬ 
able  newspapers  to  compete  with  televi¬ 
sion  for  the  first  time  on  its  own  ground. 
The  study  shows  the  buildup  of  newspa¬ 
per  reading  and  advertising  exposure  on  a 
cumulative  basis  and  points  out  the  in¬ 
volvement  of  the  readers.  Other  studies 
deal  with  psychogi-aphics,  which  the 
Canadian  members  of  Newsprint  In¬ 
formation  Committee  are  subsidizing,  and 
advertising  clutter  in  newspapeis. 

*  ❖ 

Labeled  success.  In  what  a  Libby, 
McNeil  &  Libby  spokesman  described  as 
“one  of  the  most  successful  (promotions) 
we’ve  had  in  years,”  a  coupon  redemption 
ad  that  aiipeared  in  3.50  dailies  produced 
more  than  nine  tons  of  labels. 


Hoe  suit 

(Cotdi)iued  from  page  14) 


nucleus  of  a  new  R.  Hoe  &  Co.,  manufac- 
tuiing  only  saws  and  related  equipment. 

.According  to  the  original  agreement 
whereby  Wood  acquiied  the  Hoe  name  and 
certain  assets.  Wood  was  to  purchase  not 
less  than  $5  million  worth  of  usable  Hoe 
press  inventory  lemaining  in  Hoe’s  two 
New  York  area  plants  prior  to  June  1977 
and  was  to  pay  the  five  percent  royalty  on 
the  first  $15  million  worth  of  Hoe  equip¬ 
ment  and  repairs  made  up  to  April  1980. 
Royalties  and  press  inventory  imrchases 
were  to  amount  to  not  less  than  $8  mil¬ 
lion. 

The  Hoe  trustee  in  appi  oving  the  latest 
plan  to  .sell  to  Wood  the  remaining  inven¬ 
tory,  building  and  land  said  it  would  re- 
lea.se  the  debter,  Hoe,  from  the  cost  of 
maintaining  that  inventory  and  would 
free  the  remaining  real  estate  at  the 
Dunellen  plant  (the  eight  and  a  half 
acres  represent  only  part  of  the  entire 
area)  and  Bronx,  New  York,  for  sale. 

The  next  public  hearing  on  the  Hoe 
case  will  be  November  17,  at  10  a.m.  in 
I'oom  1506  of  the  U.S.  District  Court 
House,  Foley  Square,  New  York  City. 


Print  looks  good, 
says  Sears  adman 

Sears,  Roebuck’s  advertising  manager. 
Gar  K.  Ingraham,  says  signs  auger  well 
for  news|)aper  and  magazine  advertising 
opportunities. 

“As  the  pressure  for  more  consumer 
information  is  felt,  and  more  documenta¬ 
tion  is  required  in  advertising,  print 
media  become  more  important,”  he  said  at 
the  58th  annual  meeting  of  the  Audit 
Bureau  of  Circulations  in  Chicago  (Octo¬ 
ber  19). 

“These  directions,”  he  believes,  “will 
cause  more  investments  to  be  used  in 
seeking  print  as  the  more  effective  medi¬ 
um  for  this  purpose.  In  1971,  he  said. 
Sears  ran  more  than  528  million  agate 
lines  of  advei  tising  in  print. 

In  addition  to  the  trend  to  more  in¬ 
formative  advertising,  Ingraham  said 
“more  and  more  advertisers  are  carefully 
examining  their  expenditures. 

Ingraham  said  one  factor  that  deter¬ 
mines  how  print  will  succeed  in  winning 
more  adveitising  will  be  research  that 
reveals  “who  and  where  the  reader  is,  and 
what  his  interests  and  habits  are.”  In  this 
area,  he  said  the  ABC  could  be  helpful 
with  studies  that  certify  other  demogra- 
jihic  and  psychographic  input. 

• 

Knauer  asks  publicity 
for  television  exposes 

President  Nixon’s  special  assistant  for 
consumer  affairs,  Virginia  H.  Knauer, 
thinks  newspapers  should  publicize  televi¬ 
sion  public  service  programs. 

“Steps  must  be  taken,”  she  said  at  a 
meeting  (October  14)  of  American  Wom¬ 
en  in  Radio  and  Television,  in  Cincinnati, 
“to  insure  that  when  a  station  has  an 
important  program  for  the  community, 
the  pi  int  media  get  the  message. 

“Competition  between  the  print  and 
broadcast  media  should  not  preclude  coop¬ 
eration  for  a  better  community.” 

She  referred  specifically  to  a  WTOP 
(Washington)  program  that  cautioned  the 
public  on  health  spas.  Many  viewers,  she 
said,  didn’t  learn  about  some  of  the 
misleading  ads  and  high  pressure  tactics 
because  the  Washington  papers  didn’t  run 
an  advance  story  about  the  program. 

• 

Tills  leaves  co-op 
ad  post  at  Bureau 

Jerome  Tilis  is  leaving  the  Bureau  of 
Advertising  as  director  of  retailer/vendor 
relations  to  join  Philadelphia  Newspapers 
Inc.,  publishers  of  the  Philadelphia  In¬ 
quirer  and  Mews,  on  November  1,  Succeed¬ 
ing  Tilis  is  Richard  R.  Bogash,  formerly 
manager  of  retailer/vendor  relations. 

• 

Butas  at  Seattle  P-I 

Anatole  Butas,  former  mechanical  su¬ 
perintendent  of  the  New  York  Post,  is  now 
production  manager  of  the  Seattle  Post- 
Intelligencer. 
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Constitution  Plaza,  Hartford,  Connecticut 

.  .  .  newspaper- reading  New  England*s  urban  beauty  treatment 

Handsome  buildings,  elegant  oflBces,  convenient  garages,  pedestrian  walks  with  airy,  parklike  vistas,  all  make  work  more 
pleasant  in  Hartford’s  Constitution  Plaza  for  thousands  of  executives  and  oflBce  personnel,  and  fine  hotel  facilities  not  only 
add  to  the  convenience  of  business  visits  here,  but  make  Hartford  an  attractive  convention  center.  Constitution  Plaza  is  one 
of  the  first  examples  of  transformations  taking  place  in  dozens  of  New  England  cities— Boston,  Springfield,  Worcester,  Man¬ 
chester,  N.H.,  to  name  a  few— where  large  areas  are  being  converted  to  eflBcient  and  beautiful  centers  for  increased  concen¬ 
trations  of  the  corporate  and  financial  power  that  runs  the  region’s  industry. 

In  New  England’s  rejuvenated  cities,  no  adv^ertising  medium  reaches  potential  customers  like  the  daily  newspaper.  New 
England  company  presidents  and  file  clerks  are  alike  in  this:  More  of  them  read  daily  newspapers  than  in  any  other  section 
of  the  United  States. 


Advertising  gets  results  in  these  leading  New  England  newspapers: 

CONNECTICUT  MAINE  RHODE  ISLAND  NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

VERMONT 

Barre-Montpelier  Times-Argus  (E) 
Burlington  Free  Press  (M) 

MASSACHUSETTS  Rutland  Herald  (M) 

Boston  Globe  (M&E)  Pittsfield  Berkshire  Eagle  (E) 

Boston  Globe  (S)  Springfield  Daily  News  (E) 

Brockton  Enterprise  &  Times  (E)  Springfield  Union  (M) 

Fall  River  Herald  News  (E)  Springfield  Republican  (S) 

Gardner  News  (E)  Taunton  Gazette  (E) 

Lynn  Item  (E)  Waltham  News  Tribune  (D) 

New  Bedford  Standard-Times  (E&S)  Worcester  Telegram  (M-S) 

North  Adams  Transcript  (E)  Worcester  Gazette  (E) 


Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Hartford  Times  (E) 

Hartford  Times  (S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


Pitfalls  seen 
for  news  media 
in  state’s  code 

By  Dennis  E.  Curran 

Montana  newsmen  are  waiting  cautious¬ 
ly  to  see  whether  the  state’s  new  constitu¬ 
tion,  its  first  since  statehood  in  1889,  will 
be  a  help  or  a  hindrance  in  the  fight  for 
freedom  of  information. 

The  new  document,  passed  by  the  voters 
in  June  in  a  disputed  election  and  recently 
upheld  by  the  Montana  Supreme  Court, 
offers  promise  on  the  surface.  Several  sec¬ 
tions  seek  to  open  Montana’s  government 
to  public  inspection,  and  one  section  spe¬ 
cifically  guarantees  the  public’s  right  to 
know. 

But  the  promise  also  has  some  pitfalls, 
according  to  newsmen,  who  argued  that 
the  nice-sounding  guarantees  actually 
could  destroy  the  public’s  right  to  know. 

At  the  heart  of  the  controversy  is  this 
.section;  “No  person  shall  be  deprived  of 
the  right  to  e.xamine  documents  or  to  ob¬ 


serve  the  deliberations  of  all  public  bodies 
or  agencies  of  state  government  or  its 
subdivisions,  except  in  cases  in  which  the 
demand  of  individual  privacy  clearly  ex¬ 
ceeds  the  merits  of  public  disclosure.” 

When  the  Montana  chapter  of  Common 
Cause  proposed  the  right-to-know  section, 
the  initial  reaction  from  the  news  media 
was  one  of  pleasure.  From  local  school 
boards  and  county  courthouses  to  state 
agencies,  government  in  Montana  all  too 
often  operates  behind  closed  doors.  A  re¬ 
cent  survey  by  the  Montana  Press  Associ¬ 
ation  disclosed  widespread  problems  of  ac¬ 
cess,  even  to  such  mundane  documents  as 
marriage  licenses.  The  Billings  Gazette, 
on  behalf  of  the  four  Lee  group  newspa¬ 
pers  in  Montana,  has  a  freedom  of  in¬ 
formation  lawsuit  pending  against  the 
state’s  Industrial  Accident  Board. 

But  as  the  Constitutional  Convention 
progressed,  the  news  community  began  to 
worry  about  conflicts  between  the  right  to 
know  and  the  right  to  privacy. 

Problem  of  balance 

Convention  delegates  argued  that  the 
right  to  know'  ahvays  will  be  balanced 
with  the  right  of  individual  privacy.  To 
them,  the  proposed  section  actually  placed 


higher  value  on  the  public’s  right  to 
know. 

However,  the  press  countered  that  the 
language  was  an  open  invitation  to  public 
officials  to  declare  meetings  and  records 
off  limits  “to  protect  individual  privacy.” 

The  press  association  and  several  pub¬ 
lishers  mounted  a  vigorous  lobbying 
effort,  and  the  liillivqs  Gazette  in  a  rare 
front  page  editorial  branded  the  section  a 
“right  to  conceal”  and  suggested  it  W'ould 
be  hard  to  .support  a  constitution  “which 
provides  public  officials  with  the  tempta¬ 
tion  and  the  streamlined  apparatus  to  loot 
the  state.” 

Efforts  at  compromise  failed.  The  100 
delegates,  a  curious  mixture  of  experi¬ 
enced  hands  and  political  novices,  were 
angered  by  the  lobbying  by  the  press,  and 
many  refused  to  budge  from  the  controv¬ 
ersial  language. 

At  whim  of  record  keeper 

Other  sections  in  the  new  contitution 
grant  citizens  the  right  to  participate  in 
government  and  open  up  the  legislature 
with  provisions  outlawing  secrecy  and  re- 
quring  recorded  votes,  even  in  committee. 
But  to  many  newsmen,  the  hope  for  im¬ 
proved  public  access  to  meetings  and 
documents  was  dimmed  by  the  right  to 
know  section. 

“If  they  had  just  added  ‘as  may  be 
prescribed  by  law,’  it  would  have  been 
fine,”  says  Gazette  editor  D.  W.  Bow’ler, 
noting  that  the  press  has  no  quarrel  with 
the  legislature  setting  reasonable  excep¬ 
tions  to  the  right  to  know.  “Now  it’s  up  to 
the  petty  whim  of  the  keeper  of  the  rec¬ 
ords.” 

Today,  most  newsmen  are  waiting  to  see 
what  will  haj)pen  after  the  new  constitu¬ 
tion  takes  effect  next  summer.  Even  the 
most  vigorous  critics  of  the  right-to-know 
section  concede  that  with  favorable  legis¬ 
lative  action  and  court  decisions,  the  sec¬ 
tion  could  turn  out  to  an  asset  rather  than 
a  liability. 

“But  it’s  going  to  take  at  best  a  number 
of  cases  in  court,  some  benchmark  cases,” 
says  Bowler.  “The  news  media  will  have 
to  be  willing  to  go  to  court  to  set 
precedents.” 

• 

Canadian  weeklies’ 
articles  win  prizes 

Rose  Tatlow,  editor  of  Squamish  Howe 
Sound  Times,  has  won  MacMillan  Bloedel’s 
1971-1972  journalism  competition  for 
writers  on  British  Columbia  weekly  and 
semi-weekly  newspapers.  She  received  a 
$500  award  for  a  series  of  articles  which 
explored  the  future  growth  of  the  Howe 
Sound  center. 

Chris  Foster,  100  Mile  House  Free 
Press,  received  the  second  prize  of  $250 
for  a  .series  of  articles  about  a  crisis  at 
the  Indian  school  at  Canim  Lake  which 
his  editorial  efforts  helped  to  resolve. 

Miles  Overend  received  a  $100  honor¬ 
able  mention  award  for  an  examination  of 
the  problems  of  Okanagan  Valley  fruit 
growers  in  the  Kelowna  Capital  News  and 
Dennis  O’Rourke  of  Kamloops  News  Ad¬ 
vertiser  received  $100  for  a  study  of  nar¬ 
cotics  use  in  Kamloops. 


VINCENT  J.  MANNO 

BROKERS  •  FINANCIAL  CONSULTANTS 
NEWSI’APERS  •  RADIO  AND  TELEVISION  STATIONS 

^zan6action6  Consummated  HZeeenti^ — 

1.  Sale  of  Rielimoml  (Calif.  )  Independent 
and  Berkeley  (Calif.)  Gazette  to 
Brown  Newspapers.  Inc. 

2.  Sale  of  WSJS*TV,  Winston-Salem  and 
Greensboro  (N.C.)  to  Multimedia,  Inc. 


“OcUrber  Hill”  Mail  Address:  P.O.  Box  1253 

Riverbank  Road  Weston,  (x)nn. 

Weston,  Conn.  Telepbone  (203)  226-9591 
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Type  for  this  advertisement  was  set  photographically 
on  Kodak  Phototypesetting  Materials. 


Company _ 

Address _ 


Flat  copy 
in  half  the  time 
that  stays  flat 
all  the  time 


□  I'd  like  to  talk  to  your  representative  about  Kodak 
Phototypesetting  RC  Paper. 

□  Please  send  me  some  more  information. 


—  Zip - 


Eastman  Kodak  Company,  Dept.  412L, 
Rochester,  N.Y.  14650 


New  Kodak  Phototypesetting  RC  Paper  can  be  ' 
processed  much  faster  than  conventional  photo¬ 
typesetting  paper.  Just  how  much  faster  de¬ 
pends  on  the  roller  transport  processor  you 
have.  But  no  matter  what  processor  you  use, 
RC  Paper  comes  out  flat,  and  stays  that  way. 

That  means  RC  Paper  is  easy  to  handle — 
pastes  down  quickly,  with  no  curling.  You  get 
better  mechanicals  with  less  bother.  Perma¬ 
nence  is  better  than  ever  before. 

And  without  changing  machines  or  chemi¬ 
cals  you  can  process  Kodaline  Films  and  Pa¬ 
pers,  Professional  RC  Papers,  Kodak  High 
Speed  Duplicating  Film,  and  others.  So  you 
keep  your  machine  operating  at  top  efficiency. 

Put  Kodak  knowledge  and  experience  in 
Phototypesetting  Films  and  Papers  to  work  for 
you.  Send  the  coupon,  or  call  your  Kodak  TSR 
for  a  demonstration. 


Title _ 


GO 


O 


The  best  impression  you  can  make. 


WHY 

COMPANIES 

HIRE 

THE 

WRONG 

EXECUTIVE! 

Many  companies  err  in  their  selec¬ 
tion  procedures  because  they  do 
not  obtain  an  adequate  number  of  can¬ 
didates  at  the  outset.  This  is  because 
recruitment  is  costly,  time-consuming, 
often  frustrating,  and  frequently  fruit¬ 
less,  particularly  when  men  are  being 
sought  for  higher  level  positions. 

It  is  not  that  many  candidates  are 
not  men  of  good  character  who  are 
anxious  to  do  a  good  job.  Rather  it  is 
that  very  few  men  have  the  precise  con¬ 
stellation  of  qualifications  needed  for 
the  work.  (Selection  here  is  analogous 
to  finding  a  good  left-handed  pitcher 
who  can  also  bat  .300.)  For  this  reason 
it  is  usually  necessary  to  obtain  propor¬ 
tionately  more  candidates  for  these 
more  sophisticated,  higher  level  posi¬ 
tions. 

Too  much  readily  available  talent 
is  mediocre.  The  market  is  glutted  with 
people  who  have  already  been  filtered 
out  elsewhere.  Executives,  the  kind 
who  make  things  happen  for  their  com¬ 
panies,  are  hard  to  find;  harder  to  move. 

The  executives  a  company  wants 
(and  needs)  to  hire  are  not  easily  at¬ 
tracted  by  word-of-mouth  or  by  the 
“mine  sweeping”  techniques  of  trade 
publication  employment  ads.  Personal 
referrals  from  trade  sources  and  indus¬ 
try  friends  also  tend  to  attract  resumes 
from  many  marginally  qualified  men 
and  only  a  few,  at  most,  from  the  very 
men  a  company  seeks  to  hire. 

Such  men  must  be  sought  out  indi¬ 
vidually  and  confronted  personally  with 
a  skilled  presentation  of  the  opportu¬ 
nity  a  company  can  offer  them. 

For  more  information  on  how  Ron 
Curtis  &  Company  can  help  you  hire  the 
right  executive,  please  call  312-693- 
6171  collect. 


Ron  Curtis  &  Co. 

O  HARE  PLAZA.  5725  EAST  RIVER  ROAD 
CHICAGO.  ILLINOIS  60631 

(312)693-6171 


10-y ear-old  keeps 
track  of  errors 
on  sports  pages 

A  lO-year-old  boy  in  Louisville  is  help¬ 
ing  to  keep  sportswriters  of  the  Loidsi'iHc 
(Ky.)  Tim^s  on  their  toes. 

Duane  Vincent,  a  fifth-grader  at  Wat¬ 
son  Lane  Elementary  School,  doesn’t  read 
the  sports  pages.  He  studies  them — every 
word,  every  set  of  figures,  every  decimal 
point. 

Several  times  a  week,  according  to  a 
story  in  the  Louisville  Courier-Journal,  he 
arms  himself  with  a  batch  of  errors  pick¬ 
ed  from  the  sports  jiages  of  the  Louisville 
Times,  and  da.shes  to  the  telephone  to  call 
John  Herchenroeder,  the  ombudsman  for 
the  Times  and  the  Courier-Journal, 

(“His  family  doesn’t  subscribe  to  the 
Courier-Journal  right  now,  thank  good¬ 
ness,  notes  the  C-J  reporter.) 

Duane’s  reporting  of  errors  recently 
went  something  like  this:  “The  Jets  didn’t 
play  Buffalo,  as  you  .said.  They  played  Bal¬ 
timore.  Also,  in  the  American  League  bat¬ 
ting  statistics,  you  had  Allen  of  Chicago 
batting  .<390.  That  was  all  right,  but  you 
put  him  in  third  place  behind  Carew  of 
Minnesota,  whose  average  is  .323,  and 
Rudi  of  Oakland,  with  .310.” 

“And  that’s  not  all,”  he  continued.  “You 
showed  Palmer  of  Baltimore  with  a  21-9 
record,  while  above  that  you  show  Palmer 
with  21-7.  Furthermore,  the  pitcher’s 
name  was  misspelled  in  the  San  Diego-Los 
.\ngeles  game.  It’s  C-o-r-k-i-n-s.” 

Herchenroeder  dutifully  noted  the  ei- 
rors  and  turned  them  over  to  Earl  Cox, 
executive  sports  editor  of  the  newspapers. 
The  errors  were  noted  in  an  “Oops”  in  the 
Times. 

Herchenroeder  said  young  Vincent 
called  a  few  weeks  ago  to  tell  him  he 
hadn’t  found  a  mistake  in  the  sports 
pages  in  13  days.  “But  he  called  back  a 
little  later  and  said  he  had  made  a  mis¬ 
take.  He  found  one,”  Hercheni'oeder 
stated. 

Cox  said  Duane  telephoned  recently  to 
ask  if  the  newspapers  were  angry  with 
him  for  calling  so  much  about  errors.  “I 

^  SAVE  ON  X 

COLDTYPE  PAPERS 

Orders  shipped  via  UPS  same  day  re¬ 
ceived. 

Kodak  Photomechanical  Paper 
Grade  S  for  all  Compugraphics. 
Headliner  Papers, 

Regular  or  Stabilization. 

French  or  American  made. 

PMT  Paper  and  Chemicals 
All  paper  orders  over  $30  prepaid. 
Chemicals  prepaid  only  if  ordered  with 
paper. 

—Write  for  Discount  Price  List— 


NATIONAL  PUBLISHERS'  SUPPLY  CORP. 

Box  29,  Berlin,  Wis.  54923  •  414  361-0660 
18  W.  22nd  St.,  NYC  10010  •  212  691-9850  , 


told  him  we  needed  all  the  help  we  can 
get,  and  to  keep  calling,”  Cox  said. 

When  C-J  staff  writer  Paul  Bulleit  was 
dispatched  to  the  Vincent  home  to  find  out 
why  Duane  is  such  a  stickler  for  facts,  he 
found  him  playing  marbles  with  two 
friends  in  the  backyard  of  his  home.  The 
only  reason  he  was  playing  marbles  was 
that  the  afternoon  paper  (the  Times) 
hadn’t  arrived. 

When  asked  what  makes  him  like  he  is, 
Duane  answered:  “The  teachers  correct 
me  in  school,  so  Pm  doing  some  coriecting 
my.self.”  He  makes  such  good  grades  in 
school  that  he  doesn’t  have  much  home¬ 
work  to  keep  him  busy,  according  to  his 
mother. 

“He  began  telephoning  the  papers  be¬ 
fore  we  knew  anything  about  it,”  his 
mother  told  Bulleit.  “The  other  night 
when  he  picked  up  the  phone  I  said, 
‘You’re  not  going  to  call  the  paper  again, 
are  you?’  He  answered,  ‘I’ve  GOT  to  tell 
them  about  these  mistakes.’  ” 

So  that’s  how  it  is — Duane  has  .just 
GOT  to  do  what  he  does  to  keep  those 
Times  sportswriters  on  their  toes, 
o 

$22  million  estate 
left  by  publisher 

The  late  G.  Max  Bell,  publisher  of  the 
Alhertau  and  chairman  of  the  board  of  F. 
P.  Publications  Ltd.,  left  an  estate  of  $22,- 
47();!.53. 

The  information  was  disclosed  on 
probate  of  his  will  filed  Tuesday  in  the 
Surrogate  Court  of  southern  Alberta. 

Bell,  who  built  his  fortune  from  a 
modest  be.ginning,  in  1936  with  newspa- 
peis  and  stock  dealings,  died  July  19. 

The  prineijial  beneficiary  was  the  Bell 
Foundation  which  received  200,000  com¬ 
mon  shares  of  F.  P.  Publications  valued  at 
$14  million.  After  other  bequests,  it  re¬ 
ceived  the  remainder  of  the  estate  of  $.0,- 
979,479. 

The  Montreal  Neurological  Institute, 
where  Bell  received  treatment  before  his 
death,  received  $7.o0,000;  the  Salvation 
Army  in  Calgary  and  the  national  de¬ 
velopment  fund  of  the  Pre.sbyterian 
Church  of  Canada  $2."),000  each  and  Grace 
Hospital  in  Calgary  $.'i,000. 

The  rest  of  the  estate  was  bequeathed 
to  relatives  and  his  jiersonal  secretary. 

The  bulk  of  the  holdings  were  in  shares 
of  several  companies  and  art  collections. 
• 

Florida  J-school 
changes  announced 

The  University  of  Florida’s  College  of 
Journalism  and  Communications  has  ap¬ 
pointed  Professor  John  V.  Webb  assistant 
dean  of  the  college.  Webb  is  a  former 
managing  editor  of  the  Athens  (0.)  Mes¬ 
senger  and  a  former  city  editor  of  the 
Columbus  (O.)  Dispatch. 

Other  appointments  are : 

John  L.  Griffith,  journalism  depart¬ 
ment. 

Kenneth  A.  Christian.son,  broadcasting. 

Glenn  A.  Butler,  public  relations. 

Frank  N.  Pierce,  advertising. 
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The  Cottrell  press 
now  comes  in  four  ecftions. 


Every  tinie  we  tell  the  Cottrell  story,  it  gets  bigger. 

For  now  we  run  the  gamut  from  V-15A  and  V-25  tubular 
presses  to  845  semi-cylindrical  single- width  press  on  up  to  our 
new  1650,  a  semi-cylindrical  double-width  press. 

Each  is  designed  to  meet  specific  production  speed  and 
paging  requirements. 

But  all  have  one  thing  in  common — the  result  of  an 
objective  look  at  the  printing  requirements  of  today’s  chang¬ 
ing  newspapers.  A  design  offering  reduced  paper  waste,  faster 
color  balance,  easier  register  control  and  better  accessi¬ 
bility  —  all  combining  to  maximize  operating  efficiency. 

For  complete  information,  write  Harris-Intertype  Corpora¬ 
tion,  Cottrell  Division,  Mechanic  Street,  Westerly,  Rhode 
Island  02891. 


HARRIS 

Communication 

Technology 
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Harte-Hanks 
takes  on  the 
San  Diego  8. 

The  latest  Harte-Hanks  affiliation  is  the  San  Diego  Group, 
consisting  of  eight  community  newspapers. 

Like  more  and  more  metropolitan  areas,  San  Diego  is 
made  up  of  many  separate  communities.  Each  of  them  fast  growing.  Each 
with  its  own  specific  informational  needs. 

One  of  the  first  lessons  we  learned  was  to  let  each  Harte-Hanks 
newspaper  decide  its  own  editorial  philosophy,  without  any  officiating  from  us. 

And  to  the  Coronado  Journal.  La  Jolla  Light  and  Journal, 

Pacific  Beach  Sentinel,  Peninsula  News,  University  City  Mira-Mesa  Sentinel, 
Clairemont  Sentinel,  La  Jolla  Sentinel,  and  Kearny  Mesa  Sentinel,  that  may 
mean  eight  different  things. 


kARTE'kAMks  NEWSpApERS,  iNC. 

Abilene  Reporter-News  Corpus  Christi  Caller-Times  Huntsville  Item  San  Diego  Group 

Anderson  Independent-Mail  Corsicana  Sun  Lewisville  Leader  San  Francisco  Progress 

Big  Spring  Herald  Denison  Herald  Marshall  News  Messenger  Van/De  Publishing  (Orange  County) 

Bryan/College  Station  Eagle  Framingham  News  Pans  News  Woodbury  Times 

Chula  Vista  Group  Greenville  Herald-Banner  San  Angelo  Standard-Times  Yakima  Herald  Republic 

Commerce  Journal  Hamilton  Journal  News  San  Antonio  Express  &  News  Ypsilanti  Press 

Executive  Offices:  Harte-Hanks  Newspapers,  Inc.,  P.O.  Box  269,  San  Antonio.  Texas  78291 


And the 
Chula  Vista  3 

taheson 

Harte-Hanks 

The  Chula  Vista  Group,  three  newspapers  also  in  the  San 
Diego  metropolitan  area,  affiliated  with  Harte-Hanks  at  the  same  time  as 
the  San  Diego  Group. 

So  the  Chula  Vista  Group,  like  all  Harte-Hanks  newspapers, 
takes  on  the  capabilities  of  a  much  larger  organization.  With  specialized 
help  in  every  aspect  of  newspaper  operations  — including  marketing,  sales, 
planning,  labor  relations,  financial  planning  and  computer  operations. 

But  one  thing  will  never  be  changed  by  affiliating  with  Harte-Hanks: 

Each  newspaper’s  freedom  to  talk  to  its  own  audience  in  its 
own  way.  Satisfying  the  unique  informational  needs  of  each  community. 

And  to  the  Chula  Vista  Star-News,  the  Imperial  Beach  Star-News 
and  the  National  City  Star-News,  that  may  mean  three  different  things. 


kARTE'hANjks  NEWSpApERS,  InC. 

Abilene  Reporter-News  Corpus  ChristI  Caller-Times  Huntsville  Item  San  Diego  Group 

Anderson  Independent-Mail  Corsicana  Sun  Lewisville  Leader  San  Francisco  Progress 

Big  Spring  Herald  Denison  Herald  Marshall  News  Messenger  Van/De  Publishing  (Orange  County) 

Bryan/College  Station  Eagle  Framingham  News  Paris  News  Woodbury  Times 

Chula  Vista  Group  Greenville  Herald-Banner  San  Angelo  Standard-Times  Yakima  Herald  Republic 

Commerce  Journal  Hamilton  Journal  News  San  Antonio  Express  &  News  Ypsilanti  Press 

Executive  Offices:  Harte-Hanks  Newspapers,  Inc.,  P.O.  Box  269,  San  Antonio,  Texas  78291 


Tullis,  Boyd  move  up 
at  Harris-Intertype 

Haiiis-Inteitype  Corporation  an¬ 
nounced  the  election  of  Richard  B.  Tullis 
as  chairman  of  the  board  and  Dr.  Joseph 
A.  Floyd  as  president. 

Tullis,  59,  has  l>een  president  of  the 
company  since  1961  and  continues  as  chief 
executive,  a  post  he  has  held  since  1968. 

Boyd,  51,  formerly  executive  vicepres- 
ident-opeiations,  becomes  principal  oper¬ 
ating  officer. 

George  S.  Dively,  69,  who  led  Harris 
from  a  small,  family  controlled  builder  of 
printing  i)resses  to  a  multinational  com¬ 
munications  equipment  company  with  $370 
million  sales,  and  who  held  the  title  of 
president  or  chairman,  or  both,  for  25  of 
his  35  years  with  the  company,  was  elect¬ 
ed  chairman  of  the  executive  and  finance 
committee. 


AEJ  division  officers 

Prof.  William  A.  Fisher  of  Kent  State 
University’s  School  of  Journalism  has 
been  re-elected  chairman  of  the  Newspa¬ 
per  Division  of  the  .\s.sociation  for  Educa¬ 
tion  in  Journalism.  Other  officers  of 
.■\.EJ’s  Newspaper  Division,  which  is  one 
of  the  largest  of  the  13  divisions  in  AEJ, 
are:  Prof.  Verne  E.  Edwards  of  Ohio 
Wesleyan  University,  vicechairman;  and 
Prof.  John  De  Mott,  of  Northern  Illinois 
University,  secretary-treasurer. 


Got  the 

Ralph  Nader 

BLUES? 

Banish  them  by  asking  for  our 
newly-formed  Washington  Bu¬ 
reau  fo  watch  your  Congress¬ 
men  and  to  monitor  the  fed¬ 
eral  involvements  in  your  area. 
Between  the  handouts  and  the 
hatchet-jobs  there  is  legiti¬ 
mate  local  news,  and  we  have 
the  experience  to  find  it. 

For  information  and  rates, 
contact 

Joe  Albright 

Albright  Communications  News  Service 

1318  34th  Street,  N.W. 
Washington,  D.C.,  20007. 

Telephone  202-337-4752. 


news-people 


Paul  Reynolds  Jack  Cairns 

From  newspaper  PR 
to  editorial  page 

V.  Paul  Reynolds,  former  director  of 
public  relations  for  the  Bangor  (Me.) 
Daily  News,  has  assumed  new  duties  as 
editor  of  the  paper’s  editorial  page,  ac¬ 
cording  to  Marshall  L.  Stone,  managing 
editor. 

Reynolds  takes  over  the  position  held 
for  many  years  by  Roger  W.  Remington 
until  his  retirment  recently. 

♦  ♦  * 

Wendy  Ross — from  Minneapolis  Trib¬ 
une  copy  editor  to  picture  editor  of  the 
Sunday  magazine  supplement. 

«  «  « 

Dean  L.  Minnich — from  editor  of  the 
Carroll  County  edition  of  the  Hanover 
(Pa.)  Evening  Sun  to  the  copy  desk  of 
Baltimore  .Vcms  American. 

♦  *  4c 

William  Arnold — appointed  classified 
advertising  manager  of  the  Oxnard 
(Calif.)  Press-Courier. 

*  *  * 

Sara  Fitzgerald — named  editor  of  the 
Ann  Arbor  Michigan  Daily,  the  first 
woman  student  to  hold  the  post. 
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Jack  Cairns  is  named 
city  editor  of  Blade 

Jack  Cairns,  regional  editor  of  the 
Blade  since  1968,  has  been  named  the 
Toledo  newsjjaper’s  city  editor.  He  joined 
the  news  department  of  the  Blade  in  1958. 
He  has  also  been  editor  of  the  newspa¬ 
per’s  ZIP  Line,  an  assistant  city  editor, 
and  city  editor  of  the  Toledo  Times. 

Fred  Mollenkopf,  city  editor  of  the 
Blade  since  1969,  was  named  urban  affairs 
editor  to  coordinate  the  work  of  various 
specialists. 

Ik  * 

Wayne  E.  Fuson,  sports  editor  of  the 
Indianapolis  News — named  recipient  of 
Indiana  State  University’s  1972  Distin¬ 
guished  Alumni  Award. 

*  *  * 

Lovelace  Cook — joined  the  Montgomery 
(Ala.)  Advertiser  Journal  photography 
department. 

*  *  * 

John  R.  Thomas — from  city  editor  of 
the  .Abilene  (Tex.)  Reporter-News  to 

managing  editor  of  the  Paris  (Tex.) 

News,  succeeding  Bill  Tho.mpson,  who 
joined  a  public  relations  firm. 

^  * 

Aletild  Scapellati,  fomierly  with  the 

New  Britain  (Conn.)  Herald — to  adver¬ 

tising  director  of  the  Kansas  City  Kansan. 
He  joined  the  Herald  in  1960  as  an  adver¬ 
tising  salesman. 

♦  *  4: 

Donald  C.  Demaio — named  director  of 
of  art  services  of  the  Albany  (N.Y.) 
Times-Union  and  Knickerbocker  News- 
Ihiion  Star. 

*  *  * 

KENNEmi  Holt — promoted  to  controller 
of  the  Corpus  Christi  (Tex.)  Caller-Times 
Publishing  Co.  .  .  .  John  Mennenga — 
from  the  San  Mateo  (Calif.)  Times  to 
promotion  and  research  director  of  the 
Caller-Times. 

*  ♦  ik 

Milt  Widde;r  retired  recently  as  a  col¬ 
umnist  with  the  Cleveland  Press,  ending  a 
46-year  career  with  the  paper  that  began 
as  a  copy  boy  in  1926. 

*  *  * 

Cexil  Hawthorne:,  formerly  district  cir¬ 
culation  supervisor  for  the  Tulsa  (Okla.) 
World  and  Tribune — named  circulation 
manager  of  the  Bartlesville  (Okla.)  E.v- 
aminer-Enter  prise. 

*  * 

John  Harold  Crawe'ord — from  editor 
of  the  (iarland  (Tex.)  Daily  News  to  edi¬ 
tor  of  the  Denison  (Tex.)  News,  succeed¬ 
ing  Claud  Easte:rly,  editor  for  47  years. 

if  *  * 

Harold  Case,  Kenton  (0.)  Times — 
elected  president  of  the  Advertising  Ex¬ 
ecutives  Association  of  Ohio  Daily  News¬ 
papers. 

Ik  4!  # 

Paul  McGilvra,  general  manager  of 
the  Forest  Grove  (Ore.)  News  Times — 
elected  president  of  that  city’s  chamber  of 
commerce. 
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in  the  news 


Salute  to  Engelking 

Friends  of  L.  L.  Enpelkinp,  city  editor 
of  the  New  York  Herald  Tribune  from 
1939  to  1946,  will  salute  him  at  an  in¬ 
formal  reception  November  10  in  the 
Overseas  Press  Club.  Since  the  Herald 
Tribune  folded  in  1966,  Engelking  has 
been  working  for  the  Port  Authority.  He 
reaches  retirement  age  at  the  end  of  the 
year.  Arrangements  for  the  reception  are 
in  charge  of  Walter  Hamshar,  former 
HT  shii)ping  news  editor  who  is  a  member 
of  tbe  Port  Authority’s  public  affairs 
staff,  with  offices  at  111  Eighth  Avenue, 
New  York. 

*  *  * 

John  Allkn — appointed  editor  of  the 
Milivaukie  (Ore.)  Review,  replacing  Jeb 
B.\ldine  who  resigned  to  be  a  freelance 
writer. 

*  ♦  * 

Lawrence  J.  O’Connell — from  busi¬ 
ness  manager  of  the  Hosion  Herald  Trav¬ 
eler  to  assistant  to  A.  H.  Swartzwell, 
general  manager  of  the  lUwtoyi  Herald 
T raveler-Record  American. 

#  *  « 

Rick  Smith,  San  Diego  (Calif.)  Eve¬ 
ning  Tribune  sportswriter  for  12  years, 
has  been  named  public  relations  director 
of  the  Golden  State  Wai  riors,  a  National 
Basketball  Association  team. 

*  *  « 

Dave  ViniNON — appointed  news  editor  of 
the  Las  Vegan  (Nev.)  Review-Journal, 
succeeding  Neil  Lcter,  who  resigned  be¬ 
cause  of  illness. 

^  $ 

Bill  Dobler,  editor  of  the  Lincoln 
(Neb.)  Star — elected  president  of  the 
Nebraska  AP  Association. 

*  *  si: 

Richard  J  Dohm,  home  delivery  man¬ 
ager  of  the  Dover  (N.J.)  Dailg  Advance 
— named  circulation  director  of  the  Pali¬ 
sades  Newspapers,  Bergen,  N.J. 

♦  «  * 

John  L.  Foi  rnier  Jn.  has  been  named 
publisher  of  the  Kent  (Wash.)  News- 
Journal  and  Auburn.  Globe  News,  succeed¬ 
ing  his  late  father. 

*  * 

Peter  B.  Clark,  publisher  of  the  De¬ 
troit  News,  received  an  honorary  doctor 
of  laws  degree  from  Pomona  College  at 
Claremont,  Calif,  where  he  was  a  member 
of  the  class  of  1952. 

*  *  * 

Allen  Green,  former  UPI  bureau  man¬ 
ager  and  regional  executive — to  the  Nash¬ 
ville  (Tenn.)  Banner.  He  is  a  native  of 
Nashville  and  a  graduate  of  the  Univer¬ 
sity  of  Tennessee. 

♦  sf:  * 

Charles  W.  Heaton,  sports  columnist 
for  the  Cleveland  Plain  Dealer — inducted 
into  John  Carroll  University’s  Athletic 
Hall  of  Fame.  He  played  varsity  tennis 
while  a  student  there. 

*  *  * 

Richard  A.  Williams — promoted  to 
personnel  manager  of  the  Akron  Beacon 
Journal  to  succeed  John  E.  Larabee,  pro¬ 
moted  to  assistant  to  the  general  manager. 


Mack  also  advisor 
for  the  Star-News 

Raymond  F.  Mack,  former  president  and 
business  manager  of  the  Washington 
(D.C.)  Daily  News,  now  merged  writh  the 
Washington  Eve¬ 
ning  Star,  is  wear¬ 
ing  two  hats. 

His  appointment 
as  business  manager 
of  Scripps-Howard 
Newspapers,  was 
followed  by  an  an¬ 
nouncement  that, 
und.er  contract  with 
Scripps-Howard,  he 
will  also  serve  as 
special  advisor  to 
John  H.  Kauffmann,  Mack 

president  of  the  Star-News. 

In  both  capacities  he  wdll  make  use  of 
his  30  years  of  experience  in  the  field  of 
newspaper  publishing,  especially  in  cir¬ 
culation.  His  office  will  be  in  the  former 
Daily  News  building.  His  assistant  is  Jo¬ 
seph  R.  Rec,  a  Scripps-Howard  business 
executive  for  26  years. 

*  #  * 

James  Hightower — from  city  hall  beat 
of  the  Mobile  (Ala.)  Press  Register  to 
business  beat  of  the  Atlanta  (Ga.)  Con- 
stitntion  .  .  .  Robert  Day  from  Sewanee 
University  in  Tennessee  to  urban  affairs 
beat  of  the  Mobile  Press  Register  .  .  . 
TiS)  Hooks  from  copy  desk  of  the  Mobile 
Press  Register  to  Rock  Hill  (S.C.)  Eve¬ 
ning  Herald. 

William  Sty'les — from  business  re¬ 
porter  to  second  assistant  city  editor  of 
the  Cincinnati  Post  and  Times-Star  .  .  . 
Paul  Neuman — from  free-lance  public 
relations  to  business  reporter. 

*  *  >:= 

Donald  Berns — appointed  manager  of 
the  UPI  St.  Louis  bureau,  succeeding 
James  Wieck,  who  was  named  Boston 
bureau  manager. 

*  * 

Nancy  Baltad,  women’s  news  writer 
in  Van  Nuys,  Calif,  for  San  Fernando 
Valley  section  of  the  Los  Angeles  Times, 
is  new  president  of  the  San  Fernando 
Valley  Press  Club. 

^  ^  ^ 

Paul  Wertz,  former  court  reporter  for 
the  Van  Nuys  (Calif.)  Valley  Neivs  has 
been  appointed  information  officer  for  the 
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California  Department  of  Fish  and  Game 
.  .  .  Da\t:  Dickman  and  Thom  McGraham 
— promoted  to  reporters. 

*  *  * 

DeWitt  Carroll,  foi-mer  city  editor  of 
the  Raleigh  (N.C.)  Times  and  Greensboro 
(N.C.)  Record  and  Daily  News  business 
editor,  has  formed  his  own  public  rela¬ 
tions  firm  in  Greensboro. 

^  ^  « 

James  E.  McKearney  Jr. — from  gen¬ 
eral  advertising  manager  of  the  defunct 
Newark  (N.J.)  Neivs  to  advertising  direc¬ 
tor  of  the  Binghamton  (N.Y.)  Sun-Bul¬ 
letin  and  Evening  Press,  a  post  formerly 
held  by  Robert  Sturdevant,  who  retired 
recently. 

Daniel  T.  Cobb — named  managing  edi¬ 
tor  of  the  Wilmington  (N.C.)  Star-News 
.  .  .  Donald  W.  Stewart — appointed  city 
editor  and  Lyndal  L.  Warren — from 
copy  editor  to  night  news  editor. 

*  ❖ 

Harris  B.  Williams — from  Sunday  edi¬ 
tor  of  the  Sarasota  (Fla.)  Journal  to 
managing  editor  .  .  .  succeeding  Richard 
N.  Robertson,  who  was  appointed  editorial 
page  editor. 

• 

Sulzberger  cited 

Arthur  Ochs  Sulzberger,  publisher  of 
the  New  York  Times,  was  cited  for  con¬ 
tributions  to  journalism  by  the  Society  of 
the  Silurians,  an  organization  of  past  and 
present  newspaper  people,  at  a  cocktail 
party  in  his  honor  aboard  the  S.S.  France 
recently. 
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GREAT  IDEAS 
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WEEKLY  .  .  .  500  words 
for  readers  who  want 
more  than  the  "hard" 
facts. 
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Promotion 


FUN  AND  GAMES 

When  Mayor  John  Lindsay  decided  to 
give  New  York’s  garment  ind.ustry  a  shot 
in  the  arm,  the  Fall  Fashion  Festival  was 
born.  The  name  had  a  pretty  ring  to  it, 
and  he  decreed  that  this  festival  would 
take  place  in  September.  But  would  it 
work?  Could  the  garment  manufacturers 
be  convinced  that  they  should  join  togeth¬ 
er  to  support  the  promotion? 

And  what  about  the  designers  .  .  .  would 
they  participate?  Then  the  question  of 
involvement  by  Macy’s — working  side  by 
side  with  Gimbels  came  up.  Everybody 
knows  they  don’t  tell  each  other  anything, 
much  less  work  together.  And  would  the 
Saks  Fifth  Avenue  types  be  expected  to 
join  in  with  them? 

.4s  if  this  challenge  wasn’t  enough,  it 
was  felt  that  the  active  participation  of  a 
major  New  York  newspaper  was  essential 
to  bring  the  promotion  off.  Since  it’s  no 
secret  that  the  New  York  Daily  News  has 
been  more  than  somewhat  critical  of  the 
Mayor,  it  wasn’t  likely  they  could  be 
counted  on  to  help  in  the  project.  But  lo 
and  behold,  it  happened.  Not  only  did 
they  all  get  together  and  work  harmoni¬ 
ously,  but  they  brought  the  promotion  off 
in  grand  style. 

The  Festival  program  kicked  off  wdth  a 
walking  tour  of  Seventh  Avenue,  led  by 
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By  George  Wilt 


FOR  FASHION 


the  Mayor.  The  next  event  was  a  full 
blown  fashion  show  on  the  steps  of  Penn 
Plaza,  in  front  of  Madison  Square  Garden, 
with  thousands  of  pedestrians  making  up 
the  audience. 

Then  came  the  Fifth  Avenue  Fashion 
Fair  in  the  Channel  Gardens  at  Rocke¬ 
feller  Center,  where  exhibits  and  demon¬ 
strations  took  place  in  gaily  colored  tents, 
to  the  delight  of  thousands  more.  These 
events,  along  with  a  stream  of  news  re¬ 
leases,  radio  and  television  interviews, 
and  trade  paper  coverage,  filled  a  busy 
week  leading  up  to  the  big  finale. 

A  “Beautiful  Ev^ening  on  Broadway’’  in¬ 
cluded  800  invited  guests  decked  out  in 
the  most  stylish  attire,  attending  the 
Booth  Theatre  for  Joseph  Papp’s  newest 
offering.  That  Championship  Season.”  Af¬ 
ter  the  show  the  guests  exited  directly 
into  Shubert  .Alley,  roped  off  for  the  pri¬ 
vate  party  to  follow.  And  what  a  party! 

A  fifteen-piece  orchestra  entertained  as 
picnic  suppers  were  served  with  cham¬ 
pagne.  Mayor  Lindsay  and  Bruce 
McCauley,  News  general  manager,  wel¬ 
comed  the  guests.  Twelve  of  famous  fash¬ 
ion  artist  Maicos  Oksenhendler’s  illustra¬ 
tions  were  enlarged  and  backlighted,  mak¬ 
ing  a  wall  of  viewing  for  guests  inter¬ 
ested  in  tracing  fashion  trends  since  the 
1920’s. 

Key  people  involved  in  bringing  off  the 
highly  unlikely,  but  hugely  successful  pro¬ 
motion  were  Saul  Nimowitz  of  the  May¬ 
or’s  office,  Harriett  Pitt  and  Mike  Gold¬ 
stein  of  Harshe-Rotman  &  Druck,  Inc., 
public  relations  counsel  for  Fashion  Capi¬ 
tal  of  the  World,  and  Paul  Martin,  promo¬ 
tion  manager  of  the  New  York  News. 

♦  ♦  * 

BOOK  FESTIV’AL — Film  star  Anthony 
Quinn  headed  the  list  of  some  40  author- 
speakers  who  appeared  last  week  at  the 
1972  Boston  Globe  Book  Festival  at  the 
Hynes  Civic  Auditorium.  Other  headline 
speakers  included  columnist  Erma  Bom- 
beck  and  Elizabeth  “.4sk  Beth”  Winship, 
U.S.  Senator  William  Proxmirc,  Daniel 
Ellsberg,  Rev.  Malcolm  Boyd,  Baroness 
Maria  von  Trapp,  and  W.  W.  Rostow. 

At  about  100  booths,  new  fall  books 
from  more  than  70  publishers,  libraries 
and  museums,  including  the  Boston  Public 
Library,  as  well  as  from  libraries  in  New¬ 
ton,  Framingham,  Medford,  Salem  and 
Cambridge.  Assistant  promotion  director 
Dick  Collins  was  festival  director. 
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FUND-RAISERS — Teenagers  Dolores  Fodera  and 
Joseph  Tepedino  (above)  won  top  honors  at  the 
Harvest  Moon  Ball  and  helped  to  add  funds  to 
New  York  News  Charities  Inc.  which  have 
amounted  to  more  than  $2  million  in  38  years. 

e  4  4 

PANTAGRAPH  SURVEY— The 
Bloomington  (Ill.)  Pantagraph  made  a 
readership  survey  of  a  single  day’s  issue, 
with  224  personal  interviews,  following 
the  demographics  of  the  1970  Census.  In¬ 
terviews  consisted  of  showing  a  copy  of 
the  Pantagraph  to  respondents,  and 
asking  them  to  recall  which  elements  had 
been  seen  and  read.  According  to  Dale 
Laskowski,  promotion  manager,  the  sur¬ 
vey  was  completed  for  a  cost  of  under 
$500.  Copies  of  the  report  are  available  at 
$5  per  copy. 

^  * 

OIL  EDITION — The  Houston  Chronicle 
published  an  annual  Oil  Section  on  Octo¬ 
ber  3.  Promotion  brochure  for  the  issue, 
‘‘Interpipe  ’72”  told  of  features  on  wild- 
catting,  outlooks  for  the  industry,  re¬ 
search,  and  domestic  production  versus 
imports. 

*  *  * 

SOUTH  BEND  DATA— Complete  dem¬ 
ographic  characteristics  of  the  South- 
Bend,  Indiana  market,  are  a  feature  of 
Market  Data  1972,  a  publication  of  the 
South  Bend  Tribune.  The  brochure  also 
contains  county-by-county  retail  sales 
classifications,  ten-year  trends  in  popula¬ 
tion,  sales  and  income,  and  details  re¬ 
garding  industrial  diversity  and  employ¬ 
ment.  Copies  are  available  from  tbe 
Tribune’s  public  relations  and  research 
department. 

4  4  4 

KID  STUFF — “There  don’t  seem  to  be 
as  many  trolls  under  bridges  as  there 
used  to  be,”  says  a  promotion  folder  from 
the  New  York  Times  calling  attention  to 
the  Fall  Children’s  Book  Section  to  be 
published  Sunday,  November  5.  Whimsical 
line  art  illustrates  the  folder.  Copies  are 
available  from  Mark  Senigo,  promotion 
director. 

4  4  4 

AUTO  SHOW— When  the  Chicago 
Tribune  and  Chicago  Today  wanted  to  call 
attention  to  their  1973  Auto  Show  Sec¬ 
tions  (Sunday  Feb.  25,  1973  and  Friday, 
Feb.  23,  1973)  they  mailed  T-shirts,  em¬ 
blazoned  with  the  words  “Big  Dealer,” 
plus  the  papers’  logos,  to  advertisers  and 
agencies. 
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This  ad  is 
one  for  the  road. 


A  kind  word  on  behalf  of 
highways  by  TRIP— The  Road 
Information  Program. 

Who  is  TRIP?  A  non-profit, 
informational  organization, 
incorporated  in  1970  pri¬ 
marily  to  inform  the  publie 
of  their  need  for  moderniza¬ 
tion  of  the  200,000  miles  of 
obsolete  primary  highways 
in  Ameiiea. 

To  put  it  simply,  we  are 
concerned  with  the  modern¬ 
ization  of  our  highway  system 
for  the  safety  and  conven¬ 
ience  of  our  eitizens.  The 
accident  rate  is  appalling  and 
should  be  a  logical  concern 
shared  by  all  of  us. 

However,  many  ecological 
groups  and  similar  organiza¬ 
tions,  ifi  their  zeal  to  “pre¬ 
serve  our  environment,”  have 

Your  highways.  You’ve 


zeroed  in  on  highways  as 
one  of  their  targets.  While  we 
concur  with  the  basie  objee- 
tives,  our  experience  indicates 
that  their  data  on  our  road 
system  is  often  emotional 
rather  than  faetual,  mislead¬ 
ing  rather  than  informative 
or  impartial. 

Of  all  industries,  your 
field  of  public  communica¬ 
tion  is  probably  most  aware 
that  every  coin  has  two  sides. 
May  we  offer  you  a  flip  of 
the  eoin? 

For  another  view  of  our 
highway  system  needs— fac¬ 
tual,  impartial,  informative— 
send  for  the  TRIP  kit.  Write 
Mr.  Donald  Knight,  The  Road 
Information  Program,  Inc., 
525  School  St.,  S.  W.,  Wash¬ 
ington,  D.C.  20024. 

got  a  lot  riding  on  them. 


Central  phot 
Dept,  serves 
18  weeklies 


Bv  Charles  R.  Freestone 


I  What  do  you  do  when  you’re  handed  the 

assignment  of  establishing  an  efficient, 
productive  photo  department  to  serve  18 
community  weekly  newspapers?  This  hap¬ 
pened  to  me  last  June  1  when  Community 
Publications  Company,  which  bought  and 
reorganized  18  formerly  competitive 
newspapers,  decided  to  initiate  a  centi’al 
photogi  aphy  department. 

Looking  hack  over  the  past  few  months. 
I’m  amazed  at  how  few  problems  we  have 
encountered.  Our  greatest  problem,  obvi¬ 
ously,  has  been  that  of  distance.  The  pa¬ 
pers  stretch  over  200  square  miles  and 
reach  210,000  homes  in  Denver  and  its 
suburban  area.  The  photo  staff  logs  ap¬ 
proximately  .5000  miles  a  month. 

Our  newspai)eis  compete  in  some  re- 

Ispects  with  two  metropolitan  daily  news¬ 
papers.  However,  since  our  newspapers 
are  published  weekly  we  must  often  take 
the  feature  appioach  rather  than  the  hard 
news  approach.  Gradually,  a  system  has 
been  established  so  that  all  assignments 
come  through  a  central  photo  desk.  Ten 
editors  submit  their  assignment  requests, 
and  our  three-man  staff  supplies  front 
j)age  art,  picture  pages,  feature  and  spoit 
j)hotographs. 

The  i)hoto  staff  is  comjmsed  of  Jack 
Clark,  who  was  with  Colorado  Publica¬ 
tions  for  10  years;  Jay  Mather,  formerly 
with  the  Evergreen  Cungen  Courier,  and 
myself.  The  three  of  us  are  able  to 
provide  coveiage  for  the  18  papers  on  a 
sever-(lay-a-week  basis. 

I  Many  of  our  editors  and  reporters  carry 

cameras  on  assignments  and  relieve  us  of 
a  great  many  routine  assignments.  They 
take  the  majority  of  group,  mug,  and 
meeting  shots.  This  lifts  a  great  burden 
off  our  shoulders,  and  they  do  an  excellent 
job.  To  keep  them  informed  on  new  tech- 
nitiues  ard  methods  we  conduct  frequent 
photo  seminars  at  various  zone  offices. 

From  the  start  we  endeavored  to  work 
closely  with  editors  and  reporters  on  sto¬ 
ries,  and  whenever  possible  sboot  pictures 
while  the  reporter  is  gathering  his  facts. 
This  allows  us  to  develop  both  words  and 
pictures  along  the  same  line.  This,  I  have 
always  been  convinced,  results  in  a  more 
haimonious  balance  between  art  and  edi¬ 
torial  content.  Individual  attention  is  giv¬ 
en  to  each  paper  and  assignments  are  shot 
for  those  particular  needs.  We  know  what 
kind  of  photograph  each  editor  prefers 
and  develop  assignments  along  those 
lines.  On  Fiiday,  we  scan  publications 
from  the  previous  week  in  search  of  pic¬ 
ture  ideas  on  our  own. 

Executive  editor  Dick  Hilker  keeps 
lines  of  communication  open  throughout 
the  chain  with  weekly  editorial  meetings. 
I  att(‘nd  three  meetings  on  Friday  after¬ 
noons  .so  that  my  department  is  aware  of 
important  stories  being  developed  for  the 
upcoming  week. 
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Our  philosophy  is  to  allow  each  photo- 
jirapher  to  develop  picture  ideas  as  he 
sees  them.  Photographers  are  given  the 
freedom  to  develop  single  picture  assign¬ 
ments  into  i)hoto  essays  or  picture  pages 
when  circumstances  warrant.  Our  editors 
don’t  dictate  jjrecise  assignments;  they  re¬ 
alize  you  can’t  always  predict  what  will 
happen — even  at  a  planned  event.  We  re¬ 
cord  what  actually  hapi)ens  and  net  what 
some  editor  would  like  to  see  happen.  I 
feel  this  is  one  of  our  greatest  assets,  and 
the  lack  of  this  freedom  has  been  the 
downfall  of  many  photo  departments. 

This  attitude  on  the  part  of  the  editors 
also  reflects  the  overall  Community  Publi¬ 
cations  Company  attitude  toward  the  pho¬ 
to  depai'tment.  There  is  no  one  person  or 
depaitment  dictating  our  policies.  We 
have  been  allowed  to  establi.sh  our  own 
I)olicies  and  i)riorities.  In  short,  we  are 
being  left  alone,  and  as  a  result  the  de- 
l)artment  is  flourishing. 

The  Sentinel  Newspapers,  as  Communi¬ 
ty  Publications  Company  newspapers  are 
called,  are  extremely  photo  conscious. 
They  use  many  pictures,  and  the  photo 
department  averages  10  picture  pages  a 
week.  Half  of  these  pages  have  developed 
from  creative  assignments  involving  the 
l)hotograi)her’s  initiative.  Each  man  is 
given  half  a  day  to  wander  about  and 
shoot  what  appeals  to  him. 

A  j)hotographer,  I  believe,  must  have  a 
great  curiosity  and  a  deej)  interest  in 
jieople.  He  must  leain  not  to  judge  the 
j)eople  in  his  i)ictures,  but  to  attemjjt  to 
understand  them.  Thiough  a  greater  sen- 
s'tivity  to  Jieople,  and  by  mood,  expression 
and  surroundings  he  can  better  jiorti'ay 
them  as  individuals.  It’s  too  easy  to  label 
people  by  groups,  and  our  hardest  task  is 
to  avoid  the  obvious.  A  jihotograjiber 
should  be  as  well  informed  as  the  repor¬ 
ter,  and  he  should  make  certain  his  re¬ 
search  is  just  as  accurate. 

A  man  should  be  given  as  many  assign¬ 
ments  as  possible  within  his  range  of 
interest;  when  a  jihotograjihei'  enjoys  and 
understands  his  subject  it  shows  in  his 
work.  I  don’t  mean  to  imjily  we  are  de¬ 
veloping  a  staff  of  specialists  on  the  Sen¬ 
tinel  papers’  photo  staff,  but  I’ve  found 
that  among  the  three  of  us  there  is  usual¬ 
ly  someone  with  an  interest  in  each 
feature  we  tackle. 

After  shooting  jiictures  of  Illinois  corn 
fields  for  10  years  I  am  awed  with  the 
endless  i-ange  of  jiicture  possibilities  in 
the  Denver  area.  We  have  lived  here 
three  years,  and  I  can’t  imagine  an  easier 
location  in  which  to  ojierate.  Aside  from 
the  wealth  of  jiicture  possibilities,  the  en¬ 
thusiasm  in  the  entire  Sentinel  organiza¬ 
tion  is  catching.  I  have  found  that  photo¬ 
graphic  involvement  in  a  weekly  paper 
situation  in  an  area  like  Denver  can  be 
extremely  challenging.  There  is,  in  fact, 
more  involvement  on  weekly  jiapcrs.  They 
aie  tiuly  for  the  neighborhoods. 

(Charles  R.  Freestone,  holder  of  the 
Presidents  Medal  of  the  National  Press 
Photographers  Association,  is  an  Air 
Force  veteran  who  si)ent  nine  years  with 
weeklies  in  Illinois  before  moving  to  Colo¬ 
rado.  He  is  chief  photograi)her  for  Senti¬ 
nel  Newspapers,  Denver.) 


SWING-TIME 


A  PUPPY  IS  TO  CUDDLE 


TRAFFIC  JAM 


TWO  BUILDINGS  IN  ONE 


(Photos  by  Charles  R.  Freestone) 
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Deaths 

John  S.  Diknhart  Sr.,  79,  rose  from 
reporter  to  manapring-  editor  of  the  Chi- 
aij/o  Herald  and  Examiner;  first  city  edi¬ 
tor  of  the  old  Chicago  Sun;  for  the  last 
20  years  he  was  editor  of  the  Economist 
newspapers,  a  chain  of  neighborhood 
weeklies;  October  7. 

*  *  * 

JosKi’H  B.  Lkk,  74,  publisher  of  the 
Tate  Connig  Democrat  of  Senatobia, 
Miss.;  former  publisher  of  the  Crenadit 
(Miss.)  Dailg  Sentinel;  recently. 

♦  ♦  * 

DoNai.d  Rorkrtson,  4fi,  circulation  man¬ 
ager  of  the  Jersey  City  (N.J.)  Jersey 
Journal;  October  8. 

*  ♦  * 

Edwin  A.  Holdkn,  54,  a  former  re¬ 
porter  for  the  \ew  York  S'eivs  and  Neu' 
York  Herald  Tribune;  October  8. 

*  «  * 

Dominick  R.  Pklvso,  46,  former  politi¬ 
cal  reporter  for  the  Sew  York  Sews; 
counsel  to  the  Public  Admini-strator  of 
Queens  County;  October  16. 

*  *  * 

J.AMKS  V.AN  WiNKLi:,  69,  former  chair¬ 
man  of  the  Oregon  Game  Commission  and 
retired  editor  of  the  old  Danner  Courier, 
Oregon  City,  Ore.;  Septeml)er  27. 

*  *  * 

Cl.AiDK  R.  McCaui.ky',  91,  retired 
(195:{)  circulation  manager  of  newspapers 
in  .\rkansas  City,  Wichita,  Tulsa  and 
Oklahoma  City;  October  9. 

*  9!(  4: 

Louis  Janoksky',  69,  retired  in  1965 


This  machine 
eliminates  the 
cost  and  confu¬ 
sion  of  bust  heads. 


Kara-Kouimt  sales 

Dl/>SiON  OP  B^ADBAP  t/ANUf^  ACTUP'NG  COPPORATl0^4 
P  0  B  «  97'-  •  ^  Her'ioci' 

A'-ansds  721 15 

5'.'  '^5  4*57 


after  28  years  as  news  editor,  telegraph 
editor  and  copy  editor  of  the  Sa7i  Fran¬ 
cisco  Exammer;  October  1. 

♦  *  * 

William  A.  Pruning,  former  entertain¬ 
ment  editor  of  the  defunct  Atlanta  Times, 
and  newsman  in  New  Orleans,  Nashville 
and  Chattanooga;  publicized  patent  medi¬ 
cine  “Hadacol”  in  the  50’s;  recently. 

*  *  * 

Tom  Mastkrson,  60,  AP  foreign  corre¬ 
spondent  and  executive;  assignments 
ranged  over  five  continents  in  20  years 
with  AP;  heart  attack;  October  11. 

*  *  * 

Sami’KL  J.  Nikld,  54,  former  vicepresi¬ 
dent  in  charge  of  newspaper  relations 
for  This  Week  magazine  and  later  sales 
executive  at  Alco  Gravure  Corp.;  October 

5. 

♦  •  * 

Max  F.  Ninman,  69,  retired  editor  and 
publisher  of  Reedshurg  (Wise.)  Times- 
Press  and  father  of  Ted  Ninman,  a  pho¬ 
tographer  for  the  Janesville  Gazette;  Oc¬ 
tober  5. 

*  4(  i(e 

Earl  Elliott,  75,  editor  and  owner  of 
the  Dodgerille  (Wise.)  Daily  Reminder 
for  more  than  40  years  when  he  retired 
in  1964;  October  6. 

*  *  * 

Carl  Lindk,  62,  of  Garland,  Tex.,  re¬ 
tired  in  1970  as  AP  photographer;  worked 
in  Dallas,  Chicago  bureaus;  Septeml>er 
22. 

*  *  * 

Mrs.  P'ranuks  Ga.ston  Crawford,  82, 
editor  of  the  Fairhoye  (Ala.)  Courier 
since  1937 ;  September  15. 

♦  *  * 

William  H.  Chiijis,  81,  retired  circu¬ 
lation  manager  of  the  Clarksburg 
(W.  Va.)  Publishing  Co.;  September  20. 
^ 

Edward  Ward  (Ned)  Carmack  Jr.,  72, 
foi'iner  editor  and  publisher  of  the  .l/«r- 
freesboro  (Term.)  Sews  Journal;  attor- 
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ney;  two-time  candidate  for  the  U.S.  Sen¬ 
ate;  of  an  apparent  heart  attack;  Sep¬ 
tember  18. 

*  *  * 

Carleton  D.  Joy',  72,  former  reporter 
on  the  Milwaukee  (Wis.)  Sentinel  and 
the  El  Centro  (Calif.)  Imperial  Valley 
Press;  former  publisher  of  the  Imperial 
Valley  Farmer,  editor  of  the  Coronado 
(Calif.)  Journal  and  manager  of  the  Sati 
Diego  (Calif.)  Daily  Transcript,  a  legal 
publication;  September  21. 

♦  *  ♦ 

Mrs.  Junk  Taylor  Stoeber,  52,  for¬ 
merly  on  editorial  staff  of  the  Milford 
(Conn.)  Citi;:en;  September  12. 

♦  ♦  ♦ 

Marion  O.  Stevenson,  ,San  Pedro 
(Calif.)  Sews  Pilot  classified  advertising 
manager  for  more  than  24  years;  Sep¬ 
tember  18. 

*  *  ♦ 

Mrs.  Frances  Dunnewind  Fernam- 
BERG,  66,  news  editor  of  Fulton  County 
(O.)  Expositor  and  IVofcscow  Republican, 
of  which  her  husband,  James  W.,  is  editor; 
editor  of  the  Ohio  Dusiness  and  Profes¬ 
sional  Wotnen’s  Clubs  magazine;  new'spa- 
perwoman  for  24  years;  September  18. 

*  *  * 

Malvina  Lindsay  Pyles,  79,  former 
editor  and  columnist  for  the  Washington 
Post;  September  27. 

*  *  * 

H.  W.  (Hap)  Funk,  sports  editor  and 
staff  writer  for  the  Monroe  (Mich.)  flve- 
yiing  Seivs  for  42  years;  September  28. 

♦  *  ♦ 

E.  F.  Smith,  52,  founder  and  editor  of 
the  Williamstown  (Mass.)  Sews;  Sep¬ 
tember  28. 

*  ♦  * 

Lu’LA  MacKay,  society  editor  of  Afro- 
American  Newspapers;  September  22. 

♦  ♦  ♦ 

Hayman  E.  Miller,  70,  business  man¬ 
ager  of  the  Dutchess  (N.Y.)  Freeman; 
September  25. 

*  *  * 

John  W.  Wade,  72,  crime  reporter  for 
the  old  Sew  York  Daily  Mirror  for  20 
years  and  the  Poston  Record- American, 
also  for  20  years;  covered  the  Lindbergh 
kidnapping;  retired  in  1966;  October  1. 

♦  ♦  * 

Dr.  Raymond  Derr,  67,  retired  in  1970 
as  professor  emeritus  of  Journalism  at 
Bowling  Green  State  University;  Septem¬ 
ber  14. 

4^  * 

Roy  Madison,  56,  circulation  super¬ 
visor  of  the  British  Columbia  Sun;  Sep¬ 
tember  21. 

*  *  * 

Anthony  J.  Mazzolini,  57,  labor 
writer  for  the  Cleveland  Press  for  22 
years;  received  labor’s  Meritorious  Serv¬ 
ice  award;  September  26. 

#  *  * 

James  Daschbach,  Cleveland  Plain 
Dealer  reporter  for  more  than  40  years; 
worked  for  Philadelphia,  New  York  and 
Cincinnati  newspapers  before  joining  the 
Plain  Dealer  in  1929;  heart  failure;  Sep¬ 
tember  30. 

Roy  j.  Dunlap,  54,  former  managing 
editor  of  the  St.  Paul  (Minn.)  Pioneer 
Press;  September  27. 
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The  news  is  Nikon., 
(same  old  story) 


For  more  than  a  decade,  almost  every  major  news  event  has  been  chronicled 
by  the  Nikon  F.  The  same  Nikon  F  that  revolutionized  news  photography  .  .  . 
that  brought  the  news  to  life  with  spectacular,  spontaneous  pictures  .  .  . 
that  itself  made  news  with  its  rugged,  utterly  reliable  performance  in 
every  part  of  the  world. 


And  now,  there's  the  Nikon  F2.  A  dramatic,  new  addition  to  the  foremost 
system  for  35mm  photography.  A  camera  that  gives  the  photographer  facilities 
never  before  available  to  him.  The  most  accurate  shutter  of  any  camera,  with 
the  widest  range  of  speeds  (ten  seconds  to  l/2000th) .  The  most  advanced  system 
for  thru-the-lens  exposure  control.  A  compact,  high-speed  motor  drive  system 
that  he  can  switch  from  one  Nikon  F2  to  any  other. 

What '  s  more ,  he  can  use  all  of  his  favorite  Nikon  F  lenses  because  they  all 
fit  the  Nikon  F2.  Which  makes  the  F2  a  doubly  sensible  addition  to  your 
camera  pool.  And,  if  you  have  not  yet  changed  to  Nikon,  there  never  was  a 
better  time  than  now. 


Nikon  F2.  Designed  to  cover  the  news  of  the  70' s.  See  it  at  your  Nikon 
dealer  or  write  for  details.  Nikon  Inc.  ,  Garden  City,  N.Y.  11530.  Subsidiary 
of  Ehrenreich  Photo-Optical  Industries,  Inc.  IB 


Nikon  P2 


The  Weekly  Editor  By  Jack  Bowie 

A  WEEKLY  WITH  A  VIEW 


Although  we  have  no  facts  to  back  it  up 
we  strongly  suspect  that  The  Inland  Pack¬ 
et  (Hilton  Head  Island,  S.C.)  soon  will  be 
the  only  weekly  newspaper — indeed  per¬ 
haps  the  only  newspaper,  weekly  or  other¬ 
wise — to  have  its  own  building  situated 
alongside  a  golf  course  with  one  view’ 
down  a  fairway,  another  over  an  oak- 
shaded  lagoon  complete  with  native  alliga¬ 
tors,  plus  the  added  attraction  of  Jonathan 
Daniels,  editor.  White  House  aide  and  au¬ 
thor,  as  a  weekly  columnist. 

“My  own  office  will  open  onto  a  deck 
overlooking  the  lagoon,”  says  editor 
Ralph  Hilton,  former  AP  man,  foreign 
service  officer  and  author  (Worldwide 
Minsion ) . 

“We’re  placing  the  building  so  that  we 
can  see  the  heron  fishing  in  the  pond  but 
still  l)e  protected  from  slicing  golfers  on 
the  fairway.” 

The  building,  scheduled  for  completion 
by  Christmas,  will  be  a  one-  and  two-story 
structure  of  tabby-like  stucco  with  large 
exi)anses  of  glass  to  take  advantage  of  its 
greensward  location. 

1,000  paid  rireiilation 

Scaicely  more  than  two  years  old  The 
Island  Packet  has  grown  from  an  original 
circulation  of  462  subscribers  in  July, 
1070,  to  a  4,000  paid  circulation  in  the  fall 
of  1972. 

The  30,000-acre  Hilton  Head  Island 
(permanent  population  5,000)  lying  off 
the  .\tlantic  coast  midway  between 
Beaufort,  S.C.  and  Savannah,  Ga.,  has 
grown  i)henoriienally  as  a  resort  that  the 
jness — with  the  excei)tion  of  the  Packet — 
refers  to  as  “plush.”  To  be  .sure,  in  income 
and  the  people  who  rent  the  villas  and 
rooms  at  the  inns,  berth  their  yachts  in 
one  of  the  three  mai  inas,  play  golf  on  the 
nine  golf  courses,  watch  tennis  matches 
and  follow  golfing  greats  during  the  Heri¬ 
tage  Classic  at  Thanksgiving,  are  not  the 
readers  one  normally  finds  in  the  weekly 
field. 
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Advertisers  are  taking  seriously  the 
affluence  of  the  readership.  From  a  scant 
dozen  advertisers  in  July,  1970,  the  Pack¬ 
et’s  billing  now  goes  to  over  200  adver¬ 
tisers  locally  and  on  the  mainland. 

But  local  advertising  isn’t  the  entire 
story.  The  Packet’s  pages  are  finding  in¬ 
creasing  acceptance  among  New  York 
agencies  who  are  buying  space  directly, 
not  through  local  representatives. 

The  Packet’s  immediate  “predecessor” 
was  a  mimeographed  Bulletin  put  out 
weekly  by  the  Women’s  Association 
which,  in  its  innocence,  charged  three  dol¬ 
lars  for  an  inch  of  advertising,  a  rate 
which  the  Packet  picked  up  along  with  the 
Bulletin’s  subscription  list. 

The  paper  is  owned  by  editor  Hilton, 
Jonathan  Daniels,  and  Thomas  Wamsley, 
a  young  island  businessman  with  wides¬ 
pread  local  interests. 

Experienced  .stafl' 

It  is  fortunate  in  having  at  its  beck  and 
call  a  stable  of  experienced  letired  writ¬ 
ers,  photographers  and  picture  editors  as 
well  as  younger  people,  some  fresh  out  of 
college,  who  prefer  to  make  their  homes 
on  the  sub-tropical  island  rather  than  in 
the  cities.  Some  of  the  writers  are  special¬ 
ists  in  various  fields  of  science  or  the 
arts. 

Jonathan  Daniels,  who  still  maintains  a 
home  in  Raleigh,  N.C.,  writes  a  weekly 
double-columned  front  page  feature,  “So- 
.journer’s  Scapbook,”  in  which  he  wittily 
pokes  fun  at  anyone  who  takes  himself  too 
seriousl.v,  berates  anyone  who  blemishes 
the  island,  passes  out  bits  of  historic  lore 
about  the  surrounding  area,  and  once  per¬ 
petrated  a  gigantic  hoax  about  a  twenty- 
story  building  he  proposed  to  erect  on  the 
beach,  thereby  causing  a  flurry  of  anger 
until  people,  red-faced,  realized  Daniels 
had  been  pulling  their  legs. 

Doris  Bowers,  photographer  and 
feature  writer  who  was  a  member  of  the 
Chiencjo  Sun  staff  when  that  paper  began 
publication  three  days  before  Pearl  Har¬ 
bor  and  who  later  supervised  the  planning 
and  editing  of  picture  stories  for  world¬ 
wide  distribution  by  the  United  States 
Information  Agency,  is  a  contributor  to 
the  Packet  and  has  functioned  as  a  con¬ 
sulting  picture  editor  since  the  founding 
of  the  paper. 


We’ll  share  your  exposure  to 
Publishers  Liability  losses 

You  probably  know  how  much  you  could 
afford  to  pay  if  you  lost  a  suit  for  libal, 
slander,  piracy,  invasion  of  privacy  or  copyright 
violation.  Here's  how  to  handle  a  bigger 
judgment:  insure  the  excess  with  Employers. 

We  have  the  experience  and  the  personnel 
to  help  you  set  up  a  program  and  to  assist  In 
time  of  trouble.  Write  for  details.  Our  nearest 
office  wiii  contact  you  at  once.  Employers 
Reinsurance  Corp.,  21  West  10th,  Kansas  CKy, 
Missouri  64105.  Other  U.  S.  offices:  New  Yorfc, 
San  Francisco,  Chicago,  Atlanta. 


Jonathan  Daniels 


Nancy  Butler,  naturalist,  author  and 
amateur  photographer,  is  a  part-time 
staff  member. 

Charles  Price,  internationally  famous 
writer  of  magazine  articles  and  books  on 
golf,  is  a  regular  contributor. 

Because  many  island  residents  are  in¬ 
veterate — and  literate — travelers  the 
Packet  was  able  to  put  together  last 
spring  a  very  jirofessional  but  locally  ori¬ 
ented  travel  section  carrying  national  ad¬ 
vertising.  It  exjiects  to  make  the  travel 
section  an  annual  feature. 

In  two  years  this  tabloid-size  weekly 
has  upped  its  circulation  almost  ten-fold. 
Under  advertising  director  Russ  Sta¬ 
pleton,  its  advertisers  have  increased  six- 
teen-fold  in  the  past  twelve  months  and 
its  linage  approximately  200  per  cent. 

And  all  this  in  cramped  space  where 
the  editor  had  to  give  up  his  desk  when  an 
additional  reporter  was  hired,  where  one 
part-time  reporter  uses  a  table  in  the 
small  kitchen  which  is  part  of  the  paper’s 
four-room  suite,  and  where  make-up  peo¬ 
ple  and  type-setters  fall  over  each  other 
in  the  backroom  the  day  the  paper  is 
being  readied  for  sending  to  Walterboro, 
S.C.,  for  offset  printing  at  Wightman 
Smoak’s  Presn  and  Standard  plant. 

The  island  is  served  by  another  publica¬ 
tion,  the  Chamber  of  Commerce’s  slick 
monthly  magazine.  The  Islander,  and  a 
third  medium  of  communication,  a  radio 
station,  will  begin  operation  this  spring. 
• 

Works  on  ad  course 

Dr.  Frank  F.  Hash,  publisher  of  the 
Iowa  City  Daily  Iowan,  for  the  past  two 
years,  has  joined  the  faculty  of  New  Mex¬ 
ico  State  University,  Las  Cruces,  where 
he  will  be  in  charge  of  developing  an 
advertising  sequence  in  the  Department  of 
Journalism  and  Mass  Communications. 
Dr.  Hash,  a  specialist  in  newspaper  pro¬ 
duction  and  management,  has  served  on 
the  faculty  of  the  University  of  Florida, 
and  for  six  years  was  chairman  of  the 
Department  of  Journalism,  Idaho  State 
University. 
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A  Nessase  Fk*oiii 
<hc  People  Who 
Bring 

IfiMH* 

Food 


(and  a  lot  of  other  things  too) 

and  harassed  by  the  very  real 
inflation-caused  food  increases, 
they  howl. 

So  a  move  that  was  essentially  to 
make  our  stores  more  productive 
and  more  responsive  to  our  cus¬ 
tomer’s  needs  has  turned  into 
one  more  reason  for  complaint. 
We  can’t  do  much  about  rising 
food  prices  except  work  along 
with  the  government  and  every¬ 
one  else  to  attempt  to  bring  the 
inflationary  spiral  under  control. 
But  we  hope  you’ll  remember 
about  that  extra  twenty-five  per¬ 
cent  that  isn’t  really  extra  the 
next  time  you  go  into  your  paper 
cup,  napkin,  shampoo,  toy,  cloth¬ 
ing,  razor  blade,  garden  tool  fer¬ 
tilizer,  paper  towel — and  food — 
store. 


What  we  call  non-food 
products  make  up 
some  twenty-five  per¬ 
cent  of  grocery  store 
sales  —  everything 
from  panty  hose  to  powder  puffs. 
Making  available  an  increasing 
amount  of  items  other  than  food 
products  over  the  last  few  years 
has  worked  out  nicely  for  both 
our  customers  and  the  food  chain 
industry.  It  provides  one-stop 
shopping  for  a  lot  of  things  the 
consumer  used  to  buy  at  depart¬ 
ment  stores,  drug  stores  or  cloth¬ 
ing  stores,  while  we  pick  up  the 
extra  sales  volume  we  need  to 
help  hold  the  line  on  prices  dur¬ 
ing  this  period  of  rampant  in¬ 
flation. 

That  last  statement  may  be  a 
little  difficult  to  understand,  but 
basically  it’s  a  matter  of  increased 
productivity.  We  put  a  greater 


number  of  items  in  our  stores 
that  our  customers  need.  There¬ 
fore,  they  buy  more,  but  our  op¬ 
erating  costs  don’t  go  up  much 
and  we  don’t  have  to  raise  prices 
as  much  because  we  can  afford 
to  make  less  on  each  item  since 
we  sell  more  of  them. 

Unfortunately,  in  terms  of  our 
relationship  with  our  customers, 
the  growth  of  the  non-food  de¬ 
partment  has  become  a  double¬ 
edge  sword.  For  most  of  our 
customers,  naturally  enough,  do 
not  realize  the  number  of  items 
they  are  now  buying  at  their 
“food"  store  that  are  not  food. 
It  all  goes  through  the  same  cash 
register  and  is  loaded  in  the  same 
brown  grocery  bags.  All  they 
know  is  that  their  “grocery”  bill 
has  gone  up.  And  already  harried 


For  further  information  write: 


National  Association  of  Food  Chains 

1725  Eye  Street,  N.W. 

Washington,  D.C.  20006 


Photo  winners 

{Continued  from  page  11) 


CLASS  .1  DIVISfOS  II  (Staff  Photo- 
frrapheis,  Newspapers  of  Less  than  50,000 
Circulation) 

SECTION  1 — Spot  News 

1.  Wes  Stafford,  Bay  City  (Mich.) 
Tiini’s,  “Unexpected  Shower” 

2.  David  Snodpress,  Bloomington  (Ind.) 
Hcrohl-TcU  phone,  “Wallace’s  Sea” 

John  C.  Hillery,  Ihcutur  (Ill.)  Her¬ 
ald,  ‘‘.4nierican  Nazi  Evicted  from  Flam¬ 
ingo  Park,  GOP  Convention — Miami 
Beach” 

SECTION  2— Sports 

1.  David  A.  Jones,  Elyria  (Ohio) 
Chfonirlc-T cleg  ram,  “The  Dash” 

2.  David  L.  Mather,  Bloomington  (Ind.) 
He  raid -Tele  phone,  “Bike  Wreck” 

J.  Will  Hess,  Lau  rence  (Kansas)  Jour¬ 
nal-World,  “I  Got  It” 

SECTION  .3— Feature 

1.  David  Snodgress,  Bloomington  (Ind.) 
Hrrald-T  tie  phone,  “Visiting  Day — 
Indiana  State  Prison” 

2.  Max  Winter,  Dubuque  (Iowa)  Tele¬ 
graph-Herald,  “Evicted — No  Place  to  Go” 

■3.  Charles  Vallone,  Racine  (Wise.) 
Journal-Times,  “Birdseye  Vie\v  of  the 
Moon” 


SECTION  4 — Picture  Series 

1.  David  Snodgress,  Bloomington  (Ind.) 
Herald-Telephone,  “Indiana  State  Prison” 

2.  Jon  Jacobson,  Dubuque  (Iowa)  Tele¬ 
graph-Herald,  “Of  Days  Gone  By” 

3.  Laverne  Walker,  Longmont  (Colo.) 
Daily  Times-Call,  “The  Feeling  of  Fall” 

CLASS  B  DIVISION  I  (Part-time  Pho¬ 
tographers,  Newspapers  of  15,000  Circu¬ 
lation  or  More) 

SECTION  1— Spot  News 

1.  Ron  Stewart,  Greeley  (Colo.)  Daily 
Tribune,  “Confrontation” 

2.  Glen  Banner,  Kokomo  (Ind.) 
Tribune,  “Sharing  the  Pain” 

.3.  Jim  Carr,  Dubuque  (Iowa)  Telegra¬ 
ph-Herald,  “Firefighters” 

SECTION  2— Sports 

1.  Pete  J.  Gioh,  Sandusky  (Ohio)  Reg¬ 
ister,  "A  Game  of  Inches” 

2.  T.  Scott,  Monroe  (Mich.)  Evening 
News,  “Up,  Up,  and  Away” 

.3.  T.  Scott,  Monroe  (Mich.)  Evening 
News,  “Wishing” 

SECTION  3— Feature 

1.  Jim  Carr,  Dubuque  (Iowa)  Telegra¬ 
ph-Herald,  “Smalltown  Mayor” 

2.  David  F.  Penney,  Des  Moines  (Iowa) 
Tribune,  “Fallow  Deer” 

3.  Jim  Carr,  Dubuque  (Iowa)  Telcgra- 
ph-Herald,  “Pistol  Shoot” 

SECTION  4 — Picture  Series 

1.  Dana  Ewell,  Decatur  (Ill.)  Herald, 
“Fishin” 

2.  Jim  Carr,  Dubuque  (Iowa)  Tele¬ 
graph-Herald,  “Master  Shooters” 

3.  David  F.  Penney,  Des  Moines  (Iowa) 
Tribune,  “Electronic  Treasure  Hunt” 

CLASS  B  DIVISION  II  (Part-time 
Photographers,  Newspapers  of  Less  Than 
15,000  Circ.) 

SECTION  1 — Spot  News 

1.  Greg  Sorber,  Leavenworth  (Kansas) 
Times,  “Parents  Run  to  Child” 

2.  John  Renock,  Galion  (Ohio)  In¬ 
quirer,  “Snapped” 

3.  Richard  W.  Carson,  Huron  Daily 
Tribune  (Bad  Axe,  Mich.),  “Cycle 
Mishap” 

SECTION  2— Sports 

1.  Richard  W.  Carson,  Huron  Daily 
Tribune  (Bad  Axe,  Mich.),  “The  Final 
Curtain” 

2.  Patrick  Callahan,  Seymour  (Ind.) 
Daily  Tribune,  “Hoosier  Madness” 

3.  Steve  Boster,  Galion  (Ohio)  In¬ 
quirer,  “Stretch” 

SECTION  .3— Feature 

1.  Thomas  W.  Pew’,  Jr.,  Troy  (Ohio) 
Daily  News,  “Worker  of  the  World” 

2.  John  Renock,  Galion  (Ohio)  In¬ 
quirer,  “Icy  Stalks” 

1^ CONVERTING  TO  OFFSET?  ^ 

let  us  put  together  c  package  of  good 
used  and  new  cold  type  equipment  for 
you,  including  text  and  headline  ma¬ 
chines,  waxers,  etc.  We'll  help  you  select 
what  is  right  for  your  plant  at  the  price 
you  can  afford. 

•  Justowriters  •  ITS 

•  Headliners  •  Photon 

•  Compugraphic  etc. 

Write  for  our  new  list  of  used  equipment 
taken  in  trade  on  Compugraphics. 


NATIONAL  PUBLISHERS'  SUPPLY  CORP. 

Box  29,  Berlin,  Wis.  54923  •  414-361-0660 
J8  W.  22nd  St ,  NYC  10010  «  2 1 2-691-9850^ 


3.  Dana  A,  Smith,  Oelwein  (Iowa)  Dai¬ 
ly  Register,  “Spring  Thaw” 

SECTION  4— Picture  Series 

1.  Jim  Mone,  Ames  (Iowa)  Daily 
Tribune,  “Last  of  the  Handsets” 

2.  Richard  W.  Car.son,  Huron  Daily 
Tribune  (Bad  Axe,  Mich.),  “Rustic  Re¬ 
cluse” 

3.  Jim  Mone,  Ames  (Iowa)  Daily 
Tribune,  “Blind,  Teaching  Blind” 

CLASS  C  (Color  Competition  for  Both 
Full  and  Part-time  Photographers,  News¬ 
papers  of  all  Sizes) 

1.  John  Austad,  Chicago  Tribune, 
“Roundup” 

2.  Ernest  Anheuser,  Mihvaukee  Jour¬ 
nal,  “Little  Lakes” 

3.  Fritz  Mendell,  Salina  (Kansas) 
Journal,  “Working  with  Fire” 

CLASS  D  (Best  Use  of  Pictures  in 
Presentation  of  News  or  Feature  Story, 
Newspapers  of  all  Sizes) 

1.  Milwaukee  Journal 

2.  Des  Moines  Tributue 

3.  Red  Wing  (Minn.)  Republican-Eagle 


Inland  awards 

{Continued  from  page  11) 


The  complete  list  of  winners: 

Class  A 

1.  Boonville  Daily  News,  Missouri. 

2.  Estherville  Daily  News,  Iowa. 

3.  Daily  Herald-Tribune,  Grand  Prai¬ 
rie,  Alberta. 

HM.  Pioneer,  Big  Rapids,  Michigan. 

HM.  Rocky  Ford  Daily  Gazette,  Colorado. 

Class  B 

1.  Republican-Eagle,  Red  Wing,  Minne¬ 

sota. 

2.  Ames  Daily  Tribune,  Iowa. 

3.  Chippewa  Herald-Telegram,  Chip¬ 
pewa  Falls,  Wisconsin. 

HM.  Frankfort  Times,  Indiana. 

HM.  Fairborn  Daily  Herald,  Ohio. 

Cla.ss  C 

1  Daily  Herald-Telephone,  Blooming¬ 
ton,  Ind. 

2.  Manhattan  Mercury,  Kansas. 

3.  Waukesha  Freeman,  Wisconsin. 

HM.  Fond  du  Lac  Reporter,  Wisconsin. 

Class  I) 

1.  Illinois  State  Journal,  Si)ringfield. 

2.  Register-Republic,  Rockford,  Ill. 

3.  Daily  Courier-News,  Elgin,  Ill. 

HM.  Green  Bay  Press-Gazette,  Wisconsin. 
HM.  Post-Tribune,  Gary,  Indiana. 

Class  E 

1.  Detroit  News,  Michigan. 

2.  Chicago  Tribune,  Illinois. 

3.  Pontiac  Press,  Michigan. 

HM.  Windsor  Star,  Ontario. 

HM.  Milwaukee  Journal,  Wisconsin. 

Kerney  is  honored 

James  Kerney,  Jr.,  editor  and  publisher 
of  the  Trenton  (N.J.)  Times  and  Times- 
Advertiser,  received  the  1972  Minnesota 
Award  for  Distinguished  Service  in  Jour¬ 
nalism  at  the  closing  session  of  the  annual 
meeting  of  the  Inland  Association. 

Kerney  was  cited  for  service  to  his  pro¬ 
fession,  his  community,  his  state  and  to 
w'orld  press  organizations. 
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When  a  b  g 
insurance  story  breaks, 
we  can  help  you 
put  it  together. 


Keeping  up  on  car  insurance  news  today  isn't  the 
world's  easiest  assignment.  Getting  the  facts  is 
only  half  the  job. 


The  hard  part  is  understanding  them  and  making 
them  easily  understood. 

Our  Press  Relations  Department  can  help. 

You'll  get  the  straight  facts  you  want,  and 
straight  talk,  too.  Fifty  years  experience  says  we 
understand  the  insurance  business.  And  the  fact 
that  many  of  the  top  editors  and  columnists  in  the 
country  contact  us  for  information  says  we 
understand  your  field,  too. 

Give  us  a  call.  Our  staff  of  news-trained  pros 
will  fill  you  in  quickly,  and  accurately.  And 
with  an  understanding  that  comes  from  being  first 
in  car  insurance. 


Call  309/662-2521  or  309/662-2063 
Department  of  Public  Relations 
State  Farm  Insurance  Companies 
Bloomington,  Illinois  61701 


INSURANCE 


lAPA  assembly 

{Continued  from  page  10) 


(Iniportadora  y  Distribuidora  de  Papel 
S.A.).  On  the  Board  of  Directors  of  this 
corporation  there  are  representatives  of 
the  i)rovincial  press. 

“This  consortium,  which  pives  no  public 
accountinsr  of  its  operations,  contiiiues  to 
deny  newsprint  to  the  magazine  Por  Que? 

“We  have  l)een  informed,  also,  that  at 
the  t)e(rinninK’  of  1!)7:5,  the  government  of 
Peru  will  take  over  the  importation  of  all 
newsprint,  bringing  it  closer  to  its  goal  of 
a  controlled  press. 

License  to  publish 

“During  the  state  of  siege — which  has 
been  in  force  in  Paraguay  for  over  18 
years — the  executive  power  has  imposed 
censorship  on  all  newspapers.  Moreover, 
prior  government  license  is  still  being  re- 
<iuired  to  publish  newspapers. 

“In  the  last  few  months  the  situation  of 
the  press  in  Brazil,  where  there  already 
were  no  guarantees  of  the  constitutional 
rights  to  free  expression,  has  greatly  de¬ 
teriorated.  Although  the  Government  has 
had  strong  and  effective  instruments  at  its 
disposal  in  the  form  of  a  Press  law  and  a 
National  Security  Law,  it  decided  in  Au¬ 
gust  to  api)ly  new  measures  which  make 
the  outlook  for  indej)endent  newspapers 
still  darker. 

“By  order  of  the  Minister  of  Justice,  It 
is  expressly  prohibited,  under  the  terms 
of  an  official  communication,  to  publish 
News,  commentaries,  interviews  or  opin¬ 
ions  of  any  kind  on  any  relaxation  of  the 
political  climate,  on  democracy  or  on 
related  subjects;  amne.sty  to  those  whose 
political  rights  have  been  suspended,  or 
revision  of  their  case,  criticism,  commen- 
taiy  or  editorials  on  the  financial- 
economic  situation  or  on  the  problems  of 
succession  and  their  implications.  These 
orders  apply  to  any  and  all  persons,  in¬ 
cluding  former  Ministers  of  State  or  those 
who  have  occupied  high  government  posi¬ 
tions  or  functions  in  any  public  activit¬ 
ies.” 

Arbitrary  and  violent  actions 

“In  other  words,  the  press  may  not 
l)ublish  information  and  commentary  on 
any  and  all  important  subjects  directly  or 
indiiectly  related  to  the  country’s  political 
and  economic  life  or  to  its  labor  affairs. 

“The  principal  burden  of  this  policy  of 
systematic  persecution  of  the  independent 
press  falls  on  the  newspaper  O  Estado  de 
Sao  Paulo,  which  is  row  under  prior  cen¬ 
sorship  and  has  been,  in  recent  months, 
the  victim  of  uncountable  arbitrary  and 
violent  actions.  Censoiship  instructions 
are  frequently  applied  and  interpreted  by 
simple  police  agents,  on  whose  criteria 
depend  the  release,  sui)pi'ession  or  mutila¬ 
tion  of  important  commentaries  and  news 
or  of  irrelevant  copy. 

“The  only  gleam  of  light  in  this  very 
dark  picture  is  shed  by  the  Military  Jus¬ 
tice,  which  has  acted  with  a  sense  of 
responsibility  in  numerous  cases,  refusing 
to  apply  tbe  National  Security  Law  to 
newspapeimen  and  to  newspapers. 


PRESENTING  award  to  John  C.  A.  Waficins, 
lAPA  president;  Ignacio  E.  Lozano  Jr.  of  La 
Opinion,  Los  Angeles,  reads  citation  in  presence 
of  president-elect  Rodrigo  Madrigal  Nieto  and 
Mrs.  Watkins,  who  accepted  for  her  husband. 
He  was  unable  to  attend  the  meeting  because 
of  illness. 

“The  conclusion,  obviously,  is  that  free¬ 
dom  of  the  press  does  not  exist  in  Brazil. 

“The  condition  under  which  the  press  of 
Peru  operates,  makes  it  possible  to  state 
that  it  is  passing  through  a  sev^ere  crisis 
which  if  it  were  to  continue  could  lead  to 
the  total  extinction  of  its  freedoms. 

“Those  trials,  harassments  and  accusa¬ 
tions  that,  under  cover  of  the  so-called 
Freedom  of  the  Press  Statute,  aie  fre¬ 
quently  carried  out  against  independent 
newspapers  and  that  lead  them,  in  more 
than  one  instance,  to  self-censorship;  the 
depoitation  of  journalists;  the  govern¬ 
ment  tactics  intended  to  create  labor  and 
economic  problems  for  publishing  compan¬ 
ies;  the  existence  of  an  official  agency 
with  power  to  take  over  the  monopoly  of 
the  import  of  newsprint,  are  all  factors 
that  no  doubt  eclipse  tbe  freedom  of  the 
piess  in  Peru. 

“In  Ecuador,  a  military  order  estab¬ 
lishes  prior  censorship,  which  although 
not  presently  enforced  on  a  national  basis, 
supports  abusive  local  practices  by  agents 
of  the  regime. 

Journalists  in  exile 

“In  Bolivia,  independent  newspapers 
are  again  to  operate  freely.  But,  due  to 
the  political  convulsions  of  the  last  few 
years,  a  number  of  Bolivian  newspaper¬ 
men  are  constrained  to  live  outside  of  the 
country.  Some,  at  least,  were  expelled  for 
.sj)ecific  acts  that  have  nothing  to  do  with 
their  role  as  journalists. 

“In  Uruguay,  the  press,  like  other  insti¬ 
tutions,  suffers  restrictions  imposed  in 
connection  with  the  government’s  inteinal 
problems.  Apart  from  that,  the  press  of 
Uruguay  inform.s,  comments  and  criticizes 
as  it  .sees  fit. 

“In  Argentina,  Law  19,792— now  in 
force — added  a  clause,  relating  to  the  dis¬ 
tribution  of  broadcasting  through  any 
communication  media  of  any  information 
coming  fiom  illicit  associations,  to  -Article 
212  of  the  Penal  Code.  The  measures 
adopted  against  some  publications  as  a 
consequence  of  this  clause  impair  the 
freedom  of  the  press  in  -Argentina. 

“In  Guatemala,  while  there  are  no 
formal  official  restrictions  the  political 
situation  is  such  that  the  climate  is  not 
conducive  to  free  expression. 

“In  the  United  States,  a  country  with  a 
long  tradition  of  liberty  and  an  absolutely 
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free  press,  a  certain  uneasiness  prevails 
due  to  the  attempts  to  obtain  prior  censor¬ 
ship  by  judicial  means.  The  means  used  in 
this  country  in  order  to  resort  to  the 
Courts,  to  compel  reporters  to  reveal  their 
confidential  sources  of  information,  also  is 
disquieting. 

“All  the  activities  of  lAPA,  summar¬ 
ized  in  this  report  have  brought  it  under 
increasing  attacks,  both  of  the  Left  and 
the  Right,  from  government  officials  and 
sometimes  even  from  a  sector  of  the  pub¬ 
lic. 

“Knowing  what  inspires  those  attacks 
we  must  expect  that  they  will  increase  in 
the  years  to  come.  We  do  not  fear  them, 
and  we  are  prepared  to  repel  them  with 
the  most  powerful  weapon:  the  sword  of 
the  truth.  lAPA  has  grown  not  because  of 
powerful  members  or  because  it  has 
bowed  its  head  before  anything  other  than 
basic  human  rights.  It  has  grown  and 
prospered  because  of  the  battles  it  has 
waged  for  the  preservation  of  the  press  in 
this  Continent.” 

Union  with  broadcasters 

At  the  close  of  its  sessions,  the  lAPA 
general  assembly  in  formal  resolutions: 

•  Called  for  closer  connections  between 
broadcast  and  newspaper  organizations  in 
tbe  hemispbere  for  joint  actions  in  the 
growing  number  of  mutual  problems; 

•  Authorized  communications  with  the 
Brazilian  regime  requesting  full  rein¬ 
statement  of  freedom  of  expression  there; 

•  Called  on  the  president  of  Haiti  to 
restore  freedom  of  the  press  there  as 
promised ; 

•  Declared  that  because  of  strict  cen¬ 
sorship  in  Panama  there  is  a  “somber 
parallel”  between  the  press  of  that  country' 
and  the  one  of  Cuba; 

•  Called  on  tbe  government  of  Par¬ 
aguay  to  rescind  its  decree  authorizing 
the  executive  to  close  down  newspapers 
without  court  action ; 

•  Requested  the  Argentine  government 
to  rescind  import  duties  on  newsprint  and 
to  repeal  a  new  law  that  vitiates  press 
freedom.” 

•  Deplored  the  jailing  of  a  U.S. 
newsman  for  refusing  to  reveal  his  confi¬ 
dential  information. 

The  as.sembly  voted  to  make  John  R. 
Herbert,  formerly  of  the  Quincy  (Mass.) 
Patriot  Ledger  and  lately  of  the  Ponton 
Herald  Traveler,  a  life  member  of  the 
I.AP.A  for  his  continuing  w'ork  with  the 
lAPA  Technical  Center  and  his  influence 
in  starting  it  L5  years  ago. 

• 

Drug  store  profiles 

The  Tampa  (Fla.)  Tribune-Times  has 
issued  “The  Tampa  ’72  Profile  of  Drug 
Store  Customers”.  Beginning  with  loca¬ 
tion  of  major  drug  store,  the  composition 
of  the  Hillsborough  County  Market  is 
presented  by*  demographic  categories. 

• 

Ad  sales  manager 

Richard  W.  Carpenter,  vicepresident¬ 
marketing,  Philadelphia  Bulletin,  an¬ 
nounced  the  appointment  of  Jerry  Bech- 
told,  Richard  Elias  and  Richard  Wilson  to 
the  positions  of  divisional  sales  managers. 
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Dudman  describes 
war  after  a  visit 
to  North  Vietnam 

Richard  Dudman,  chief  Washington  coi-- 
respondent  of  the  St.  Louis  Post-Dispatch, 
has  returned  from  a  two- weeks  assign¬ 
ment  to  North  Vietnam  which  produced  a 
10-part  series  examininp:  the  other  side  of 
the  war. 

Dudman,  54,  was  the  fourth  American 
newspaperman  admitted  this  year  to 
North  Vietnam.  He  had  been  seeking  a 
visa  to  that  country  for  seven  years. 

His  series  was  published  in  the  Post- 
Dispatch  and  w'as  syndicated  in  15  U.S. 
newspapers  and  seven  abroad.  The  arti¬ 
cles,  written  in  the  U.S.,  were  illustrated 
by  a  selection  from  700  photographs  he 
took. 

The  stories  disclosed  how  Hanoi  has 
been  able  to  counter  massive  bombing  at¬ 
tacks  by  dispersing  war  materials 
throughout  the  country,  turning  Noi'th 
Vietnam  into  a  gigantic  warehouse.  Other 
reports  examined  bombing  effects  and  life 
in  Hanoi.  He  also  obtained  an  interview 
with  Premier  Pham  Van  Dong,  which  be¬ 
gan  in  a  bomb  shelter  during  an  air  raid 
alert. 

In  1970,  when  covering  the  U.S.  inva¬ 
sion  of  Cambodia,  Dudman  and  two  other 
reporters  were  captured  by  communist 
guerrillas  in  the  Parrot’s  Beak  area.  They 
were  released  after  40  days. 

• 

Ripley  cartoons  used 
to  spark  voting  drive 

It  was  “Believe  It  Or  Not”  day  in  New 
York  (October  20),  where  the  Ripley  car¬ 
toon,  a  King  feature  in  300  newspapers, 
was  the  subject  of  city-wide  promotion, 
sponsored  by  a  Friends  of  Ripley  Commit¬ 
tee. 

With  all  the  hoopla  usually  associated 
with  the  late  flamboyant  Robert  L.  Ripley, 
the  “Believe  It  or  Not”  day — proclaimed 
by  Mayor  Lindsay — featured  a  “Your 
Vote  Can  Count”  theme,  built  around  the 
Ripley  series  which  showed  how  a  single 
vote  influenced  three  Presidential  elec¬ 
tions  and  a  score  of  other  marvels  of  the 
balloting  procedure. 

The  cartoon  is  now  drawn  by  Paul 
F  rehm  seven  days  a  week.  The  Ripley 
trademark  is  owned  by  Ripley  Interna¬ 
tional,  Ltd.,  a  public  company  based  in 
Toronto. 

• 

China  book  serial 

Beginning  October  29,  a  five-part  series 
extracted  from  Peail  S.  Buck’s  latest 
book,  “China:  Past  and  Present,”  will  be 
released  by  Enterprise  Features,  a  divi¬ 
sion  of  Newspaper  Enterprise  Associa¬ 
tion.  The  package  will  also  include  an 
interview  with  the  Nobel  and  Pulitzer 
prize  winning  author,  conducted  at  her 
Danby,  Vermont,  home  just  prior  to  her 
recent  illness. 
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Nepalese  news  agency  i 

linked  into  AP  wire  I 

The  Associated  Press  began  (October  1) 
transmitting  its  world-wide  news  service 
to  the  newspapers  and  radio  network  of 
the  Himalayan  kingdom  of  Katmandu, 
Nepal. 

The  Nepalese  news  agency,  Rashtriya 
Samachar  Samiti  (RSS)  began  intercept¬ 
ing  in  Katmandu  the  AP  news  report 
transmitted  by  radioteletype  from  Lon¬ 
don.  RSS  handles  the  re-distribution  of 
the  service  to  the  daily  and  weekly  news¬ 
papers  and  the  radio  network  in  Nepal. 

RSS,  headed  by  General  Manager  Gov- 
inda  Prasad  Pradhan,  was  founded  in 
1962. 

Myron  Belkind,  AP’s  chief  of  bureau  I 
came  from  New  Delhi  to  Katmandu  for  | 
the  inauguration.  j 

•  j 

Cartoonist  wins  $300  j 
in  international  test  I 

Wayne  Stayskal,  Chicago  Today  editori¬ 
al  cartoonist,  won  fourth  place  out  of  578 
entries  from  49  nations  in  the  Interna¬ 
tional  Salon  of  Cartoons  competition. 

He  was  awarded  a  $300  cash  prize  in 
the  competition,  which  is  conducted  by  the 
Pavilion  of  Humor  at  the  Man  And  His 
World  exposition  in  Montreal.  The  Coca 
Cola  Co.  sponsored  the  contest. 

Stayskal  won  the  prize  for  an  editorial 
cartoon  depicting  a  scientist  who  created 
life  in  a  test  tube,  only  to  have  it  evolve 
into  a  missile-firing  man. 

i 

Marilyn  Lane  writes 
about  assassinations 

An  eight-part  series  on  the  entire  .spec¬ 
trum  of  assassination  titled  “Will  He/She 
Grow  Up  to  Kill  the  President?”  is  sched¬ 
uled  for  distribution  by  New  Era 
F'eatures  of  New  York. 

Marilyn  Lane  said  she  interviewed  psy¬ 
chologists  and  hundreds  of  young  people 
throughout  the  country.  Secret  Service 
data  i)rovided  statistics.  Women  as  poten¬ 
tial  assassins  are  discussed. 

Ms.  Lane  formerly  wrote  for  the  Miami 
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Financial  Notes  By  Robert  C.  Davis 


Gannett  Company’s  nine-month  i-e- 
port  for  the  period  ending  September  24 
showed  income  of  $15.8  million,  compared 
with  $13.4  million  for  the  same  period  in 
1971.  Net  income,  reflecting  goodwill  am¬ 
ortization,  $52.5,372  ($98,647  in  1971),  off¬ 
set  hy  extraordinary  gains  of  $197,464 
($107,431  loss  in  1971),  amounts  to  $15,- 
480,379  or  76  cents  a  share  as  opposed  to 
66  cents  a  .share  last  year.  Revenues  of 
$205.9  million  were  up  179^  from  $175.9 
million  in  1971. 

For  the  quarter,  net  earnings  per  share 
were  23  cents,  compared  with  20  cents  last 
year,  on  net  income  of  $5  million  against 
$4.4  million  a  year  ago.  Revenues  for  the 
quaider  were  also  up  1795-  to  $69  million 
from  $59  million. 

The  company  noted  that  the  level  of 
eamings  was  somewhat  reduced  by  the 
cost  of  improvement  programs,  including 
expanded  news  coverage  and  presenta¬ 
tion,  which  began  in  July  at  several  Gan¬ 
nett  newspapers. 

*  *  * 

Harte  Hanks  Newspapers  Inc.  reported 
earnings  in  the  first  quarter  of  its  fiscal 
year,  ending  September  30,  as  $983,459 
before  extraordinary  items  and  $1,171,815 
after  extraordinary  items  on  revenues  of 
$16,321,540.  Year  ago  earnings  were  $742,- 
345  on  revenues  of  $12,812,670.  Per  share 
earnings  were  up  from  20c  to  25c  (bei) 
and  30c  (aei).  Figures  w’ere  restated  for 
two  acquisitions. 

*  * 

Booth’s  profits  up — Booth  Newspapers 
Inc.  reported  earnings  per  share  for  the 
nine-month  period  ending  September  30 
climbed  to  $1.30  from  $1.15  for  the  same 
period  a  year  ago.  For  the  quarter  earn¬ 
ings  rose  to  46  cents  a  share  from  42 
cents. 

The  Michigan-based  group’s  net  profits 
for  the  third  quarter  rose  to  $1.83  million 
from  $1.67  million,  a  9.79^  increase.  For 
the  nine  months,  the  profit  advance  was 
13''f  to  $5.18  million  from  $4.59  million. 

♦  #  * 

Dow  Jones  gains — ^Earnings  per  share 
for  the  nine-month  period  reported  by 
Dow  Jones  &  Co.,  publishers  of  the  Wall 
Street  Jounttil  and  other  newspapers,  in¬ 
creased  to  95  cents  a  share  from  71  cents, 
not  including  a  special  credit  of  $2,044,- 
000,  resulting  from  a  stock  sale.  Including 
the  credit,  1971’.s  figure  was  85  cents  a 
share. 

Net  income  rose  to  $14.3  million  from 
$12.8  million  and  revenues  were  $118.5 
million  from  $105  million. 

4c  * 

Multimedia  Inc.  Earnings  for  the  nine- 
month  period  were  $1.43  a  share  compared 
to  $1.22  a  year  ago  based  on  net  income 
of  $3.8  million  compared  to  $3.2  million  a 
year  ago.  For  the  quarter  the  figures  were 
up  to  48  cents  a  share  against  41  and  $1.3 
million  to  $1.1. 

On  a  fully  diluted  basis,  earnings  per 
share  are  reduced  to  $1.31  in  the  nine 
months  against  $1.13  a  year  ago,  and  44 
cents  in  the  quarter  compared  with  38 
cents.  The  group  publishes  dailies  in  the 
Carolinas  and  Alabama. 


Time  Inc.  magazines  up — A  139r  gain 
in  eamings  per  share  was  reported  by 
Time  Inc.  in  the  third  quarter,  the  seventh 
consecutive  quarter  earnings  rose  109'f  or 
more.  The  company  attributed  the  gain  “to 
the  improved  showing  of  the  magazine 
divisions’’  and  a  59^^  increase  in  magazine 
advertising  revenues. 

For  the  quarter,  income  was  $3  million 
or  42  cents  a  share  on  revenues  of  $140 
million,  compared  to  $2.7  million  or  37 
cents  a  share  on  revenues  of  $140.7  mil¬ 
lion. 

For  the  first  nine  months,  net  income 
before  extraordinary  items  was  $15.3  mil¬ 
lion  or  $2.10  a  share  on  revenues  of  $444.5 
million,  against  $13.7  million  or  $1.89  a 
share  on  i-evenues  of  $435.1  a  year  ago. 

The  extraordinary  item,  amounting  to 
$1.6  million  or  22  cents  a  share  results 
from  the  sale  of  Indianapolis  radio  sta¬ 
tions.  It  raises  income  to  $4.7  million  or 
64  cents  a  share  for  the  quarter.  Final 
net  income  totals  were  $28.3  million  or 
$3.88  a  share  for  the  first  nine  r.  onths. 

*  *  * 

CZ  income  up  209^ — Crown  Zellerbach 
has  reported  third  quarter  sales  up  79^  and 
income  up  20' 1  for  the  period;  earnings 
per  share  were  50  cents  compared  to  42  on 
net  income  of  $12  million  against  $10 
million  a  year  ago. 

For  nine  months,  the  papermaker’s 
earnings  rose  to  $1.32  a  share  from  $1.05. 
However,  a  $9  million  special  charge  re¬ 
duces  income  to  $22.8  million  or  94  cents  a 
share.  The  charge  results  from  the  estab¬ 
lishment  of  a  $9  million  reserve  “to  cov¬ 
er  total  abandonment  of  an  uneconomic 
pulp  and  paper  mill’’  operated  by  its 
Canadian  subsidiary. 

*  ♦  ♦ 

Harris-Infertype  quarterly  earnings  per 
share  rose  to  55  cents  from  48  on  a  net 
income  increase  to  $3.5  million  from  $3 
million.  Sales  climl)ed  to  $88  million  from 
$81.3.  Costs  of  closing  its  Harris  Seybold 
Division  in  Dayton  will  be  taken  into  or¬ 
dinary  operating  expenses,  rather  than  a 
special  write-off,  it  was  repoited.  The 
Dayton  plant,  which  produced  power  pa¬ 
per  cutters,  was  losing  markets  to  foreign 
manufacturers,  the  company  said. 

*  4c  4: 

Subsidiaries  help — New  York  Times 
Company’s  quarterly  report  said  subsidi¬ 
aries  accounted  for  “.substantially  all’’  of 
the  company’s  net  income  for  the  quarter 
and  approximately  57  per  cent  of  pre-tax 
earnings  for  nine  month.s. 

Income  for  the  third  quarter  was  $2 
million,  or  17  cents  a  share,  on  revenue 
of  $77.2  million,  compared  to  $2  million, 
or  17  cents  a  share  on  revenues  of  $68.5 
million  a  year  ago. 

An  extraordinary  item  of  $1.2  million 
or  11  cents  a  share  from  the  sale  in  July 
of  50  percent  interest  held  by  Times  sub¬ 
sidiary  Family  Circle  in  the  English  firm, 
Stanbrook  Publications  Ltd.,  raises  net 
income  to  $3.2  million  or  28  cents  a  share. 

For  the  nine-month  period,  not  includ¬ 
ing  the  non-recurring  credit,  income  was 
$7.2  million,  or  62  cents  a  share,  on  reve¬ 


nues  of  $238.8  million  as  opposed  to  $7.2 
million  or  61  cents  a  share  on  revenues  of 
$213.4  million.  With  the  special  credit, 
net  income  totaled  $8.4  million  or  73  cents 
a  .share. 

The  company  said  it  was  unable  to  tui*n 
revenues  into  profits  because  of  increased 
costs  covering  political  conventions  and 
campaigns  financing  its  home  delivery 
program  and  higher  labor  costs,  without 
corresponding  productivity  gains. 


Past  week’s  range 
of  stock  prices 


NEWSPAPERS 

American  Financial  Corp.  (OTC) 

Booth  Newspapers  (OTC)  . 

Capital  Cities  Bdcstg.  (NYSE)  . 

ComCorp.  (OTC)  . 

Cowles  Comm  (NYSE)  . 

Dow  Jones  (OTC)  . 

Downe  Comm  (OTC)  . 

Gannett  (NYSE)  . 

Harte  Hanks  (OTC)  . 

Jetferson-Pilot  (NYSE)  . 

Kniqht  (NYSE) 

Lee  Enterprises  (AMEX) 

Media  General  (AMEX)  . 

Multimedia  (OTC)  . 

New  York  Times  (AMEX)  . 

Pana«  (OTC)  . 

Post  Corp.  (Wise.)  (OTC)  . 

Ouebecor  (OTC) 

Ridder  Publications  (NYSE) 

Southam  Press  (CE)  . 

Thomson  Newspapers  (CE)  . 

Time  Inc.  (NYSE)  . 

Times  Mirror  (NYSE)  . 

Toronto  Star  (CE) 

Washington  Post  (AMEX) 

•  After  3-for-l  split 


SUPPLIERS 

Abitibi  (CE)  . 

Addressograph  Multi  (NYSE) 
Alden  Electronics  (OTC) 

Altair  (OTC) 

B.  C.  Forest  (CE) 

Berkey  Photo  (NYSE) 

Boise  Cascade  (NYSE) 
Compugraphic  (AMEX)  . . 

Compuscan  (OTC) 

Crown  Zellerbach  (NYSE)  ..  . 

Cutler-Hammer  (NYSE)  . 

Datascan  (OTC)  . 

Oayco  (NYSE)  . 

Digital  Equipment  (NYSE)  . 

Domtar  (AMEX) 

Dow  Chemical  (NYSE) 

Eastman  Kodak  (NYSE) 

Ehren-eich  Photo  (AMEX) 

Eltra  (NYSE) 

General  Electric  (NYSE) 

Georgia  Pacific  (NYSE) 

Grace.  W.  R.  (NYSE) 

Great  Lakes  Paper  (CE) 

G'eat  No.  Nekoosa  (NYSE) 

Harris  Intertype  (NYSE) 

Inmont  (NYSE) 

International  Paper  (NYSE) 

Itek  Corp.  (NYSE) 

Kimberly  Clark  (NYSE)  . 

LogEtronics  (OTC)  . 

MacMillan.  Bloedel  (CE) 

Milgo  Electronics  (AMEX) 

Millmaster  Onyx  (AMEX)  . 

Minnesota  Min.  t  Mfg.  (NYSE) 
No.  American  Rockwell  (NYSE) 

Photon  (OTC)  . 

Richardson  (NYSE)  . 

Singer  (NYSE)  . 

Southland  Paper  (OTC)  . 

Southwest  Forest  Ind.  (NYSE)  . 

Sun  Chemical  (NYSE)  . 

Wheelabrator-Frye  (NYSE) 

White  Consolidated  (NYSE)  . 
Wood  Industries  (AMEX)  . 
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ADVERTISING  AGENCIES 

Doremus  (OTC)  .  12  1 1 34 

Doyle.  Dane.  Bernbach  (OTC) .  23%  2034 

Foote.  Cone.  Belding  (NYSE)  .  11%  1034 

Grey  Advertising  (OTC)  .  15%  I41/4 

Interpublic  Group  (NYSE)  .  271/4  2434 

Needham.  Harper  t  Steers  (OTC)  .  28%  24% 

Ogiivy,  Mather  (OTC)  .  35%  30 

PKL  Co.  (OTC)  .  —  *4 

J.  W.  Thompson  (NYSE)  . .  25  25 

Tracy-Locke  (OTC)  .  4%  4 

Wells  Rich  Greene  (NYSE)  .  19%  185/, 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


CRIME  &  COURTS 

STOCK  MARKET 

POPULAR,  low-pricefl  weekly  on 
crime/ court  topics.  Offset/ mimeograph. 
Free  trial.  Public  Insights.  Box  2524, 
N.  Hollywood,  Calif. — 91602. 

WALL  STREET  Closing  Prices.  Syn- 
dicatetl  Features  sent  by  facsimile 
transmission.  Camera  ready  copy  in 
minutes.  Teletypist  Service.  1133 
Broadway,  New  York,  N.  Y.  10010. 

ENVIRONMENT 

TV  EDITORIAL 

■‘N  VIRONMENT" - Write  now 

for  FREE  samples.  Weekly  750-word 
feature  keeps  your  readers  aware  of 
today’s  major  topic.  Free  airmail  serv¬ 
ice.  Your  terms  offer  welcome.  Norm 
Davis,  1915  Chevy  Chase  Blvd..  Chevy 
Chase,  Md.  20015. 

F  YOU  ARE  PRESENTLY  usin 
<ome  kiml  of  TV  programming,  our 
TV  editorial  service  sould  l)e  of  in 
terest  to  you.  We  offer  a  complete  T3 
'Mlitorial  service  with  photos,  editorin 
features,  program  highlights,  colo 
separations  and  customized  TV  listin*-: 
for  your  area.  All  material  is  juslifie<i 

HUMOR 

lications.  Inc.,  2112  McKinney  Av.. 
Dallas,  Texas  75201. 

-GEE  WHIZ,  BOSS”— Weekly  humor 
feature  by  Eleanor  Harris,  nation’s 
funniest  gal.  Hilarious  account  of 
swinsing  secretary  who  sees  all  bosses 
as  husband  material  and  all  husbands 
:is  immaterial.  Now  in  21  newspapers. 
Samples:  Eleanor  Harris,  c/o  Miami 
Review,  P,0.  Box  689,  Miami,  Fla, — 
33101, 


HOMESPUN  HUMOR  of  Hollywood's 
Pat  Buttram  available  twice  weekly. 
Famous  as  after  dinner  siieaker  and 
M/C,  Buttram  hits  the  funny  bone 
with  every  column.  Samples  from 
Capitol  News  Service,  Room  400,  State 
Capitol,  Sacramento,  California  9,5814. 


SENIOR  CITIZENS 


"SENIOR  CITIZENS’  AMETtlCA"— 
New,  Authoritative,  Hard-Hitting, 
Weekly  Feature  Column  (650  Words), 
a  Circulation  and  Advertising  Builder 
Reaching  the  Heart  of  America,  FREE 
OFraR  !  Write  for  Two  Great  Sample 
Columns  Without  Obligation,  Write: 
Harrison  Brody,  Senior  Citizens’ 
America,  Suite  556,  55  W,  42nd  St., 
New  York,  N,Y.  10036, 


WE  CAN  SUPPLY  YOU  with  a  week 
ly  TV  Program  Log  complete  witi 
network  storylines  and  movie  high¬ 
lights.  Only  stations  viewed  in  your 
are.a  are  include<I.  Material  is  sent  to 
you  alre.ady  typeset  in  camera-ready 
veloxes.  set  12  pica  measure  and  ar 
rives  in  your  plant  at  your  specifiec 
deadline.  Our  10  years  experience  pro 
diicing  complete  and  accurate  TV  I.,ogs 
speaks  for  itself.  Samples  and  rates. 
Box  940,  Editor  &  Publisher. 

IF  YOU  NEED  A  QUALITY  TV  maga¬ 
zine  supplement  let  us  show  you  ours. 
We  offer  a  Imund  7 ',5  by  10%  quality 
TV  magazine  customized  for  your 
newspaiier.  We  take  care  of  all  the 
editorial  features,  TV  listings,  printing 
and  guarantee  a  profit  before  publica¬ 
tion.  For  further  details  write  Tel 
Aire  Publications,  Inc.,  2112  McKinney 
Av..  Dallas,  Texas  75201. 


ON  WINES,  graphic  information.  Re¬ 
quest  samples.  Bill  Sonstein,  P.O.  Box 
11278,  Elkins  Park.  Pa.  19117. 


ROBERT  N,  BOLITHO,  newspapers, 
magazines:  appraisals,  consulting. 

Krehbiel-Bolitho  Newspaper  Service. 
Box  133,  Emporia,  Kans.  (316)  342-5280. 


IT’S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per- 
wnality  and  ability  of  the  buyer.  ’This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant,  Mich.  48858. 


NEWSPAPERS  FOR  SALE 


MOUNTAIN  STATE  exclusive  week¬ 
ly,  near-new  3-unit  offset  press,  Comp- 
ujjraphic,  isolated,  county  seat.  $40,000 
down.  J.  A.  Snyder,  Newspaper 
Broker.  2234  E.  Romneya  Dr.,  Ana¬ 
heim.  Cal.  92806. 


P'lE  2  W-EKT  Y  SHOPPER— Gross 
50M,  net  20M.  Great  opportunity  for 
aU  salesman.  $2.>M  down.  Box  1472, 
Editor  &  Publisher, 


MOUNTAIN  STATE  daily,  new  2-unit 
offset  press,  photocomposing  machine, 
{frowinj?  area,  scenic  sportsman’s  par¬ 
adise.  $90,000  down,  financial  refer¬ 
ences.  J.  A.  Snyder,  Newspaper 

Broker,  2234  E.  Romneya  Dr..  Ana- 
htMm.  Calif.  92806. 

WELL  ESTABLISHED  profitable  mag¬ 
azines  for  sale.  Two  titles  publishe<l 

on  alternating  bi-monthly  schedules. 
Grossed  over  $81,000  fiscal  year  just 
ended.  Selling;  for  $60,000  with  26% 
down,  balance  at  6%  interest.  5  years. 
Write  Box  1558.  Editor  &  Publisher. 

Rocky  Moiint.’iin  Newspapers 
BILL  KING  ASSOCIATES 
2025  F(H)thills  Rd.,  Golden.  Colo.  80401. 
(.303)  279-6345 

ZONE  4 ;  Weekly  duo.  $700M  plus 
jrross,  county  le^ral  since  1800’s,  latest 
offset.  hi-income,  hi-Kfowth  locale, 
could  pro  daily,  financial  references. 

Box  1577,  E<litor  &  Publisher. 

AVAILABLE 

Newspapers,  radio.  TV,  CATV,  banks, 
saving  &  loans.  Write  fully: 

J.  N.  WELLS  &  COMPANY 
P.  O.  Box  64  Wheaton,  Ill.  60187 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


EXPERIENCED  AND  SUCCE.SSFUL  Negotiations  for  sales,  purchasing,  ap- 
publishe'r  starting  new  Zone  4  daily  praising  of  newspapers  our  business, 
seeks  several  $50,0(10  investors  for  an-  CLARENCIE  W,  TABB  &  ASSO„ 
ticiiiated  return  of  15'7  or  lietter,  c,,  . 

Write  Box  1596,  Editor  &  Publisher,  Rulers  Street 

Houston,  Texas — 77005 
Ph  (713)  664-9414 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE,  TAX. 
partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  M.  R, 
Krehbiel,  Box  88,  Norton.  Kans.  67634. 


NEWSPAPER  BROKERS 


CONFIDiaiTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 
in  Eastern  states 
W.  B.  GRIMES  &  CO. 
National  Press  Building 
Washington,  D.C.  20004 
(202)  NAtional  8-1133 

SYD  S.  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
SALES.  SERVICES.  MANAGEMENT 
134  S.  Panama  St.,  P.O.  Box  7267 
Montgomery,  Ala.  (205)  262-2411 


Authorized  by. 


Clattification 


The  DIAL  Agency.  1503  Nazareth, 
Kalamazoo,  Mich.  49001.  Ph ;  349-7422. 
’’America’s  No.  1  Newspaper  Broker.” 


BILL  MATTHEW  COMPANY 

Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (813)  446-0871  day¬ 
time;  (813)  733-8053  nights;  or  write 
Box  3364  Clearwater  Beach,  Florida 
33515.  No  obligation,  of  course. 


MEL  HODELL,  Broker 
Sales-Appraisals- Consultation 
1388  N.  Euclid,  Upland.  Calif.— 91786 


JOSEPH  A.  SNYDER.  BROKER  § 

Western.  Mid-Western  Newspapers  = 

2234  E.  Romneya,  Anaheim,  Cal.  92806  ;;)||| 


□  Assign  a  box  number  and  mail  my  replies  daily  m 

To  Run: - Weeks _ Till  Forbidden  B 

Please  indicate  exact  classification  in  which  ad  is  to  app  r.  H 

Mail  to:  editor  &  publisher  •  aso  Diim  Ave.  •  New  York,  Y.  10022  ■ 
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ANNOUNCEMENTS 


NEWSPAPERS  W' ANTED 


ANNOUNCEMENTS 


PERIODICAL  SVBSCRIPTIONS 


MACHINERY  &  SUPPLIES 


COMPOSING  ROOM 


MACHINERY  &  SUPPLIES 


PRESSES  &  MACHINERY 


WIC  IIAVE  qUALIl'lEI)  ItUYEnS  for 
dailies  and  Inige  weeklies.  Information 
sti'irlly  conlidential. 

DIXIE  NEWSrAPEUS.  INC. 

P.O.  Uox  4'.I0,  Cadsden,  Ala.— 3.i90'.! 
Ph:  (2o:i)  .n46-33.')6 

WE  HAVE  SOLID  BUYERS  FOR 
TOP  DAILIES  AND  WEEKLIES 
Newspaper  Service  Company,  Inc. 
P.O.  Dr.  12428,  Panama  City,  Fla, 


CLASSIFIED 

Advertising  Rnles 
"POSITIONS  WANTED" 
IPoyoble  with  order! 

4-witki  $1,10  per  line,  iier  issue 

3-weeks  S1.20  per  line,  per  issue 

2-weeks  S1.30  per  line,  per  issue 

1-week  $1.40  per  line. 

Count  5  average  words  per  line 
or  3S  characters  and/or  spaces 
3  lines  minimum  (No  abbreviations) 

Add  SOc  per  insertion  for  box  service  and 
count  as  an  additional  line  in  your  copy. 
Air-iiiail  service  on  box  numbers  alto 
available  at  $1.00  extra. 


Do  not  send  irreplaceable  clippings, 
etc,  in  response  to  'help  wanted' 
advertisements  until  direct  request  it 
made  for  them,  E&P  cannot  be  re¬ 
sponsible  for  their  return. 


-'ALL  OTHER  CLASSIFICATIONS" 
(Rtffllffanca  tbould  accompany  claa- 
tiflad  copy  when  tubmlHod  unittt 
credit  hat  been  ettablithed.l 

4-weeks  $1.60  per  line,  per  issue 

3-witkt  .  $1,70  per  line,  per  ittue 

2-wtcks  . $1,80  per  line,  per  ittue 

1-wctk  $1,90  per  lint. 

Count  5  average  words  per  line 
or  38  characters  and/or  spaces 
3  lines  minimum  (No  abbreviations) 

Add  SOc  per  insertion  for  box  service  and 
count  as  an  additional  line  in  your  copy. 
Air-niail  service  on  box  numbers  also 
available  at  $1.00  extra. 

PLEASE  INDICATE  EXACT  CLASSI¬ 
FICATION  IN  WHICH  AD  IS  TO 
APPEAR. 

DISPLAY— CLASSIFIED 
The  use  of  borders,  boldface  type,  cuts 
or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display- 
classified  is  $3.45  per  agate  line — $48.30 
per  column  inch  minimum  space. 


WEEKLY  CLOSING  TIME 
Tuotclay,  4:30  PM  New  York  time 

Box  numbers,  which  are  mailed  each  day 
at  they  are  received,  are  valid  for  1-year. 

Editor  &  Publisher 
850  Third  Ava..  N.Y..  N.Y.  10022 
(212)  752-7050 


FREELANCER'S  NEWSLETTER:  the 
semimonthly  forum  where  publishers 
announce  their  needs  for  freelance 
help  on  editorial/graphics  projects.  An 
invaluable  tool  for  writers,  artists, 
editors,  photographers,  indexers  and  all 
who  freelance  in  publishing.  $16.00 
yearly.  New  Subscription  Department. 
250  W.  67th  St..  New  York,  N.Y. 
10019. 


PRINTERS  WANTED 


WANTED:  PUBLISHER  AND 
PRINTER  for  weekly  sensational  tab¬ 
loid  newspajier.  Write  Box  1421,  Bxii- 
tor  &  Publisher. 


MACillNERY  &  SUPPLIE.S 


COLD  TYPE 


NEW  40  PAGE  CATALOG  from 
America's  leading  distributor  of  cold 
type  paste-up  supplies  and  equipment. 
Hundreds  of  items  illustrated,  with 
quantity  prices.  For  your  free  copy, 
call  or  write: 

MIDWEST  PUBLISHERS 
SUPPLY  COMPANY 
4640  N.  Olcott  Ave. 

Chicago.  111.  60656 
(312)  867-4646 


COMPOSING  ROOM 


JUSTAPE  STANDARD  S/N  2024. 
with  spare  reader,  spare  punch  and 
spare  parts  kit.  Fairchild  Scan-a- 
Graver  with  700  sheets  of  8  x  10 
plastic.  Comets  S/Ns.  1107,  861,  950 
with  'ITS  units.  Linotypes  models  Nos. 
8,  14,  and  32  with  quadder  and  saw. 
Hammond  thin-type  automatic  glider 
saw.  Turtles,  chases  and  galleys.  All 
equipment  in  excellent  condition.  Any 
reasonable  offer.  Contact  Bill  Metz- 
field  or  Dale  Eberly,  Public  Opinion. 
77  N.  Third  St.,  Chamhersburg,  Pa. 
17201.  Phone  (717)  264-6161. 

PHOTON  560-  $15,000.  Four  years 
old,  12  lenses.  Digital  PDP-8  computer 
with  DEC  TAPE  control— $15,000. 
Five  years  old.  Both  in  excellent  con¬ 
dition,  used  daily  for  production  of  our 
newspaper.  Dick  Paynter,  The  Messen¬ 
ger,  Athens,  Ohio.  (614)  593-5073. 

LIQUIDATION — 2  Photon  560's,  parts, 
4  discs,  IBM  1130  programs,  Com- 
pugraphic  2961,  Nolan  2  ton  Meltivator, 
Model  29,  31  and  5  Linos  with  mats 
(Corona,  Spartan,  Bodoni,  Garamond). 
magazines,  electric  Ludlow  with  mats 
(Tempo,  Bodoni,  Garamond.  Coronet. 
Hauser,  Karnak),  Elro<l,  3  repro  proof 
presses  to  full  iiage,  chases,  turtles, 
etc.  Excellent  Condition.  Available 
February  15th.  but  want  to  sell  now. 
Press  Publications,  Elmhurst,  111.  (312) 
834-0900. 


ALL  PRICED  TO  SELL  Immediately — 
Elconolith  Plate  Maker,  standard;  Tele¬ 
type  setter  ATF  8  and  10  pt. ;  Proof 
Dryer,  standard  size;  Schaffer  large 
waxer  pw  752  model;  Arkay  F  186 
Print  Dryer;  Model  720  Headliner. 
Write  P.O,  Box  423,  West  Haven, 
Omn.  06516,  or  phone  (203)  933-1000. 

.lU.STO  WRITERS- Large  selection  of 
excellent  trade-ins,  for  rent-lease,  or 
for  sale  easy  terms.  NAPSCO,  Berlin, 
Wise.,  and  18  W  22  N.Y.C.  lOOIO 


ALL  MODELS 

Linotypes — Intertyiies —  Liidlows 
PRINTCRAFT  REPRF-SENTATI VES 
136  Church  Street,  N.Y.,  N.Y.  10007 

CAN'T  GO  OFFSET?  Letterpress  bet¬ 
ter  with  jmDuraluminum  Base.  3444 
Country  Club  Dr.,  Medina,  Oh- -44256. 

J  USTOWRITERS,  rebuilt  by  Friden 
trained  personnel.  Large  selection  of 
ly|)e  styles.  Flexowriters — Input  units 
for  computers.  FHN  Business  Products, 
1.500  Kings  Highway,  Cherry  Hill,  N.J. 
08034  (AC  609)  428-3223 


VARITYPER-1010  Light  Touch— Al¬ 
most  NEW— used  few  hours — all  elec¬ 
tric — 8  fonts — Price  Open.  (615)  684- 
6836.  Shelbyville,  Tenn. 

USED  COMPUGRAPHIC  2961,  three 
years  old.  Now  running  at  Milford 
(Mass.)  Daily  News.  (617)  47.3-1111. 

AVAILABLE  NOW 
Compugraphic  Model  2961  Single  Lens. 
Factory  reconditioned,  installed,  guar¬ 
anteed.  For  further  information  con¬ 
tact;  Inland  Newspaper  Machinery 
Corporation,  1720  Cherry  Street,  Kan¬ 
sas  City.  Mo.  64108.  (816)  221-9060. 


MAILROOM 

ELLIOTT  ADDRESSOGRAPH  ma¬ 
chine,  A-73-7.  1949,  A-1  condition- 

just  serviced.  $600.  Silver  Lake  News. 
Pembroke,  Mass.  (617)  293-3522. 


MATERIAL  FOR  SALE 

SAVE  MONEY  on  Heatlliner  paiicr  anil 
litlio  films.  Order  from  Natl.  Publish* 
ers’  Supply  (NAPSCO),  Berlin,  Wise., 
and  18  W.  22  St..  N.Y.,  N.Y.  lOOlO. 


PERFORATOR  TAPE 

NOW  STATIC-FREE  perf  tapes  at  our 
same  prices — lowest  in  U-.S-A.  All 
colors.  Top  quality. 

Call  or  tvrilr: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio — 44313 


URBANITE  QUARTER  FOLDER.  Will 
guarantee,  like  new.  Box  1087,  Editor 
&  Publisher  or  call  (312)  738-1200. 


PRESSES  &  MACHINERY 

MIEHLE  #4  (TYLINDER,  Two  revolu¬ 
tion-four  roller,  29"  x  41"  bed  size,  and 
Frazier  offset  spray.  Very  good  condi¬ 
tion.  Will  do  register  work.  Can  be 
moved  set  up. 

PETERSIME  INCUBATOR  CO. 

P.O.  Box  297 
Gettysburg,  Ohio  45328 

STUB  ROLL  REWINDE'R— Purchased 
new.  used  very  little.  Will  rewind  up 
to  36"  width  paper  on  your  web  press. 
Cost  us  $1,250.  We  want  $650.  Write 
Bill  Small,  Webco,  67  Neivessing  St.. 
Lapeer,  Mich.  48446. 

GOSS  SUBURBAN  WEB  OFFSET 
PRESS — Five  unit  (20  full  newspaper 
pages);  six  roll  stands;  hoist:  heavy 
duty  folder  with  double  parallel  fold. 
Press  is  six  years  old,  excellent  con¬ 
dition.  Upiver  Midwest  location.  Erec¬ 
tion  and  moving  crew  available.  Good 
buy  for  large  weekly  or  small  daily. 
Box  1580,  Editor  &  Publisher. 

FAIRCHILD  COLOR  KING— 4  units 
complete  with  half  and  quarter,  double 
parallel  folder,  sheeter.  Box  865,  Edi¬ 
tor  &  Publisher  or  call  (312)  73^1200. 

LIKE  NEW 

HOE  COLOR  CONVERTIBLE 
4  PLATE  WIDE  PRESS 
Manufactured  1957-1965 
23A"  Cutoff 
5  Units,  2  Color  Humps 
Double  Folder,  Balloon  Formers 
Tension  Plate  Lockup 
Reels  &  Tensions 

Through  use  of  angle  bars,  turning 
bays  and  bay  windows,  extreme  color 
flexibility  is  offered. 

This  perfectly  maintained  press  avail¬ 
able  Summer  of  1973,  at  a  bargain 
price. 

Call,  write  or  wire: 

INLAND  NEWSPAPER 
MACHINERY  CORPORA'HON 
1720  Cherry  St.,  Kansas  City, 
Missouri  64108 
(816)  221-9060 

NEWSPAPER  WEB  OFFSET  presses, 
new  and  used:  rebuilt  and  guaranteed: 
installation  and  service.  New;  Econ- 
O-Web  i>erfecting  presses,  full  litho 
color  decks  and  the  unique  4-eolor 
unit,  all  adaptable  to  any  22%"  cut¬ 
off  press.  Designed  and  manufactured 
by  Web  Press  Corp.,  200  S.W.  Michi¬ 
gan,  Seattle,  WA  98106.  Call  Tim  York 
(206)  762-6770. 


NOTICE 
Goss  Suburban  Owners 
Increase  page  capacity 
Add  color  flexibility 
Units  available — rebuilt  and 
guaranteevl 

Circumferential  and  lateral 
registration 

Floor  or  stacked  models 
Call,  write  or  wire: 

Inland  Newspaper  Machinery 
Corporation 

1720  Cherry  Street.  Kansas  City. 
Missouri  64108 
(816)  221-9060 


_ _ _ 

THIS  EQUIPMENT  MUST  BE  SOLD ! 
Make  Any  Offer. 

800  ton  Lake  Erie  Directomat,  elec¬ 
trically  heated,  fully  automatic,  truly 
new  condition;  Wood  Pony  Autoplate. 
223i"  cutoff,  water  cooled  and  vacuum 
backevl:  12  ton  Kemp  Remelt  pot.  dual 
carburetors  and  enclosed  hooil ;  2  Sta-Hi 
Master  Formers:  2  Sta-Hi  Master 
Routers,  22%";  Premier  Rotary 
Shaver:  Duplex  Mat  Roller  -all  ex¬ 
cellent  condition.  Contact  Roy  Finlay- 
son,  6824  Lexington  Ave.,  Hollywood. 
Calif.,  90038.  Phone  (213)  466-9649. 

WANTED:  2-Mark  II  or  Mark  V  Goss 
Headliner  Single  Center  Color  Units. 
Cut-off  22%".  Frame  Width  82".  Ten¬ 
sion  Lock-up.  1-Color  Unit  for  13  side 
impression.  1-Color  Unit  for  10  side 
impression.  Write  Bo.x  1575,  Editor  & 
Publisher. 

newspapp:k  services 

CIRCIJLATION^PROmiTim 

CIRCULATION  NEWSPAPERS  INC. 
All  phases  of  professional  solicitation 
programs : 

1 —  Boy  crews 

2 —  Adult  foot  crews 

3 —  Newspaper  sample  i>rotframs 
i  -Telephone  sales 

5 — Carrier  boys  working  with  adult 
salesman  at  door 

6  — Plus  several  other  proven  methods 
Call  or  write: 

Franklin  G.  Andrade 
P.O.  Box  4201 
San  Jose,  Calif.  95126 
(408)  289*1091 


half  and  quarter  double  PRESS  ENGINEERS 

sheeter.  Box  865,  Edi*  _ _ _ _ _ 

er  or  call  (312)  738-1200. 

—  - - —  Newspaper  Press  Installations 

LIKE  NEW  MOVING  -REPAIRING— TRUCKING 

Expert  Service— World  Wide 

iJi,  wtDl:,  rKt-bS  SKIDMORE  AND  MASON.  INC. 

^  Sherman  Avenue 

c^Humps 

Ider,  Balloon  Formers  (AC  201)  659-6888 

on  Plate  Lockup  ^ 

•Is  &  Tensions  PRESS  TIME  AVAILABLE 

of  angle  bars  turning  _ _ _ _ _ _ _ 

^^w^^dows,  extreme  color  preSS-TIME  AVAILABLE 

-  maintained  press  avail-  M,o  Complete  Composition 

of  1973,  at  a  bargain  Make  up  Facthttes 

C-unit  Goss  Community  press  with 
,  write  or  wire;  Suburban  and  Community  folders  cap- 

4D  NEWSPAPER  able  of  printing  24  standard  and  48 

SRY  CORPORATION  tabloid  pages;  collating  facilities, 

rry  St.,  Kansas  City,  Good  press-time  available  every  day 

lissouri  64108  including  Wednesday.  Bob  Schultz 

816)  221-9060  (AC  201)  647-1180.  Recorder  Publish- 

-  -  ing  Co..  Stirling.  N.J. 

(  WEB  OFFSET  presses,  NEWSPAPER 

nd''*Mrvice!“*N^w7  E^n-  PRESS  TIME  AVAILABLE 

cting  presses,  full  litho  New  offset  plant.  48-page  capacity, 
and  the  unique  4-eolor  Contact: 

ptable  to  any  22%"  cut-  I).  B.  Thomas 

signed  and  manufactured  Daily  Record 

s  Corp.,  200  S.W.  Michi-  70  S.  7th  Avenue 

WA  98106.  Call  Tim  York  Long  Branch.  N.J.  07740 

0.  Phone:  (201)  222-1000 
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Help 

Wanted 


HELP  WANTED 

CLASSIFIED  ADVERTISING 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


ADMINISTRATIVE 


ASSISTANT  TO  PUBLISHER  and  Ad- 
vertising  Manager  for  strong  suburban 
weeklies  in  Area  3,  imi>ortant  part  of 
newspaper  group  undergoing  phenom¬ 
enal  growth.  You  should  have  ability, 
ambition  to  become  general  manager. 
We  require  strong  sales,  management 
background ;  we  promise  exciting,  re¬ 
warding  career.  Box  1491,  Editor  & 
Publisher. 

THE  NEWS  CITIZEN  has  opening  for 
market  manager  to  work  with  display, 
classified  and  circulation  departments. 
Past  advertising  or  promotional  ex¬ 
perience  would  be  helpful.  Contact  Tex 
Adams,  P.O.  Box  6192,  Pasadena,  Tex. 
77502. 

EDP  MANAGER — Immediate  opening 
for  EDP  Manager  capable  of  assuming 
the  management  of  the  EDP  function 
for  business  and  pro<luction  applica¬ 
tions.  Applicants  must  be  results  ori¬ 
ented  with  ability  to  manage  and 
direct  the  activities  of  EDP  personnel. 
Prefer  applicants  experienced  in  Sys¬ 
tems  Design.  Our  systems  utilize 
FORTRAN,  Assembler  and  RPG 
languages  for  a  dual  expande<l  1130 
IBM  complex.  Rend  resume  and  salary 
requirements  to:  Tom  Cloer.  NEWS¬ 
PAPER  AGENCY  CORPORATION. 
1001  Virginia  Street,  E.  Charleston, 
W.  Va.  25301. 

GENERAL  MANAGEMENT  position 
for  Zone  5  location.  Applicants  must 
have  proven  record  in  labor  negotia¬ 
tions.  Experience  in  15M  circulation 
markets  preferre<l.  Imme<liate  open¬ 
ing.  Box  1556,  Bflitor  &  Publisher. 


CIRCIILATION 

PISTRICT  MANAGER  for  group  of 
fast  growing  suburban  newspapers. 
Zone  5.  Opportunity  for  ambitious  per¬ 
son.  Send  resume  to  Box  1625,  Editor 
&  Publisher, 

WE’RE  I.OOKING  for  a  circulation 
manager  who  knows  promotion,  under¬ 
stands  kids  and  enjoys  competition.  If 
you  have  had  Sunday  experience  .  .  . 
all  the  better.  We’re  in  Zone  6  with 
a  circulation  under  50,000.  Salary  and 
fringe  benefits  will  please  you.  So  will 
the  people  you  work  with.  Write  in  con¬ 
fidence.  Box  1532.  Editor  &  Publisher. 

ASSISTANT  CIRCULATION  Manager 
— I’m  looking  for  a  versatile  circulator 
for  a  small  East  Coast  daily  with  big 
ideas.  Salary  in  the  $13,000  range  plus 
lK>nus  and  exi>enses.  Box  1508,  Editor 
&  Publisher. 

CIRCULATION  SUPERVISOR- -East 
Coast  morning  daily  and  Sunday  has 
oi>ening  for  individual  exi)erienced  in 
dealing  with  wholesalers  and  dealers. 
Salary  $14K  plus  lil)eral  fringe  bene¬ 
fits.  Send  comi>lete  resume  to  Box 
1568,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 

ZONE  1  afternoon  daily  wants  experi¬ 
enced  manager  or  No,  2  person  to 
head  8-man  department.  We  are  ready 
to  pay  the  right  person.  Contact  Eliza- 
l>eth  Ellis.  Journal  Inquirer,  Rockville, 
Conn.  (203)  875-0706. 

<L,ASSIFIED  MANAGER 
We’re  a  40,000  daily  in  a  metropolitan 
suburban  area  with  unlimited  growth 
IK)tential.  A  shopping  center  with  ex¬ 
pected  annual  sales  of  $80  million  is 
l>eing  developed  in  the  heart  of  our 
territory. 

If  you’re  an  assistant  Classified  Ad 
Manager  or  Classified  Ad  Manager  of 
a  smaller  paper  and  have  a  thorou  -^h 
knowledge  of  classified  with  a  solid 
record  of  accomplishment,  you're  the 
l»erson  for  this  position. 

We  offer  excellent  salary  and  Ijenefits 
with  rof»m  to  grow’.  Send  complete  re¬ 
sume  to  George  B.  Irish,  Lindsay- 
Schaub  Newspapers,  P.O.  Box  789, 
Decatur,  Ill.  62525. 


CLASSIFIED  SUPERVISOR  —  North 
Jersey’s  largest  suburban  newspaper 
chain  seeks  bright,  intelligent  person 
with  classified  management  experience 
to  supervise  $500,000  department.  Must 
be  a  self-starter  willing  to  jump  in 
and  help  sell  when  needed.  We  offer 
excellent  salary  plus  percentage  of 
gr(»ss  and  linage  bonuses.  Call  Miss 
Felton.  (201)  694-4222. 


COMPOSING  ROOM 

NIGHT  COMPOSING  ROOM  Foreman. 
Hot  metal  and  cold  type.  Must  be 
knowledgeable  in  new  processes,  experi¬ 
enced  in  supervision  and  able  to  handle 
a  department  of  about  100  printers. 
Zone  5  with  a  combined  circulation  of 
approximately  250,000.  Send  resume  and 
salary  requirements  to  Box  1471,  Editor 
&  Publisher. 

LINOTYPE  OPERATORS  and  floor- 
men  for  first  or  second  shift  in  South¬ 
eastern  Pennsylvania  union  plant. 
Excellent  working  conditions.  Fringe 
benefits.  Steady  work.  Must  be  willing 
to  relocate.  Reply  to  Box  1543,  Editor 
&  Publisher. 


DISPLAY  ADVERTISING  SALES¬ 
MAN,  $10,000  starting  salary  for  an 
aggressive  self  starter  with  a  proven 
track  record.  Challenges  and  oppor¬ 
tunities  galore,  plus  some  of  the  best 
year  round  living  anywhere.  Make  us 
prove  this.  Zone  5,  24,000  daily.  Box 
1497,  Editor  &  Publisher. 

RETAIL  ADVERTISING  MANAGER 
for  20M  circulation  offset  daily  in 
Zone  8.  Great  future  for  aggressive 
manager.  Excellent  salary  plus  bonus, 
car  allowance  and  fringe  benefits.  Im¬ 
mediate  opening.  Include  recent  photo 
and  salary  requirements  with  resume. 
Box  1445,  Editor  &  Publisher. 


ADVERTISING  PRO  with  sales  and 
leadership  ability  needed  by  w’eekly 
in  Northern  New  York.  Must  be  ex¬ 
perienced  and  competent  in  layout, 
sales,  special  sections  and  pages.  an<l 
community  promotions.  Send  your  re¬ 
sume  to  Kenneth  W’eidner.  Publisher. 
The  Ticonderoga  Sentinel,  Ticonderoga 
New  York  12883. 

ADVERTISING  SALESMAN  -  Weekly 
shopper  group.  Area  2,  must  be  fuliv 
experienced  with  proven  ability.  Aver¬ 
age  earnings  $1RM  plus.  Profit  shar¬ 
ing.  hospitalization.  Box  1557,  Editor 
&  Publisher. 

FULL  CHARGE  advertising  salesper¬ 
son.  Land  of  Enchantment  Sports 
Magazine.  Box  25024,  Albuqueniue, 
New  Mexico  87125. 


FLORIDA  WEEKLY  near  Disney 
World —Rapidly  growing  area  needs 
experienced  energetic  display  a<lver- 
tising  person.  Enormous  growth  po¬ 
tential  both  for  paper  and  for  in¬ 
dividual.  P.O.  Box  578,  St.  Cloud, 
Fla.  32769. 


ADVERTISING  SALESMEN,  retail 
and  classified,  for  daily  newspapers. 
Zones  4,  7  and  8.  Send  complete  type¬ 
written  resume,  references  to  Inland 
Daily  Press  Assn.,  100  West  Monroe, 
Chicago,  Ill.  60603. 

WANTED:  SALESMEN  to  sell  anni¬ 
versary  edition  soon  in  Southwest  city. 
Must  have  good  records  and  references. 
Answer  with  full  information  and  re¬ 
sume.  Box  1573,  E<litor  &  Publisher. 

ADVERTISING  SALESMAN  —  Man¬ 
agement  opportunity  with  weekly 
group  in  Area  3  for  person  who  can 
do  it  all.  $10,000  start.  Box  1585, 
Editor  &  Publisher. 

ADVERTISING  MANAGER  for  old 
established  offset  semi-weekly.  Must  be 
aggressive  and  strong  on  sales,  layout 
and  promotion.  Right  person  will  be 
offered  chance  to  purchase  part  owner¬ 
ship  after  proving  self.  Send  com!)lete 
resume  and  references  to  Grove  H. 
Britt,  The  Samson  Independent,  P.O. 
Box  110,  Clinton.  N.C.  28328. 


REPORTER  WANTED  by  outstanding 
award  winning  semi-weekly  and  weekly 
newspapers  in  South  Carolina.  If 
you’re  goo<l  we  want  you,  man  or 
woman.  Recent  journalism  school 
gra<luatcs  api)ly.  Good  pay.  working 
conditions  and  fringe  lienefits.  Send 
snapshot  and  personal  data  in  confi¬ 
dence.  Box  1602,  Editor  &  Publisher. 

WIRE  EDITOR  for  70,000  multi  wire 
regional  PM  with  metropolitan  com¬ 
petition,  pay,  benefits,  challenge.  Ca¬ 
reer  spot  for  a  pro  with  solid  news 
judgment,  desk  e-xperience,  enterprise. 
Box  1550,  Editor  &  Publisher. 

EXPERIENCED  DESKMAN  to  join 
award-winning  news  staff  of  17,000 
evening  daily  moving  into  new  offset 
publishing  plant  next  month.  Univer¬ 
sity  community.  Must  show  talent 
in  layout  and  graphics.  Send  resume 
and  samples  to  Publisher,  The  Mes¬ 
senger,  Athens,  Ohio. 


NEED  NEWS  EDITOR  to  handle  desk 
and  wires  tor  9M  progressive  daily  in 
progressive  community  of  14,000. 
Some  writing  involved,  good  salary 
and  benefits.  Ck)ntact  Bob  Morrell. 
Elditor,  The  Gazette,  Tifton,  Ga.  31794. 


GREAT  OPPORTUNITY— Relocate  in 
famous  resort  area.  Region  9.  News, 
feature,  photographic  orientation.  At 
least  2  years  practical  experience. 
Send  resume  to  Box  1554,  Rlitor  & 
Publisher. 


ENTERTAINMENT  AND  CULTURE 
DEPARTMENT  EDITOR 
This  position  involves  directing  work 
of  critics  in  fields  of  music.  TV  and 
theatre,  copyediting,  headlining,  page 
dummying  several  daily  pages  and  a 
Sunday  section.  Candidates  should  have 
a  background  in  all  phases  of  this 
work.  This  is  a  morning  newspaper 
located  in  a  lively  city  in  Area  5.  with 
a  wide  range  of  cultural  activities. 
Salary  open.  If  you  are  interested, 
please  send  complete  resume,  including 
salary  expectations  and  experience.  Box 
1535,  Editor  &  Publisher. 


INDIVIDUAL  OR  MARRIED  couple 
to  publish  long  established  north  const 
California  small  town  weekly.  No  in¬ 
vestment  except  time.  Must  know  all 
phases  offset  publishing.  Goo<i  living, 
clean  air,  no  metropolitan  pressures. 
Write  Box  1520,  Eklitor  &  Publisher. 


COPY  EDITOR  for  national  women’s 
magazine.  Must  have  substantial  ex- 
{)erience.  Salary  $9,000.  Box  1531,  Edi¬ 
tor  &  Publisher. 


WEEKLY  EDITOR — Zone  3,  prize  win¬ 
ning  weekly,  6,000  circulation,  one  of 
group  of  15  owned  by  same  company, 
printed  in  central  offset  plant,  has 
opening  for  Editor.  Excellent  starting 
salary,  fringe  benefits.  Will  consider 
recent  J-School  graduate.  Box  1494, 
Editor  &  Publisher. 


PAGE  LAYOUT  EDITOR  to  work  in 
women’s-feature  department  on  Zone  3 
metropolitan  daily  and  Sunday.  Ex¬ 
cellent  position  for  someone  with  ex- 
I>erience  in  editing,  headline  writing 
and  layout.  Full  range  of  benefits  in¬ 
clude  group  hospitalization,  life  insur¬ 
ance,  paid  vacations,  retirement  plan. 
Salary  commensurate  with  experience. 
Please  send  complete  resume  to  Box 
1495,  Editor  &  Publisher. 

SPORTS  COPY  EDITOR  and  occa¬ 
sional  sports  makeup  man  for  Mid¬ 
west  AM  daily,  major  league  city. 
We  want  an  individual  who  will  be 
satisfie<l  with  l)eing  a  major  part  of 
the  inner  workings  of  a  metropolitan 
sports  staff,  who  will  be  with  us  a 
long  time  and  capable  eventually  of 
executive  duties  and  staff  direction 
snd  one  who  believes  he  can  bring 
originality,  both  in  looks  and  ideas,  to 
the  total  section.  Bo.x  1446,  Editor  & 
Publisher. 

TRAVEL  WRITER.  New  York,  news¬ 
paper.  Part-time  or  full-time,  flexible 
hours.  Box  1536,  E?ditor  &  Publisher. 

THE  MIAMI  HERALD 

has  an  opening  for  a  copy  editor.  The 
j)erson  we  are  looking  for  must  have 
at  least  2  years  experience  as  a  copy 
e<litor.  preferably  on  a  metro|K>litan 
newspaper.  an<l  must  meet  our  high 
standards.  That  means  editing  copy 
thoroughly  and  quickly  and  writing 
headlines  with  zing  that  go  l)eyond  the 
superficial.  This  is  a  rim  position  but 
the  person  we  hire  must  have  the  po¬ 
tential  to  move  up.  An  equal  oppor¬ 
tunity  employer.  Write  Managing  Edi¬ 
tor.  The  Miami  Herald.  1  Herald 
Plaza,  Miami,  Florida  33101. 

WANTED:  Seasoned  newspaper  re¬ 
porter  for  Area  3.  All  replies  kept 
confidential.  Please  send  all  details 
about  yourself  to  Box  1498,  Editor  & 
Publisher. 

EXPERIENCED  REPORTER  for  New 
Hampshire  weekly  in  ski  and  lakes 
area.  Carroll  County  Independent, 
Center  Ossipee,  N.H.  03814. 

LEADING  TRADE  PUBLICATION, 
North  Jersey  area,  wants  capable  as¬ 
sociate  editor,  straight  news  and  fea¬ 
tures,  proofreading.  Newspaper  back¬ 
ground  preferred.  Resume  and  salary 
requirements  to  Box  1477,  Editor  & 
Publisher, 

SPORTS  WRITER— Number  2  on  staff 
of  3.  17,000  circulation  afternoon  and 
Sunday  daily  in  Zone  3.  Excellent 
starting  salary,  fringe  benefits.  Will 
consider  recent  J-School  graduate.  Box 
1499,  Editor  &  Publisher. 


NEWSPERSON  to  create  features  on 
Interesting  and  significant  topics  and 
cover  variety  of  assignments.  Some 
editing.  Award  winning  Central  Cali¬ 
fornia  tri-weekly  an  hour  from  San 
Francisco  and  Sierras.  Sam  Matthews, 
Tracy  Press  P.  O.  Box  419,  Tracy, 
Calif.  95376.  (209)  835-3030. 


I  PRODUCT  NEWS  EDITOR  I 


S  Johnson  Wax  has  an  immediate  opening  in  its  corporate  public  | 

I  relations  staff.  The  outstanding  candidate  we  are  seeking  should  g 

I  have  a  degree  in  journalism  and  at  least  2  years  writing  experience  M 

I  for  newspapers  or  corporate  publications.  M 

M  Primary  responsibilities  include  planning  and  writing  product  and  g 

■  corporate  publicity.  This  position  is  located  in  a  pleasant  south-  g 

I  eastern  Wisconsin  community.  g 

B  Send  resume  including  salary  history  to:  M 

I  R.  D.  Pendleton  I 

i^ohnson  wax 

I  S.  C.  JOHNSON  &  SON,  INC.  | 

I  1525  Howe  Street  Racine,  Wis.  53403  | 

s  An  liqual  Opportunity  Employer  S 
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HELP  WANTED 


HELP  WANTED 
PRESSROOM 


HELP  WANTED 
PROMOTION' 


HELP  WANTED 
PUBLIC  RELATIOISS 


SENIOR  EDITOR  <in  title,  not  neces¬ 
sarily  age)  for  top-notch  business 
news  magazine.  Person  we  seek  must 
l)e  capable  reporter — yes,  even  a  little 
aggressive — who  has  enough  finesse  to 
deal  with  tight-lipped  corporate  exec¬ 
utives.  Must  also  be  able  to  direct 
young,  talented  staff.  Chicago  loca¬ 
tion.  Write,  giving  full  particulars. 
Box  1562,  Editor  &  Publisher. 


REPORTER-WRITER-EDITOR  Large 
controllwl  circulation  newspai>er. 
Western  Pennsylvania  area.  Must  take 
interest  in  community  affairs.  Appli¬ 
cants  should  be  first  rate  writers  who 
can  e<lit.  write  good  heads  and  layout 
pages  with  skill  and  imagination. 
Reply  with  complete  confidence  to  Box 
1492.  E4litor  &  Publisher. 

EDITOR  for  regional  camping  and  out¬ 
door  sports  newsiiaiK'r.  Experience  in 
writing.  phot<»gra!>hy,  copy  e<liting. 
hea<D,  layout  desired,  but  wdll  train 
bright  prospect.  Interest  in  camT>ing  a 
plus.  Salary  comm«*nsural>le  with  ex- 
perien<*e.  Zone  1.  Box  1591.  Editor  & 
Publisher. 

PRESS  OFFICE  representative  of 
group  of  German  magazines  needs 
(Jerman  /  English  assistant.  Press  ex¬ 
perience  essential.  Must  l>e  flexible.  [ 
Good  salary.  Send  resume  and  re-  j 
cent  photo.  Box  1571,  E<litor  &  Pub¬ 
lisher. 


Good,  ambitious 

NEWSMAN 

who  knows  how  to  use  a  camera  and 
is  willing  to  learn  other  departments 
including  sales  and  production.  New, 
♦  xclusive  weekly  in  thriving  town 

of  1,000  in  the  l>est  of  the  West.  You’ll 
W4»rk  with  a  small,  highly  professional 
crew  in  a  new  ultra-modern  offset 
})lant  in  a  new  building.  Send  photo, 
resume,  writing  samples  and  salary 
exix'cted  to  Cal  Sunderland.  Huml)oldt 
J^un.  Box  912,  Winnemucca,  Nevada 
S9M5. 


REPORTERS.  DESKMEN  for  daily 
newsp.'ipers.  Zones  5.  7  and  R.  Ex- 
lH‘rienee<l  or  iiualifie<l  l>eginners.  Send 
complete  typewritten  r€*sume,  ref¬ 
erences  to  Inland  Daily  Press  Assn., 
lOo  West  Monroe.  Chicago,  Ill.  60603. 


T’NIVEHSITY  PUBLICATIONS  Edit¬ 
ing.  Faculty  i>osition.  Five  editors 
handle  complete  publication  functions. 
Master’s  preferred),  training  or  back¬ 
ground  in  home  economics,  forestry 
or  agriculture  helpful.  Resume  by  No¬ 
vember  15  to:  Department  of  Informa- 
ti<in  and  Agricultural  Journalism.  45.3 
('ofTev  Hall.  University  of  Minnesota. 
St.  Paul.  Minn.  55101, 

EDITOR  for  10.000  circulation  offset 
wef‘kly  in  eastern  Pennsylvania.  Should 
imssess  strong  e<liting.  writing,  layout 
ability  as  well  as  managing  pottmtial. 
Go^mI  opimrt unity  to  get  in  on  the 
ground  floor  of  an  energetic  organiza¬ 
tion  with  great  growth  potential.  Send 
resume  and  salary  re<iuirements  to 
Ib)\  15R6,  Editor  &  Publisher. 


LIBRARIANS 


NEWSPAPER  LIBRARIAN  WANTED 
Experience  in  selection,  subject  headinc 
analysis,  and  reference  work  required. 
Must  have  sound  knowledue  of  indexes. 
Salary:  $8,000  plus  libral  frinife  bene¬ 
fits.  Region  5.  Send  vita  to;  Box  1458. 
E<litor  &  Publisher. 


PRESSROOM 


PKES.S  FOREMAN  and  an  assistant 
foreman  for  .a  new  fi-unit  Urbanite. 
Excellent  salary  and  lienefits.  located 
in  north.Tn  New  Jersey.  Ixx)kinir  for 
top  >iualit.v  iierson  and  willing  to  pay 
aee«tr<lin>rly.  ('all  Miss  Felton,  coileet: 
1201  ►  606-4222  or  write  Box  1584, 

Editor  &  Publi.sher. 


A.'^SI.STANT  FOREMAN  for  28,000 
daily  with  Metro  or  Urbanite  exiM>ri- 
enre  preferre.!.  Must  l)e  able  to  move 
up  to  foreman  in  two  year*.  Top 
wanes,  all  frinnes,  nood  iiension.  Write 
Butler  E.anle.  Butler  Pa.  or  call  col¬ 
lect:  (4121  287-5771. 


JOURNEYMEN  PRESSMEN  —  12.70 
week,  86^  hours.  Company  paid  pen¬ 
sion,  hospitalization,  other  excellent 
frinnes.  Evening  and  Sunday  publica¬ 
tion.  Contact  Jim  Darr,  Pressroom 
Supt.,  Akron  Beacon  Journal,  44  E. 
Exchange  St.,  Akron,  Ohio  44309.  Ph: 
(216)  375-8026. 


PRBTSSROOM  FOREMAN  for  large 
Goss  Urbanite.  Benefits,  incentives,  lo- 
cated  northern  New  Jersey.  Call  M. 
Rudel  for  appointment.  (201)  947-5000. 


PRODUCTION 


EQUIPMENT 

SERVICE 

SUPERVISOR 

Specialist  in  equipment  mainten¬ 
ance  and  servicing  to  serve  as 
assistant  to  composing  room  su¬ 
perintendent  on  metropolitan  daily 
in  Area  2.  Must  be  able  to  or¬ 
ganize.  direct  and  train  comp 
room  equipment  maintenance 
personnel.  Experience  must  in¬ 
clude  major  emphasis  on  elec¬ 
tronic  equipment  such  as  Photon 
532,  composing  room  computers, 
etc. 

Box  ISIS.  Editor  &  Publisher 


COLD  type; — Southeastern  Pennsyl¬ 
vania  printer  needs  experienced  man¬ 
ager  to  set  up  new  cold  type  opera¬ 
tion.  Send  personal  resume,  experi¬ 
ence,  references  and  salary  expected. 
Replies  confidential.  Must  be  willing 
to  relocate.  Reply  to  Box  1538,  Ekiitor 
&  Publisher. 

ASSISTANT 

PRODUCTION 

MANAGER 

Large  metropolitan  daily.  Eastern  sea- 
lM);*rd  location,  offers  an  unusual  ca¬ 
reer  opportunity  for  a  bright,  aggres¬ 
sive  Assistant  Production  Manager. 
A  range  of  exiM)sure  to  all  newspaper 
production  operations  or  comparable 
experience  is  desirable. 

Engineering  degree  preferred  hut  not 
essential.  Excellent  starting  salary 
and  fringe  benefits.  Write  to  Box 
1570,  Olitor  &  Publisher. 

PROMOTION 
WRITER-COORDINATOR 
Join  the  growth  at  Florida’s  best 
newspaper  as  a  promotion  copywrit¬ 
ing,  printing  expediting  liaison  be¬ 
tween  our  St.  Petersburg  base  opera¬ 
tion  and  a  sister  publication  in  Wash¬ 
ington,  D.C. 

We’re  looking  for  a  promotion  copy¬ 
writer  who  has  a  way  with  words 
plus  the  knowledge  and  experience  to 
guide  these  words  through  var'ous 
production  stages  into  attractive 
printed  form.  Additional  responsibili¬ 
ties  would  include  the  creation  of 
motivating  copy  to  further  sell  the 
products  and  services  of  our  advertis¬ 
ing,  public  rel,ntions.  circulation  and 
news  departments  through  in-paper 
advertising,  sales  brochures  and  pres¬ 
entations  trade  paper  ads  and  radio- 
TV  spots. 

If  this  sounds  like  a  challenge  add  to 
it  a  starting  salary  in  the  $10-11,000 
range,  plus  "extras"  such  as  company 
paid  profit  sharing,  pension  plan.  life 
insuran-.-e.  health  insurance,  liberal 
paid  vacations  and  holidays,  quarterly 
cost  of  living  and  Christmas  bonuses 
and  then  top  it  off  with  the  enjoyment 
of  year  round  springtime  and  the  life 
I  style  on  the  Gulf  of  Mexico’s  sunny 
shores. 

I  Hesitate  no  longer,  write  to  us  de¬ 
scribing  yourself  and  experience:  Em¬ 
ployment  olfice.  Times  and  Evening 
Independent.  P.O.  Box  1121,  St.  Pe¬ 
tersburg,  EOa.  33731. 


PROMOTE  YOUR  SERVICES,  prod¬ 
ucts.  job  availabilities  or  yourself  with 
an  Ekiitor  &  Publisher  classified  ad. 
We  know  they  work.  In  the  first  9 
months  of  1972,  E&P  carried  7.334 
individual  clnssifie<l  ads.  At  Inst  count 
the  box  number  ads  had  pulled  a  total 
of  17.375  replies — and  the  figures  are 
going  up  daily.  Some  individual  ads 
pulled  as  many  as  172  replies  from  a 
single  ad.  so  when  we  say  we  can  help 
you  sell  machinery,  fill  a  job  opening, 
find  a  profitable  newspai>er  to  invest  in. 
or  find  a  job,  we  mean  it! 


PUBLIC  RELATIONS 


CAPITOL  HILL — Congressman  needs 
high  ealilK-r  writer  for  mtslia  relations 
sw'nd  resume,  salary  requirements, 
samples  of  work  to  Bo.x  1.595,  Eklitor  & 
Publisher. 


STAFF  ASSISTANT’S  POSITION  with 
national  sports  organization  oifering 
a  good  future  for  a  i)erzon  willing 
to  learn.  Duties  include  writing,  mag¬ 
azine  editing,  keeping  of  records  and 
statistics  and  an  annual  three  month 
out  of  town  assignment.  The  premium 
is  on  self  starting  and  a  desire  to  de¬ 
velop  creative  talents.  Tell  all  includ¬ 
ing  salary  range  in  confidential  reply 
to  Box  1567,  Editor  &  Publisher. 


SALES 


NBWSPAPEIR  SUPPLIES  PRODUCT 
Manager.  Fast  growing  division  of 
multi-billion  dollar  company  seeks  an 
aggressive  individual  to  stimulate  and 
direct  pressroom  supply  sales  effort  to 
newsp.apers.  Good  knowledge  of  press¬ 
room  operations  a  must;  supply  sales 
experience  beneficial.  Write  R.  E. 
Schnyer,  Ideal  Roller/W.  R.  Grace  & 
fk>.,  2512  West  24th  Street.  Chicago. 
Illinois  60608. 


SERVICE  REPRESENTATIVES 


SER  V  ICE  REP  RESENT  A  Tl  VES 


SERVICE  REPRESENTATIVE 

A  leader  in  the  nianufaelure  of  graphic  arts  equipment 
has  an  excellent  opportunity  for  an  individual  to  per¬ 
form  the  eirieient  installation,  adjustments,  testing;  and 
initial  operation  of  our  equipment. 

The  successful  applicant  must  possess  a  high  mechanical 
aptitude,  have  basic  knowledge  of  printing  processes, 
be  w'illing  to  travel  extensively  and  enjoy  public  contact. 
.Applicant  must  be  ambitious,  a  self-starter  and  reflect 
sound  judgement  in  both  technical  competency  and 
customer  relations. 

Salary  commensurate  with  experience  plus  liberal  fringe 
benefit  package.  Please  send  resume  including  salary 
history  in  strict  confidence  to: 

BOX  1600 

An  Equal  Opportunity  Employer 


Positions  Wanted . 


ACADEMIC 


CIRCULATION 


AWARD  WINNER  with  writing,  pro¬ 
duction,  layout,  PR  and  editing  exper¬ 
ience  looking  for  right  job.  Prefer 
college  SID  and/or  teaching  job,  but 
door  iz  wide  oi>en.  Box  1560,  ^itor  & 
Publisher. 


ADMINISTRATIVE 

GEINERAL  MANAGER— Small  to  met¬ 
ro  newspaper  experience  in  account¬ 
ing,  circulation,  distribution  and  ne¬ 
gotiating.  Strong  on  selling  and  per¬ 
sonnel.  Prefer  Zone  5,  Box  1542,  Ekli¬ 
tor  &  Publisher. 

TURNED  ROUTINE  WEEKLY  into 
one  that  couldn’t  l)e  ignored  l)y  read¬ 
ers  or  advertisers.  Bored  by  retire¬ 
ment  seek  limite<l  partnership  in  mod¬ 
erate  size  wwkly  or  daily  (»r  what’s 
interesting  Zone  2  or  3.  Major  strength 
editorial.  W.  Weiss,  Box  404,  Middle- 
town.  N.Y. 

GENERAL  MANAGEMENT— 25  years 
exiierience,  6,000  to  100,000  cireu- 
lation.  Ad  sales.  Ad  Manager,  General 
M:inager.  Past  9  years  Classified  Man¬ 
ager  100,000  cireulation  daily.  Prefer 
Zone  6,8.  Avnilai>le  January  15.  Ref¬ 
erences.  Box  1397,  Editor  &  Publisher. 


MR.  PUBUSHER 

Presently  employed  Circulation  Man¬ 
ager  seeks  directorship  on  SOM  or 
larger  publication.  Willing  to  relocate 
any  area. 

EXPERIENCE;  15  years  diversifie<l 
exposure  on  ME3&S  operations. 
Thorough  knowledge  of  all  circulation 
phases. 

QUALIFICATIONS:  Top  outstand¬ 
ing  growth  record  within  highly  com- 
|)Ctitive  market.  Strong  promotional 
m'nde<l.  Age,  42  years,  married.  Ex¬ 
cellent  references. 

AVAILABLE:  60  days.  All  replies 
held  strictly  confidential.  Write  for 
resume.  Box  1521.  Ekiitor  &  Publisher. 


CIRCULATION  PROMOTION  Man¬ 
ager  seeks  No.  1  spot  with  small  daily 
or  No.  2  spot  with  large  daily.  15 
years  experience  all  phases  circulation. 
Box  1540,  Editor  &  Publisher. 


CIRCULATION  MARKETING  man 
ager,  mid-30’s,  experienced  all  phases 
from  weekly  to  metro  field,  including 
saturation  distrilmtion,  proven  record, 
availal)le  now.  Box  1501,  Eklitor  & 
Pul>lisher. 
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Positions  Wanted... 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


^  DISPLAY  ADVERTISING 

KXPEKIENCEI)  DISPLAY  SALES¬ 
MAN-MANAGER,  ^ood  on  layout, 
copy,  sfllinK,  servicing,  promotions 
with  consistent  increases  in  lineage 
each  year.  Metropolitan  and  small 
daily  exi)erien<e.  College  graduate.  De¬ 
sires  position  with  opportunity.  Re¬ 
plies  confidential.  Rox  1582.  Editor  & 
Publisher. 

AD  MANAGER  —  Weekly  or  small 
daily.  Lineage  builder.  Will  accept 
working  partnershii».  W.  Butcher. 
11150  Oakhurst  Rd..  Seminole,  Fla. 
38540. 

EDITORIAL 

’72  J-SCHOOL  GRADUATE,  26.  vet¬ 
eran,  I  year  experience  as  stall  writer, 
feature  e<litor,  i)hotographer  for  Big 
10  newspaper.  Strong  in  iMilitical 
science.  Seeks  iK)sition  as  copy  eilitor/ 
reporter.  All  areas,  international.  Box 
1546.  Editor  &  Publisher. 

EDITOR,  looking  for  new  challenge 
to  apply  experienced  background  with 
award-winning  weeklies.  Can  handle 
staff,  layout,  editorials,  all  phases  of 
editorial  operation.  Box  1533.  Editor  & 
Publisher. 

YOUNG  FEMALE  reporter,  aggres¬ 
sive  but  no  ”libl>er**,  seeks  to  relocate 
in  East.  preferably  Mid-Atlantic 
states.  Piesently  working  for  small 
paper  in  Southwest,  experienced  wire, 
daily,  weekly.  J-School  honors,  can 
handle  camera.  Resume,  clips  on  re¬ 
quest.  1750  E.  loth  St.  ir6,  Tucson. 
Ariz.  85228. 

YOUTSIG  NEWSPAPERMAN  desires 
career  i>osition  with  PM  daily  in  Z  »ne 
3.  Copy  desk,  layout  work  preferre<l. 
Lively  heads,  cutlines  my  specialty. 
Resume  upon  request.  Reply  Box 
1549,  Eklitor  &  Publisher. 

SPORTS  WRITER/EDITOR  seeks  po¬ 
sition  on  Pennsylvania  paper.  Experi¬ 
enced.  Box  1850,  Editor  &  Publisher. 

MEDICAL  COLUMNIST— Experience!, 
looking  for  broader  exposure.  Box 
1518,  Editor  &  Publisher. 

5  YEARS  REPORTING  plus  masters, 
female  seeks  job  southeast  daily.  Box 
1588,  E<litor  &  Publisher. 

UNMANAGEABLE? 

Got  news  staff  in  5b-75M  class  and 
can’t  <lo  a  thing  with  it?  Let  me  be 
Managing  Editor.  Assure  quality  re¬ 
sults  pronto.  84.  12  years  experience 
in  Atlanta.  Philadelphia,  Detroit, 
Miami.  Metro  e<litor  on  giant  PM.  Box 
159U.  Editor  &  Publisher. 

EXPERIENCED  REPORTER,  25,  mar¬ 
ried,  veteran  with  Master’s  in  Jour¬ 
nalism  is  seeking  reporting  position 
with  Area  3  daily.  Contact  James  Jor¬ 
dan,  911  Lincoln  St.,  Mullens,  W.  Va. 
25882. 

BOSTON  is  my  new  home.  Former 
news  editor,  rep«)rter,  photographer, 
young,  ready  to  work.  Experience  on 
metro  daily  and  suburban  semi-weekly. 
Box  1420,  Editor  &  Publ.sher. 

DEDICATED  REPORTER,  30.  sin¬ 
gle,  BA,  4  yefirs  experience,  general 
reporting,  features,  plmtography,  seeks 
re|K)rting  position  on  metlium  to  large 
metro  daily  with  opi)ortunity  to  spe¬ 
cialize  later.  Zones  3,  4,  5,  8  or  9. 
but  will  consider  other  zones.  Finish 
up  work  on  .MS-Journalisrn  in  De¬ 
cember.  Clips  and  references  upon  re¬ 
quest.  Call  Bruce  W.  Fraser,  (315) 
471-0057  before  10  AM  or  after  5  PM. 
Or  write  50  Presidential  Plaza,  Syra¬ 
cuse.  N.Y.  13202. 

INVESTIGATIVE  REPORTER  and 
recipient  of  the  1971  Roy  W.  Howard 
Award  seeks  reporting  slot  with  pro¬ 
gressive  daily  in  Zone  8  or  9.  Age  23. 
single,  hard-working:  former  sports 
editor;  acting-managing  editor  of 
award-winning  Chicago  suburban 
weeklies:  education,  feature  and  gen¬ 
eral  assignment  reporter  and  photog¬ 
rapher.  Excellent  references.  Box  1490, 
Editor  &  Publisher. 


EDITORIAL 


HONORS  J-GRAD,  26,  Michigan 
State,  seeks  Midwest  reporting  or 
copy  desk  job.  Box  1548,  Editor  &. 
Publisher. 

PUBLICITY  WRITER  for  performing 
arts  organization  seeks  related  job:  or 
writing,  editing  slot,  preferaV>ly  re  live¬ 
ly  arts.  Journalism/musio  background. 
NYC.  Full  or  part-time.  Box  1463,  Edi¬ 
tor  &  Publisher. 


EXPERIENCE 

Wire  service,  medium,  metro  and  small 
dailies:  top  notch  PR/advertising: 

state  government  public  information, 
(doming  off  speech  writing  for  US 
Senator’s  reelection  campaign.  Under 
40  years  old.  What  have  you  in  edi¬ 
torial  writing,  magazine  work,  news 
administrative  or  you  name  it?  Avail¬ 
able  January  1.  ’73  or  before.  Will 
relocate.  (Contact  Don  Myers,  716  Brit¬ 
ten  Ave.,  Lansing,  Mich.  48910.  (517) 
489-9694. 

SPORTS  PRO!  28  year  old  sports- 
-riter  with  9  years  experience  desires 
post  on  Midwestern  or  Southern  daily. 
.All  aspects  of  sports  department  have 
been  handled.  References  available. 
Box  1487,  Editor  &  Publisher. 

YOUNG  INVESTIGATIVE  writer  and 
reporter  seeks  more  responsibility  on 
daily  paper  east  of  Mississippi.  Cur¬ 
rently  feature  writer  for  30.000  PM 
daily.  Box  1459,  Editor  &  Publisher. 

BUSY  TRI-WEEKLIES 
SMALL.  HUSTLING  DAILIES 
Self-starting  woman  reporter,  feature 
writer;  some  camera:  can  edit  copy, 
sweep  out.  deliver  papers.  J-degree. 
Over  50,  Northwest  native,  hiker,  fish¬ 
erman,  radio  ham.  Wants  to  relocate 
Idaho,  Oregon,  Washington,  Western 
Montana,  Northern  Californixi.  Would 
consider  part-time.  Box  1466,  Editor  & 
Publisher. 

SPORTS  DESKMAN-Can  do  any  op¬ 
eration  in  the  sports  department.  Ex¬ 
perienced.  Box  1355,  Editor  &  Pub¬ 
lisher. 

FEATURE  WHITER,  presently  on  GS.- 
000  daily,  5  years  experience  in  PR, 
publications,  newspapers.  AB  in  Jour¬ 
nalism.  Will  reUH’ate  in  Zones  3  or  4. 
llox  1517,  l*Alitoi’  &  Pui)Iisher. 

REC’ENT  J  GRAD  seeks  work  as  re- 
|)orter  for  daily  or  progressive  weekly 
in  Areas  1  or  2.  Was  editor  of  uni¬ 
versity  newspaper  and  has  2  years  part 
time  experience  with  one  of  country’s 
l>est  metropolitan  dailies.  Resume,  clip- 
Iiings,  references  available.  Richard 
Mial,  1650  S.  61st  St..  West  Allis. 
Wise.  53214.  Phone:  (414)  321-6693. 

W  O  R  K  I  N  G 
E  I)  I  T  O  K 

Now  directing  one  of  the  country’s 
most  respected  nuHlium  dailies,  with 
a  recMird  of  exceptional  growth  in 
competitive  market.  Ten  years  de¬ 
veloping  staff  and  product  on  tight 
budget,  winning  honors,  circulation 
and  community  acceptance  with  imag¬ 
ination  and  balanced,  responsible  jour¬ 
nalism.  Management  emphasis  on 
training  and  motivation.  Salary  in 
$20-25,000  range.  Ripe  for  change  chal¬ 
lenge.  Box  1579,  E’<litor  &  Publisher. 

AWARD  WINNING  REPORTER  for 
NY  paper,  30.  ex|ierienced  in  environ¬ 
mental,  investigative,  feature  and  p( 
litical  reporting.  Adept  photographer. 
Seeking  position  on  lively  daily  or 
weekly  in  a  peaceful  environment- 
Vermont  or  New  Hampshire.  North¬ 
west  and  Canada  would  lie  fine,  too. 
Box  1572,  Editor  &  Publisher. 

RESCUE  A  GOOD  REPORTEIt  from 
the  children’s  shoe  department.  He  has 
professional  newsletter  experience,  a 
HA  in  journalism  and  a  strong  de¬ 
sire  to  work.  Served  in  the  ranks  as  a 
UFI  copylioy  and  college  paper  staffer. 
Seeking  a  daily  newspaper  reporting 
)H)sition.  H.  Kahn.  5630  (Werbrook 
Ave.,  Philadelphia,  19131. 


EDITORIAL 


YOUNG  MALE,  23,  BA  EnKlish,  seeks 
Opening  in  journalism.  Well-informed, 
well-traveled.  No  exi>erience  but  eager 
to  learn  the  newspaper  business.  Pre¬ 
fer  Zones  4,  6,  or  8.  Write  Box  1574, 
Editor  &  Publisher. 

VERSATILE  NEWSWOMAN— Experi¬ 
enced  copy  eiliting,  rewrite,  reiKirting. 
desires  job  on  newspaper  or  magazine 
in  NYC  area.  Box  1576,  Editor  & 
Publisher. 

BA,  MA  JOURNALISM.  Daily  and 
weekly  reporting  exiierience.  Complet¬ 
ing  4  years  as  USAF  Information  of¬ 
ficer.  Want  to  continue  newspaper 
career  in  Area  9.  Box  1589,  Editor  & 
Publisher. 


EDITOR 


Presidential  appointee  returning  to 
private  life  after  four  years  of  public 
service  in  Washington  seeks  editor¬ 
ship  of  a  newspaper  that  has  a 
record  for  national  leadership  or 
aspires  to  such  responsibility.  Twenty 
years  experience  as  a  newsman,  edi¬ 
tor  and  communications  executive. 
At  home  in  the  city  room,  cabinet 
room  or  boardroom.  Strong  on  po¬ 
litical,  financial,  editorial  foreign  af¬ 
fairs  and  investigative  writing.  Ca¬ 
pacity  to  inspire  and  generate  ex¬ 
cellence  from  editorial  staff.  Box 
1581,  Editor  &  Publisher. 


FREELAISCE 


WRITE,  EDIT,  REWRITE— Experi¬ 
ence  varied  fields.  M,  psychology  de¬ 
grees,  wide  knowledge.  Ms.  Tinsley 
822  Thacker,  Des  Plaines,  111.  60ol6. 


PRESSROOM 

LETTERPRESS  assistant  foreman,  age 
42,  26  years  experience  on  high  speed 
Hoe  or  Goss  presses.  Prefer  Southwest 
area.  References  and  resume.  Box 
1504,  Editor  &  Publisher. 


PRODUCTIOIS 

TECHNICIAN  MACHINIST  Manager 
— 11  years  experience  7  in  manage¬ 
ment.  Conversion,  hot  metal.  Photons 
and  computer.  Top  notch  ”Nuts  and 
Bolts”  man.  Production  Manager’s 
"Right  Hand”  or  R&D  staff.  Prefer 
Gulf  Coast  OP  Florida.  Box  1544,  Edi- 
tor  &  Publisher. 


SPORTSWRITER  wants  to  swap  skis 
for  surfboard.  Seeks  Zone  4  position. 
Well  ex|>erience<l  In  all  sports  opera¬ 
tions.  Box  1578,  Editor  &  Publisher. 

YOUNG  REPORTER  with  more  talent 
than  experience  is  seeking  a  job  with  a 
daily.  My  training  has  come  from  pro¬ 
fessionals.  not  professors.  For  resume 
and  clii)s,  write  Box  1598,  Editor  & 
Publisher. 

EDITORIAL  SERVICES  -  Fast,  effi¬ 
cient,  manuscript  to  blues.  Indexing 
ami  abstracting.  Box  1588,  Eilitor  & 
i^ublisher. 

56  YEAR  OLD  Fe<leral  service  reject, 
culled  from  $13,000  jol».  Former  News¬ 
paperman  with  ability.  Wants  general 
assignment/ features  spot  Zone  3.  Hard 
vork,  long  hours  no  harrier.  Univer¬ 
sity  graduate,  business.  Newspai>er  ref¬ 
erences.  ANY  GAMBLERS?  Box  1599, 
Editor  &  Publisher. 

DYNAMIC  Reporter-Copy  Editor.  24, 
married,  seeking  new  roots.  Two  years 
experience  in  features,  general  report¬ 
ing.  iKilitics.  copy  eiliting  an<l  layout 
for  70,000  East  Coast  daily.  Box  1592, 
Editor  &  Publisher. 


PRODUCTION  MANAGER  —  Aggres¬ 
sive.  with  full  knowledge  of  computer 
and  cold  tyjie  processes.  ITU  manage¬ 
ment  background.  Age  36,  Will  re¬ 
locate.  Box  1453,  Editor  &  Publisher. 

PRODUCTION  PROBLEMS? 
Tenip<»rary  technical  assistance,  any 
management  or  pnxluction  level.  Help 
convert  to  cold  type  (or  to  hot  type>. 
Sidve  persistent  problems  for  newspa¬ 
per-commercial  plants.  Technical  and 
management  degrees,  years  ex|)erience. 
Confidential.  Box  1593,  Editor  &  Pub¬ 
lisher, 

COMPOSING  ROOM  SUPERVISOR 
exiKM'ienced  in  systems  design,  mark¬ 
up.  pasteup  and  computerized  photo¬ 
composition.  Interested  in  newspaper 
or  commercial  shop  changing  to  a 
new  cold  type  system.  Box  1587,  Editor 
&  Publisher. 

MACHINIST  Hot  and  cold  experi¬ 
ence.  Good  electronics  background. 
Want  job  in  Area  3  or  4  near  good 
fishing.  Box  1591.  Editor  &  Publisher. 


PUBLIC  RELATIONS 


EXPEKIENCEI)  PK  PKOFESSIONAL 
s€*eks  career  opportunity.  12  years 
background  includes  news  writing/ 
tniiting;  university  PR:  past  S  years 
in  ETV  promotion/publicity.  Prefer 
Zone  7,8.  Available  I)eceml>er  1.  Box 
1569.  Editor  &  Publisher. 

13-YEAR  MEDIA  AND  PR  vet.  BSJ. 
MA.  PRSA-Accredite«l  self-starter  who 
lik<*s  travel.  Relocation  no  problem. 
Box  1601.  F'ditor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  iocation  without  specific  identification 


EDITOR  8C  PUBLISHER  for  October  21.  1972 


43 


Shop  Talk  at  Thirty  By  Rol»ert  U.  Bronii 
lAPA  meeting  in  crisis 


The  28th  peneial  assembly  of  the  Inter 
American  Press  Association  met  in  Santi- 
a>ro,  Chile,  October  9-14,  during  a  period 
of  crisis  which  did  not  directly  affect  the 
sessions  but  which  caused  some  concern 
among  tlie  delegates. 

When  the  decision  to  meet  there  was 
made  a  year  ago  it  was  generally  agreed 
there  was  a  risk  of  confrontation  with  a 
gov(>rnment  that  the  lAPA  had  been  criti¬ 
cising  for  its  harassment  of  the  press 
and  with  sui)porters  of  the  Allende  gov¬ 
ernment.  Thei-e  is  no  doubt  that  these 
fears  cut  down  on  the  normal  attendance 
of  members  from  all  countries  and  yet  the 
a’.tendance  of  250  was  imj)ressive  under 
the  circumstances. 

The  fears  did  not  materialize  although 
other  unexpected  problems  arose.  There 
was  no  direct  harassment  of  the  dele¬ 
gates  who  lived  and  met  at  a  hotel  re¬ 
moved  from  the  center  of  the  city.  A  large 
sign  in  Si)anish— “lAPA-a  rat’s  nest  of 
shameless  ones” — appeared  on  a  wall  fac¬ 
ing  the  hotel  entrance  one  night  but  was 
l)ainted  over  before  the  next  morning.  It 
was  signed  with  the  initials  of  the  Com¬ 
munist  youth  bi'igade. 

It  was  well-known  from  the  fir.st  day 
that  a  massive  demonstration  was  planned 
outside  of  the  hotel  on  the  closing  day  but 
it  was  called  off  one  day  befoie  reportedly 
at  tbe  instructions  of  President  Allende 
after  his  meeting  with  a  small  delegation 
of  I.4PA  members. 

The  harassment  came  in  the  form  of  a 
strike  for  wages  by  truckers  who  at¬ 
tempted  to  seal  off  roads  entering  the 
city.  The  government  called  in  the  army 
and  navy  to  open  the  roads,  which  they 
<lid,  but  this  strike  snowballed  into  a  sym¬ 
pathy  strike  by  taxi  drivers,  a  shortage  of 
gasoline  because  of  the  lack  of  truckers, 
closing  down  of  shoi)s  because  of  other 
shortages,  and  the  thieat  of  a  general 
strike  against  the  goveiaiment  as  I.-\P.\ 
members  i)rei)ared  to  leave  the  city. 

Rumors  were  widespiead  as  were  ojiin- 
ions  as  to  what  might  happen.  Some 
Chileans  were  convinced  that  the  strike 
would  not  last  long  but  lAPA  delegates 
fi'om  other  countries  guessed  that  if  a 
general  strike  occuncd  and  lasted  as  long 
as  a  week  it  could  to|»ple  the  government, 
with  the  military  stei)ping  in,  as  happened 
in  Columbia  with  the  ousting  of  the  dicta¬ 
tor  Rojas  Pinilla. 

Of  not  much  bother  to  the  lAPA  ses¬ 
sions,  but  widely  displayed  in  the  govern¬ 
ment-controlled  newsi)apers,  was  a  counter 
meeting  of  left  wing  journalists  con¬ 
vened  by  the  Communist-dominated  cen¬ 
tral  labor  federation.  It  opened  on  the 
same  day  as  the  lAPA  and  was  scheduled 
to  last  all  week.  But  it,  too,  was  cancelled 
on  the  la.st  day  following  the  lAPA  meet¬ 
ing  with  Allende.  The  meeting  was  held  at 
a  building  constructed  for  the  UN  confer¬ 
ence  on  tiade  and  development. 

Various  government  spokesmen  ad¬ 
dressed  the  rump  meeting  attacking  the 
I.\P.4  for  all  manner  of  sins  including  a 


charge  the  organization  was  interfering 
in  the  interal  affairs  of  Chile.  Angela 
Davis,  U.S.  black  militant,  was  in  town  on 
her  return  from  Russia  and  in  an  address 
charged  the  lAPA  had  supported  U.S. 
military  intervention  in  Latin  America. 

Completely  unrelated  to  the  press  was  a 
massive  demonstration  of  more  than  100,- 
000  people  in  the  center  of  the  city  pro¬ 
testing  the  government’s  economic  policies, 
inflation,  and  shortages. 

Although  government  officials  and 
spokesmen  were  conspicuous  by  their  al>- 
.sence  from  the  lAPA  sessions,  as  were 
members  of  the  government-controlled 
press,  the  president  of  the  Chilean  Senate 
did  make  a  stirring  address  in  defense  of 
freedom.  Senator  Ignacio  Palma  brought 
to  the  meeting  with  him  the  president  of 
the  Supreme  Court  of  Chile,  Enrique  Ur- 
rutia  Manzano,  who  did  not  speak. 

Sen.  Palma  appealed  to  the  press  of  the 
hemispheie  to  be  “carriers  of  culture”  and 
to  devote  a  substantial  part  of  its  time  to 
finding  ways  to  biidge  the  gap  between 
poor  countries  and  developed  ones.  “I 
shall  ventuie  to  prophecy  that  within  a 
rather  short  time  only  ideas  capable  of 
carrying  out  this  task  in  the  political  field 
will  survive.  I  admit  that  in  a  changing 
community,  this  is  the  only  lole  in  which  I 
can  see  the  press.” 

He  called  for  continuing  freedom  of 
communications  and  added:  “In  Chile,  the 
state  may  take  over  many  activities,  but  it 
will  never  take  over  freedom.  This  has 
been  the  problem  that  other  nations  have 
exj)erienced  as  definitely  linked  to  .state 
controls,  and  which  is  painfully  known  to 
many  countries  of  the  hemisphere.  It  now 
seems  to  cast  its  shadow  over  us. 

“I  believe  that,  in  our  case,  it  is  still 
possible  to  avoid  the  crisis,  becau.se,  for  us 
Chileans,  these  reactionary  measures 
against  freedom  are,  to  quote  Lenin,  the 
‘main  enemy,’  whatever  the  government 

“Playing  the  double  lole  of  preserving 
di-mociacy  and  contributing  to  change  is 
the  difficult  task  reserved  to  the  press  and 
to  the  mass  communications  media  of  our 
times.  And  I  believe  that  this  task  with 


all  its  problems,  concerns,  and  inconsisten¬ 
cies,  it  is  also  the  task  of  the  lAPA.” 

The  Senator  closed  by  saying  that  he 
came  to  the  meeting  “fully  aware  that  my 
participation  shall  be  very  controversial. 
However,  I  assume  full  responsibility 
since  I  understand  that  my  duties  force 
me  to  explain  everywhere  and  at  all  times, 
the  ideals  which  we  democratic  congress¬ 
men  have  of  the  significant  role  played 
through  the  news  media  in  our  era  for 
the  improvement  of  humanity.” 

• 

Fresno  Bee  tabloid 
marks  its  50th  year 

The  Fresno  (Calif.)  Bee  celebrates  its 
5()th  anniversary  with  a  48-page  tabloid 
supplement  distributed  with  the  October 
22  Sunday  edition. 

The  Fresno  Bee,  a  McClatchy  newspa¬ 
per,  was  begun  as  the  first  sister  paper  to 
the  Sacramento  Bee  founded  in  1857.  The 
Fresno  operation  also  includes  radio  sta¬ 
tion  KMJ  and  KMJ-TV. 

The  anniversary  tabloid  has  photos  of 
the  early  press  room,  new's  room,  circula¬ 
tion  trucks,  juxtaposed  on  the  same  pages 
with  new  photos  of  the  same  activities 
today. 

The  Fresno  Bee  recently  built  a  million 
dollar  building  to  hou.se  the  stereotype 
departments,  a  $2  million  12-unit  Hoe 
press,  the  mail  room  and  circulation  de- 
l)artment. 

Future  const luction  is  planned  to  house 
the  remainder  of  Bee’s  newspaper  activi¬ 
ties. 

Maury  is  writing  book 
for  U.S.  Bicentennial 

Reuben  Mauiy,  chief  editorial  writer 
for  the  \ew  York  \ews  who  retired  re¬ 
cently  after  4R  years  with  the  paper,  is 
writing  a  book  keyed  to  the  200th  year  of 
American  independence  in  1076.  He  is 
doing  the  research  at  the  News’  library 
and  at  his  home  in  Fairfield,  Conn. 

The  News’  editorial  writers  now  are 
Don  McCormack,  Maury’s  assistant  for 
five  years,  and  David  Oestreicher,  who 
was  transferred  from  the  telegraph  desk. 


TIMING  IS  EVERYTHING 

The  best  time  to  sell  orooerties  is  when  the  buyers  are  buying. 
Sell  now  at  high  prices. 

INC 

Washington,  D.C.:  1100  Connecticut  Ave.,  N.W.  20036  (202)  393-3456 
Chicago:  1429  Tribune  Tower,  60611  (312)  337-2754 
Dallas:  1511  Bryan  Street,  75201  (214)  748-0345 
San  Francisco:  111  Sutter  Street,  94104  (415)  392-5671 

AMERICA'S  MOST  DYNAMIC  AND  EXPERIENCED  MEDIA  BROKERS 
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HOW  WOULD 
ASRICULTURE’S 
COOKIE 


WITHOUT 

COTTON? 


You  hear  a  lot  about  declining  rural 
population  and  the  encroachment 
of  urbanization  into  farming 
communities.  But  there  are  still 
nearly  10  million  persons  living  or 
working  on  farms.  Agricultural 
acreage  still  accounts  for  58%  of 
all  the  land  in  the  50  United  States. 
And  farmers,  individually  and 
collectively,  contribute  substan¬ 
tially  to  the  American  economy 
and  way  of  life. 

What  is  cotton’s  role  in  this 
picture?  What  would  happen,  for 
example,  if  cotton’s  acreage  were 
diverted  to  other  crops? 

WHAT  COULD  GO 
WHERE  COnON  WAS? 

Fertile  cotton  lands  would  be 
ideal  for  growing  other  crops. 
Current  cotton  acreage,  for 
example,  could  produce  more  than 


350  million  bushels  of  grain 
sorghum,  an  increase  of  about  50% 
over  average  U.S.  production,  and 
about  100  million  bushels  each  of 
corn  and  soybeans. 

These  substitute  crops  would 
provide  about  $1 .3  billion  less  in 
gross  income  for  former  cotton 
farmers.  But  even  worse,  U.S. 
agriculture  would  swing  out  of 
balance.  With  greater  supplies  of 
these  alternative  crops  available, 
farm  income  and  buying  power 
would  surely  drop.  Loss  of  income 
to  individuals  and  communities  all 
over  the  nation  would  be  even 
greater. 

COnON  COUNTS  IN 
OTHER  WAYS 

It’s  apparent  that  cotton  plays 
an  important  role  in  balancing 
agricultural  production,  income. 


and  markets.  As  important  as  it  is 
to  American  agriculture,  cotton 
contributes  in  other  ways.  Did  you 
know,  for  example,  that  300,000 
cotton  farmers  are  making 
significant  contributions  in  the 
battle  against  pollution?  Or  that, 
without  cotton,  you’d  have  to  give 
the  shirt  off  your  back  just  to  get  a 
towel?  Or  that  cotton’s  favorable 
balance  of  trade  of  $500,000,000 
helps  offset  the  deficit  in  the 
over-all  trade  balance? 

These  are  just  some  of  the  facts 
about  the  cotton  industry  that  you 
should  know . . .  and  we’ll  be  glad 
to  give  them  to  you.  Write  the 
National  Cotton  Council  of 
America,  Dept.  PA, 

P.  O.  Box  12285,  Memphis, 
Tenn.38112. 
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WHEN  IT  COMES  TO  AGRICULTURE.  COHON  COUNTS. 


In  the  name  of  Ernie  l^le 
and  the  style  of  his  writing 


The  Ernie  Pyle  most  of  us  remember  wrote  about  war.  But  Ernie’s  concern  was  more 
than  just  war  reporting.  He  dedicated  himself  to  the  nameless  millions  of  Americans 
in  their  everyday  battles  with  life  and  survival  in  both  peace  and  war. 

Their  world,  their  stories  told  in  their  language,  were  his  stock-in-trade. 

Ernie  lives  today  in  the  words  of  reporters  who  follow  his  tradition  of  chronicling 
the  lives  of  everyday  people. 

In  his  name,  we  try  to  find  these  reporters  and  reward  them.  With  cash.  But  more 
important  with  the  critical  recognition  they  deserve. 

The  deadline  for  entering  the  20th  annual  Ernie  Pyle  award  competition,  for 
newspaper  writing  published  in  1972,  is  January  15,  1973. 

The  prize?  $1,000  and  a  medallion  plaque.  The  time  to  act  is  now. 

Send  your  nominations  to  the  address  below: 


20th  Annual  Ernie  Pyle 
Memorial  Award 


Scripps-Howard 

Foundation 

200  Park  Avenue,  New  York,  N.Y.  J0017 


